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MACKIE 
mackie.com
It Started with a Compact Mixer: Launched by Greg Mackie in 1989, 
the Mackie brand started off designing a professional music and record-
ing mixing console that evolved into the industry standard VLZ mixer 
line. The company branched into powered loudspeakers, studio moni-
tors and DAW control surfaces throughout the years, always focused on 
bringing pro features to more users.

Combination of a Digital Mixer, Powered Loudspeaker and Blu-
etooth® Streaming and Control: Mackie’s portable PA systems, 
Reach™ and FreePlay™, emerged from the company’s desire to com-
bine their unique technology platforms of digital mixers, powered loud-
speakers and Bluetooth® streaming and control. FreePlay™ is a unique 
form factor evolution of a traditional boom box. Mackie bills it as the ul-
timate stereo PA with a portable, battery power-able design for amazing 
sound anywhere. Perfect for smaller performances and presentations 
such as coffeehouse singer/songwriters, busking, bars, restaurants, 
hotels and schools, it has Bluetooth® music streaming capabilities from 
any device and connections for mics, guitars and other products. Users 
can play music or backing tracks using Bluetooth® and connect to their 
device for wireless control on all input levels, channel EQ and 16 digital 
effects via the Mackie Connect™ app for Android and iOS.

No Longer Out of Reach: Mackie’s !agship product in its new portable 
PA category is Reach™, the ultimate, all-in-one professional PA system 
that delivers clear sound to the user’s entire audience and provides !ex-
ible built-in stage monitoring to ensure a top level performance. Reach 
utilizes ARC™ array technology to provide an ultra-wide 150 degrees 
of coverage for crystal clear sound to an entire audience even in large 
or wide spaces. Combined with the powerful built-in six-channel digital 
mixer with complete wireless streaming and control via the Mackie 
Connect™ app, Reach empowers musical performance with the best 
possible sound and control in any situation.

For more information or to !nd a dealer near you, visit mackie.com 

/petersontuners
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Manager
Blackbird Studio

Rolff Zwiep has been named manager 
of Blackbird Studio, a studio with clients 
including Adele, Green Day, Bon Jovi, Bob 
Seger, Rod Stewart, Willie Nelson, Blake 
Shelton and more. Zwiep has more than 30 
years of experience in the Nashville music 
business. He came to Music City from his 
hometown of New Knoxville, OH in 1983. 
As a musician he was hired by Picker’s Pickup, Nashville’s first cartage 
service, in 1984. Since then, he has worked for S.I.R., Drum Paradise, 
his own T.K.O. firm and Underground Sound as a stage manager, 
cartage professional and drum tech, as well as production manager for 
The Nashville Symphony from 1989-1994. For more information, contact 
pr@clynemedia.com.

VP, Marketing
Roland Corporation U.S.
Roland Corporation U.S. has promoted 
Chris Halon to Vice President, Marketing. 
Most recently, Halon served as Director 
of Marketing Communications for Roland 
U.S. In his new role, he will continue to 
head all marketing efforts in the U.S. for 
both Roland and BOSS brands, as well 
as lead a team of Global Content creators 
throughout the network of Roland offices 
to support the expanding reach of the Roland brand. Halon joined 
Roland in 2004 as Market Development Manager and has held various 
positions including Piano Product Manager and Senior Director of 
Product Management. Prior to joining Roland, Halon served as National 
Marketing Manager for Technics Musical Instruments. For more info, 
contact robert@clynemedia.com.

Publicist
Terrorbird

Terrorbird has welcomed publicist Matt 
Jones. Jones joins Terrorbird from Boise, 
ID after spending the last two years in Port-
land working for Loch Ness Management, 
Lefse Records, Bloodmoss Records and 
Parachute Publicity. In addition to working 
for Terrorbird, Jones co-owns a manage-
ment company called Five Eighty One 
where he manages Alex G. He’s also on the artist committee for Treefort 
Music Fest in Boise and has roots in community radio (Radio Boise) and 
music blogging. He will join current publicists Amanda Dissinger, Nick 
Passarelli and Tim Jones, along with Terrorbird co-founder and depart-
ment head George Corona, on the publicity team. For more information, 
contact geo@terrorbird.com.

Chief of Public Relations and  
Media Strategy
Lincoln Center for the Performing Arts
Lincoln Center for the Performing 
Arts has appointed Mary Caraccioli, 
an Emmy Award-winning journalist and 
media executive, as its Chief of Public 
Relations and Media Strategy. Caraccioli 
will be responsible for the direction 
and leadership of public relations and 
media strategies and messaging for all 
institutional initiatives, programs and performances. She has a track 
record for creating and presenting award-winning content for broadcast, 
cable and digital mediums, including work at ABC, CNBC, FOX, 
Comcast and Al Jazeera America with her most recent role as Sr. VP 
of News and Planning at Al Jazeera America. For more information, 
contact egewirtz@lincolncenter.org.

Sr. VP of A&R
Republic Records
Republic Records has promoted Ben 
Adelson to Senior Vice President of A&R. 
Adelson has held the title of Vice President 
of A&R since 2013. In the past few years, 
he signed and developed artists including 
James Bay, Dawin, The Score and more. 
For his new role, he will continue seek-
ing, signing and harvesting new talent, 
expanding the label’s growing roster. 
Adelson joined Republic as an intern in 2007 and was hired as Avery 
Lipman’s assistant until 2009. From February 2010 to August 2011, he 
did A&R at Epic Records. 2011 saw him return to Republic Records 
as Director of A&R and then Sr. Director of A&R before becoming 
Vice President of A&R in 2013. For additional information, contact 
Joseph.Carozza@umusic.com.

Special Programs Manager
Italian Speaker Imports
Italian Speaker Imports (I.S.I.), an 
exclusive U.S. distributor of FBT located in 
Armonk, NY, has announced the addition 
of Tracy Brefka as its new Special 
Programs Manager. A music retail veteran, 
Brefka has over 25 years in the industry. In 
addition to extensive sales expertise and 
a notable reputation, he brings a passion 
for customer service—and music—to 
the role. With over 25 years of music retail industry experience, 
Brefka ran the gamut at Audio-Technica, where he spent the bulk of 
his career, rising in the ranks from inside sales (both consumer and 
pro divisions) to assistant sales management and management. For 
additional information on this appointment, contact LisaMarie DeSanto 
at lisamariewe2@gmail.com.

CEO
Huka Entertainment
Huka Entertainment has named Evan 
Harrison as its new Chief Executive 
Officer. In his new role, Harrison will 
oversee the day-to-day operations of the 
company and lead Huka’s growth. Prior 
to Huka, he was the first head of digital 
marketing for BMG but left the label group 
in 2001 to join AOL. There, he went on 
to become Head of Music and Radio 
and helped develop the AOL Sessions and First Listen franchises and 
produced dozens of exclusive live event broadcasts. In 2004 Harrison 
was recruited by Clear Channel, becoming President of Digital, where 
he created the company’s multi-platform strategy, and ultimately, 
iHeartRadio. For more information on this appointment, contact 
jv@spinlab.net.

Inside Sales, Central Region
Radial Engineering Ltd.
Radial Engineering Ltd., a manufacturer 
of professional audio products based in 
Vancouver, British Columbia, Canada, 
has introduced a new member of the 
Vancouver-based team. Ryan Tobias 
has joined Inside Sales, Central Region. 
Tobias learned the business of live sound 
before taking his formal education in audio 
engineering and recording while living 
in his home state of Ohio. After a few years of live engineer mixing 
onboard cruise ships, he decided to jump ship and put down roots in 
Vancouver, BC where he’s since gained experience working in studios, 
including producing from his own home studio and gradually moving into 
sales. For additional information on this appointment, contact Tatiana 
Kostiak at tatianak@radialeng.com. 
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The latest version of Ozone 7 Advanced has been fully expanded to include four new mod-
ules for a total of 10 processors available in the standalone application or as individual plug-
ins in VST3, AU, AAX64 Mac and PC hosts. The four new modules are Vintage EQ, Vintage 
Compressor, Vintage Limiter and Vintage Tape.

Besides these additions, Ozone 7 Advanced now has Codec Preview for auditioning mixes 
as they would sound after processed by various industry-standard codecs. And now you can 
directly export (in faster than real time) using popular formats such as: MP3, WAV or AAC.

Going further, Ozone 7 Standard has been updated with Dynamic EQ and an upgraded Maxi-
mizer algorithm with multi-band and frequency speci"c operation.

In general I found the new Ozone 7 Advanced to not stray far in its visual presentation from 
Ozone 6—everything is in the same location and now, the Module Browser has more choices.

Key to the new Ozone 7 Standard and Advanced are the vast number of presets compared to 
Ozone 6. Ozone 7 brings back the module system from Ozone 5—you can load and save pre-
sets for individual modules. I liked this for establishing a sonic “theme” for an album project. 

Ozone 7 Advanced sells for $499 and $199 for the upgrade. Ozone 7 Standard is $249 with 
upgrade at $99. 
  izotope.com/en/products/mixing-mastering/ozone

 
Peavey® launched the redesigned Classic Series™ featuring improved 
internal construction but maintaining the original tone of their legacy models. 
With changes resulting from customer input over the past 20+ years, these 
versatile all-tube ampli"ers span the tonal landscape from vintage to con-
temporary with ease. 

The redesign includes internal improvements that go towards better reliabil-
ity and more consistent operation than the old vintage models. Better power 
supply capacitors, bee"er transformers, higher power resistors, ceramic 
tube sockets and improved cooling are there along with the original’s classic 
tweed covering and chrome-plated chassis.

Model numbers that denote both the amp’s power and number and size of 
the speakers in the Classic Series™ line include: the Classic 30 112, Classic 
50 212, Classic 50 410, Delta Blues 115 Tweed and the Delta Blues 210 
Tweed.  
  peavey.com

Anthology X is a bundle of all 17 Eventide mixing, mastering and multi-effect plug-ins that are based on 40 
years of Eventide studio hardware—the best emulations of Eventide gear I grew up with in the studio. Anthology 
X is compatible with DAW hosts that support AAX, VST and AU formats.

You get: the H910 Harmonizer—the "rst digital audio effects unit; H910 Dual; H949 and H949 Dual multi-ef-
fects Harmonizers; the irrepressible Omnipressor®; and effect stalwarts Instant Phaser and Instant Flanger.

Next are the H3000 Multi-FX processors based on the hardware H3000 Ultra-Harmonizer® unit. It includes 
one of my favorites, for which I wrote some of the presets, the H3000 Factory and the eight-voice H3000 Band 
Delay plug-in.

Multi-FX is a collection of newer Eventide plug-ins including the UltraReverb; Octavox is an eight-voice dia-
tonic pitch shifter from the H3000; and Quadravox, a four-voice version.

The Mixing and Mastering collection includes the very useful UltraChannel—an all-in-one mono/stereo chan-
nel strip with micro-delays, pitch shifters and a comprehensive parametric EQ and compressor. EChannel is a 
lighter version of this channel strip with re-orderable sections. EQ45 emulates the UREI 545 Parametric EQ and 
the EQ65 emulates the UREI 565 Notch Filter set.

Anthology X rounds out the collection with Precision Time Align that freely slides audio tracks forward or 
backward in time.

Eventide’s Anthology X is on sale now for $699. 
  eventideaudio.com

Godlyke, Inc. has the TWA TK-02 Triskelion Mk II. Triskelion is a variable-state band pass "lter with 
adjustable gain and is based on the rare Systech Harmonic Energizer circuit as used by Jim Walsh, Greg 
Lake and Frank Zappa.

Since the "lter’s Q can be adjusted from very wide to extremely narrow widths, you can use it for harmon-
ically focusing in a narrow frequency band, create glassy clean tones or boost the midrange for throaty 
solos.

The Triskelion Mk II has controls: for Gain and Output, Variant Mass control adjusts the "lter’s frequency, 
Energy adjusts the Q of the "lter and the Energize footswitch works like a boost. In addition, there are two 
internal switches for selecting between two different "lter ranges and to setup gain staging. 

With an expression pedal input jack, 9-volt power supply, TWA’s S3™ relay-based True Bypass switching 
and a three-year warranty, the TWA Triskelion Mk II sells for $229 MAP.  
  godlyke.com



Which Scarlett 
   is for you?

for Guitar Players for Singer Songwriters for Electronic Musicians

Sound Like You
You spend your time and money creating 
the perfect sound. We spend ours creating 
a way for you to capture that sound exactly 
how you like it. Our Scarlett interfaces 
won’t affect your sound  at all; they’ll convert 
it into pristine, studio-quality digital audio
so you can listen back, share and  sell
your music. 

Get Better, Faster
Ask anybody. Recording and listening
back to your performances is the best 
way to improve. Even if you don’t let 
anybody else hear your recordings, you’ll 
immediately notice what you do well and 
what you could do better.

Set Up Your Studio
Our bigger Scarlett interfaces have enough 
connections that you can leave all your gear 
permanently plugged in. That means you 
can  get your studio set up just how you like 
it,  and then leave it be. No more stuff all 
over  the place every time you switch setup.

Check out the full Scarlett Range at: www.focusrite.com/Scarlett

Red 2 & 3 Plug-in Suite
and                                       included
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Ocean Way’s Allen Sides has a new near-"eld powered monitor speaker perfect for small project 
studios or on top of console bridges in larger control rooms. The Pro2A measures 16 H x 11.15 W x 13.5 
D-inches and features both analog and AES3 digital input connectivity. These are two-way monitors 
with 1-inch silk fabric dome tweeters and an 8-inch aluminum cone woofer.

The intent is to provide the listener with a natural, open and accurate sound image from a compact yet 
powerful monitor with a 35Hz to 25kHz frequency range. The Pro2A is a rear-ported design that weighs 
45-pounds and has separate, built-in 125-watt amps for each driver. Maximum peak SPL is speci"ed at 
110dB and Ocean Way Audio notes that there is “low listening fatigue over the entire audio spectrum” 
with the Pro2A monitors. 

The Pro2A sells for $3,500 MSRP per pair. 
  oceanwayaudio.com

 
 

FabFilter Pro-C 2 is a major update that’s more like a new plug-in. Pro-C 2 has "ve brand-new com-
pression styles—algorithms designed for modern processing with unique character and feel. There 
are styles for vocal processing, mastering or EDM pumping. Other new features are: lookahead (up to 
20 MS), range to limit max gain change, hold, side-chain EQ, oversampling and a redesigned GUI.

I’m getting “the hang” of using the Vocal style to get lead vocals to sit in a good place within the 
mix—I "nd that I use less breakpoint automation on vocal tracks with C 2 helping me out.

I used the Mastering style and the intelligent Auto Gain feature to “beef up” "nished stereo mixes 
transparently (or not). I liked the Bus style for controlling sub mixes—the Wet/Dry control comes in 
handy for drum stems.

I made quick use of the side-chain EQ and I liked the little headphone icon called Audition Trigger-
ing. You hear exactly what parts of the signal are triggering gain reduction.

FabFilter Pro-C 2 has replaced most of my compressor plug-ins these days and it is a rock-solid, 
core plug-in. It is available for $179 MSRP and works on Windows and Mac OS X in VST 3, AU, AAX, 
RTAS and AudioSuite plug-in formats—both 32-bit and 64-bit. 

fab!lter.com/products/pro-c-2-compressor-plug-in

PRS Guitars adds the SE 277 Semi-Hollow Soapbar 
and the SE 277 baritone guitars to their line. Both models 
include a beveled maple top with !ame maple veneer, ma-
hogany back, 22-fret maple neck with rosewood "ngerboard 
with bird inlays, PRS-designed plate-style bridge and tun-
ers, volume and tone with a three-way toggle pickup switch.

This baritone guitar is tuned from B to B—that’s two and a 
half steps below standard guitar tuning. A staple for Country 
and Rock music styles, these two new baritones offer a tight low-end sound for playing distinctive 
and colorful melodies or thematic leitmotifs. Sounds range from powerful aggressive tones going 
from chimey clean, to warm depths, to articulate tonal hostility.

Both these guitars have 27.7-inch scale lengths with the PRS SE 277 Semi-Hollow Soapbar going 
with a maple top with chambered back, F-hole and dual soapbar pickups.

Sonically apples to oranges, the PRS SE 277 has the same neck but with a solid body and PRS SE 
dual humbucking pickups. The SE 277 covers the spectrum of sound from sparkling highs, to surf-
rock jangle, to heavy dropped-tuned aggression.

Available "nishes for the SE 277 Semi-Hollow Soapbar are Gray Black and Vintage Sunburst while 
the SE 277 comes in Black Cherry and Tobacco Sunburst. 

prsguitars.com/se277

As part of CAD’s upcoming 85th anniversary in 2016, here is their U37SE Spe-
cial Edition USB mic. This is a professional studio, side-address microphone for 
social media, gaming, journaling, podcasts and desktop recording projects.

The U37SE is a cardioid-only pattern microphone with a large condenser capsule 
that has an extended frequency range and good transient response. It is a "rst “go-
to” USB mic choice for vocals and recording musical instruments.

To minimize possible distortion from loud sources, there is a -10dB attenuator pad 
you can switch on/off. Also very pro is the switchable bass roll-off "lter that will cut 
down bass buildup due to proximity effect such as occurs from close vocals. This 
"lter also lowers annoying room rumble and/or traffic/street noise.

The CAD U37SE is a “plug and play” USB 2.0 microphone with no need of a soft-
ware driver; it comes with a 10-foot USB cable and is offered in colors including: 
Gray & White, Red & White, Orange, Candy Apple Red and Camou!age. 

cadmics.com
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BOOK S T ORE

(hardcover)
Massey surveys 
signi"cant British 
studios during 
the ‘60s and ‘70s. 
Technical descrip-
tions of Abbey 
Road, Olympic 
and Trident stu-
dios are detailed 
along with anec-
dotal stories by 
record producers 
who take readers 
behind the scenes 

for the era’s seminal recordings, including: The 
Beatles’ Sgt. Pepper’s Lonely Hearts Club 
Band, Pink Floyd’s Dark Side of the Moon and 
the Rolling Stones’ Beggars Banquet.

 
(hardcover)

Through the use 
of day-by-day en-
tries and support-
ing band quotes 
mostly collected 
"rsthand by the 
proli"c rock writer 
Popoff, as well as 
memorabilia shots 
and photography, 
the reader is 
immersed in the 
crazy lives lived by 
Vince Neil, Mick 
Mars, Nikki Sixx 

and Tommy Lee at the booze-drenched apex 
of the rock & roll food chain. Call it a com-
pletely party-hardy celebration of the band.

(hardcover)
Travis Barker’s 
memoir chronicles 
the highlights and 
lowlights of the re-
nowned drummer’s 
art and life, includ-
ing the harrowing 
plane crash that 
nearly killed him 
and his traumatic 
road to recovery—a 
never-before-told-
in-full story of 
personal reinven-
tion grounded in 
musical salvation 

and fatherhood. Can I Say allows the Blink-182 
drummer to share stories shaped by decades’ 
worth of hard-earned insights. 

(hardcover)
Vintage-guitar ma-
ven Indelicato has 
put guitars into the 
hands of many of 
the world’s best 
known musical 
artists. Part 
treasure hunter, 
part door-to-door 
salesmen, part 
historian, these 
are his stories: 
the soaring 
successes, the 
stinging failures 
and the insane 
coincidences that 

have befallen a man who gave up a lucrative 
corporate career to follow his musical muse.

Rubber Soul
 

(paperback)
With the release of 
their sixth studio 
album, The Beatles 
created an artistic 
benchmark by which 
their peers measured 
their own craft and 
creativity. John Kruth 
not only analyzes the 
songs and making of 
Rubber Soul, putting 
the album in context 
of the turbulent 
times in which it was 
created, but captures 

the spirit of musical innovation and poetry that 
makes the record a standout in The Beatles’ 
canon.

(hardcover)
Best known for the 
international hit, 
“Sweet Dreams 
(Are Made of This),” 
Stewart looks back 
on a career that has 
spanned three de-
cades and more than 
100 million album 
sales. Featuring nev-
er-before-seen pho-
tos, he gives readers 
an inside look into 
the high-octane 
stories of his life in 
music—the drug-fu-

eled adventures, the A-list collaborations and 
relationships and the creative process behind 
dozens of pop hits.
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STEELMAN STUDIOS 
steelmanstudios.net
From Project Studio to World Class Experience: Not long after 
multi-instrumentalist, producer/engineer and singer/songwriter Devon 
Steelman launched his humble project studio in 2008 as a private space 
to demo material for his then-band, he realized the potential to develop 
it into a full-service independent studio. In three years, Steelman Stu-
dios had outgrown its "rst location and Steelman built a new facility in 
Van Nuys, CA, in collaboration with Dave Hampton (author of The Busi-
ness of Audio Engineering) to accommodate the work!ow. “We wanted 
something that had vibe, and a ton of great gear,” Steelman says. 
“There isn’t anything we can’t do here! We wanted zero limitations.” 

Everyone Digs That Vibe: With a clientele of indie musicians, up
-and-coming artists and such renowned names as Ledesi, Kirk Whalum 
and three-time Grammy nominee Dave Rideau and Grammy-winning 
Usher engineer Tremaine “Six7” Williams, Steelman Studios has been 
praised by engineers and musicians alike. Steelman and his staff have 
created a relaxed feeling via darker shades of chocolate brown and 
copper on the walls, a homespun atmosphere and even candles. The 
wood !oor in the live and control rooms, as well as the vaulted 16-foot 
ceiling, contribute to the aesthetic and add acoustic excellence. There 
is also an isolation booth perfect for vocal and guitar tracks. “I wanted 
this to be more than a room full of great gear,” he says. “I wanted it to be 
a place where musicians and artists can comfortably create.”

Services and Experience: Steelman offers an ideal environment for 
tracking, mixing, mastering and re-amping. Clients record on top-of-the-
line equipment with one of the facility’s seasoned engineers—including 
Steelman himself. The owner prides himself on their ability to help mold 
tracks to "t every artist’s vision, and taking that mix to the "nal product 
and enhancing it via mastering. Re-amping is a special service which 
allows clients to re-do elements, like guitar and bass tones, simply by 
providing the staff the DI tracks, which they’ll send through an ampli"er/
cabinet/microphone/preamp combination of the client’s choice. 

Contact Steelman Studios, 818-465-3357

R e c o r d e r s ,  M i c s  a n d  m o r e

JOECO  RECORDER
24  CHANNELS  w/  MIC  PREs

RECORD  YOUr  BAND!

(323)  874-‐1000                                                                                                                                                                                                AUDIORENTS.COM

http://www.steelmanstudios.net
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 10 Songs by Means

10 Songs

 CoCo Tracks in Santa Monica

Serotonin

 Brown Buffs Bus with Barefoot Going Live From The Lab
Live From The Lab

Producer Playback

“Listen to what’s happening. Don’t spend all of your time looking at a 
computer screen. Use your ears and pay attention.”

–Dan Korneff (Papa Roach, Motionless in White, Pierce The Veil) Jan. 2015
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 Xperience the Power
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Jimmy Kimmel Live!
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www.halodesk.com      

     2015  Argosy  Console,  Inc.    Argosy  and  Dream  Studio  are  registered  trademarks  of  Argosy  Console,  Inc.    Other  trademarked  names  are  property  of  their  respective  owners.          See  the  coolest  studios  in  the  world,      visit:  dreamstudioblog.com    

Lighter,  Faster,  Better...



20 January 2016     musicconnection.com

– 

Songwriter and producer Stephan Moccio ignited his career within 
shouting distance of Toronto. He began piano as a child and stud-
ied composition and arrangement while earning side cash as a 

session player. It’s also when and where he acquired workstation knowl-
edge. The transition into production came as a natural extension to 
capture sounds that lived and sang in his head. In 2014 he was tapped 
by fellow Torontonian, The Weeknd, to co-produce Beauty Behind the 
Madness. Other artists he’s worked with include John Legend, Celine 
Dion and Skylar Grey. He also co-wrote Miley Cyrus’ “Wrecking Ball.” 
  Challenges are attached when working on major records such as 
Beauty... For Moccio, that included coaxing the best from The Weeknd, 
A.K.A. Abel Makkonen Tesfaye. “Listening to Abel’s vision and getting 
everything out of him—he’s as meticulous as I am—was tough,” he 
recalls. “We have strong ideas of what music should sound like, so the 
challenge was to keep my head down, buried in the song. It sounds 
easy but it’s not. Listen to each other; respect each other. When you 
trust the person, they take you to a 
place you’ve never been before.”

Working on a high-pro"le record 
invariably comes with highs and 
lows. One of Moccio’s favorite 
memories was when he and The 
Weeknd connected musically on 
one particular song. “When we "rst 
did ‘Earned It,’ right from beat one, 
I started playing the string section,” 
he recollects. “That section is what 
I do typically because it’s who I 
am at heart: a classical musician. 
Abel’s reaction was pricelss. 
Something similar happened with 
the bridge of ‘Real Life.’ The big-
gest risk was to bring in new artist 
Maty Noyes for ‘Angel.’ I hadn’t 
discussed it was Abel previously. It 
was special when I "rst played that for him. It was a unique moment.”

Most producers "nd that every new project demands a different ap-
proach. Each one blossoms in its own unpredictable way. “Sometimes 
an artist will walk in with a clear vision,” Moccio explains. “Other times 
they may not come in with anything. Occasionally I’ll arrive with an idea 
that may not work immediately. I’ve also had moments when artists 
have shown up with half-completed songs and I’ve been called in.”

Helping craft hit records hasn’t been his biggest challenge—Moccio 
was enlisted to score the 2010 Vancouver Olympics. “Not only did I 
have the opportunity to co-write the theme song,” he explains, “but also 
compose the cues based on elements of the theme as well as new 
ideas. That was a year and a half of my life because I had more than 
250 pieces of music to write and compose for orchestra. The Olympics 
was a new thing for everybody. No boundaries; no framework. It was all 
uncharted territory. At the end, I felt I could get through anything.”

Currently Moccio is recording with Noyes—a singer who seems to be 
his protégé—and he’s composing for "lms. He’s also collaborating with 
other artists. He and The Weeknd constantly toss around ideas for the 
Platinum-selling artist’s next album.

Contact Chloe Lauter / Press Here, clauter@pressherepublicity.com, 
323-556-9752; James Porter, RAMJAM Management 416-804-5471

PRODUCER CROSSTALK

STEPHAN MOCCIO
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“Being representative of both the profes-
sional audio class and what we call the 
‘enthusiast class,’ we try to bring those 

two communities together.”

Founder, Pensado’s Place

Years with Company: 5
Address: youtube.com/user/PensadosPlace
Web: PensadosPlace.tv
Email: herb@pensadosplace.tv

BACKGROUND
I came to Los Angeles in the late ‘70s 
and temped with various record compa-
nies. That morphed into running a man-
agement company and then I did promo-
tion and A&R for S.O.L.A.R. Records, a 
black label. From there I branched out 
and started my own management "rm. 
I had a lot of success with R&B singer 
Brian McKnight, signed Robin Thicke to 
Interscope and got Tyrese Gibson signed 
to RCA. I also consulted to other la-
bels—Mercury, Island, Def Jam. During 
my management days, I began work with 
[famed mix engineer] Dave Pensado. We 
struck up a friendship and somewhere I 
came up with the idea for a web audio en-
gineering show called Pensado’s Place. 

The Pensado Awards
The idea for that [audio engineering 
awards show] came up about a year 
before the "rst one. It was risky and 
expensive. Our sponsor supported us and 
the community’s reaction was amazing. 
We realized we’d have to do it every year. It 
was a massive undertaking. 

Awards Planning Stages
The blessing and the curse of the way we 
operate is that stuff launches in my head and 
then I have to turn it into a reality. I’m usually 
in front of the awards show by about eight 
months. The show brings me right to the edge. 
We have about eight elements at our live event 
and each have their own signature. I can only 
imagine what being an addict is like. But [doing 
this show] is much like being one.

As Showtime Approaches
Approximately three months prior, we put on 
about four teams and hire "ve execution teams. 
On a weekly basis we have group meetings 
and I’m on the phone with them for months 
leading up to it and several months afterwards.

Showtime
Dave and I stay backstage. I sneak out front 
to see if what we’ve dreamt up actually works. 
I try not to be seen, which never works. It’s 
satisfying when bits hit, like when [engineer] 
Ross Hogarth did the Nae Nae [dance] or when 
we stumbled upon the father-daughter YouTube 
beatbox sensation [Nicole Paris and Ed Cage]. 
We snared them before James Corden and 
Good Morning America did. And we spent a lot 
of time on the pairing of presenters. 

Cleanup and Follow Up
We don’t post the show live, so there’s a lot of 
post-production that we have to do. There’s a 
large amount of strategy that we have to com-
pile for how we want to release it. There are all 
kinds of things you have to be aware of: take-
down notices, time limitations, etc. And there 
are a number of ways that we present things 
that become digestible to different people on 
different platforms. We run counter to the way 
that people now view video. Pensado’s Place 
is an hour. I don’t know many people that will 
sit for that long and watch something. We can’t 
relax and not be smart about how we present 

things to our audience. For the show this year, 
we packaged it in a way in which people can 
watch all of it or see it in 20 small bites.

Ongoing Effort
We believe in after-promotion. When you live 
online, you don’t ever have to be done. You 
have to be smart about your timing but we don’t 
think it stops after the event. There are a lot of 
people on the team going in and a number of 
people have to be dealt with afterwards. That’s 
a broad swath of social media, public relations 
and business development. It’s a lot of coordi-
nation of a lot of bodies and it’s expensive.

Financing
The show is all sponsor driven. And it’s the 
same sponsors as Pensado’s Place, so they’re 
not speci"cally sponsoring the awards show. 
We have smaller sponsors that come on 
speci"cally for the [live] show, but the people 
that carry the bulk of the expense are the 
yearly sponsors of Pensado’s Place, who are 
comfortable with us directing funding towards 
the [awards] show. The franchise has become 
as valuable to the sponsors as it is to us. 
They’re presenting sponsors at all of our live 
events. But each year I’ve had to go "nd what 
I call “other money” because this event keeps 
growing. You can’t keep going back to people 
that have supported you and ask for more.

Mining More Money
We hire people to do business development to 
"nd that “other money” and to present various 
cost-effective packages. We show them how 
much reach they’ll get with the awards show; 
how much exposure. The number of impres-
sions that we reach can get frightening in terms 
of its scale, both in promotion running up to it, 
the live event itself and then how it lives online 
afterwards. You want a fairly high pro"le that is 
repeated and consistent to an audience that is 
speci"cally your target. 

Lessons Learned
I need to rest and do things that are de-stress-
ing. My assistant and I go into the gym and 

box. You have to be ready, physically, 
for what this requires because this is an 
around-the-clock job. I’ve also learned 
that the available talent pool is vast. And 
because of the nature of our awards 
show, it’s more complicated, possibly, 
than others because we have to take into 
account the entire globe. Being repre-
sentative of both the professional audio 
class and what we call the “enthusiast 
class,” we try to bring those two commu-
nities together. We have a need to give 
back and make an event that’s worthy of 
the attention we’ve earned.

Mistakes and Surprises
This year we started later than normal 
so I had to pull it off on a compressed 
schedule. The show this time was a 
sizable leap forward from last year’s. No 
matter what we aim for, numbers-wise, 
by the time of the event, it nearly dou-
bles. We had nearly 1,000 people this 
year, the same night as the VMAs, which 

is major for a second-year awards show. 
We’re in direct competition with something 
that is hugely promoted.

Being Proactive
We approach this event in a way that 
we can forecast mistakes and get the 
workarounds in place before we need 
them. We may come up short sometimes 

"nancially and have to close out the books 
longer than usual. Those are things you can’t 
control because once you start, you can’t turn it 
off three weeks before and say, “Just kidding.” 

Favorite Part
There’s a point where the show lands for me, 
creatively. I still have to get it out, get it on 
paper and get it on stage. There are moments 
when it gels. Sometimes it’s the whole thing 
and other times it’s bits and pieces. That’s my 
favorite part. I don’t get to share it with anybody 
other than Dave because no one else gets it. 

Advice
Remember your audience. We think about 
this to within an inch of its life. For that crazed 
diligence, we’ve been rewarded. I come from 
the record side. I spent my career ensuring that 
my clients and their work spoke to an audience. 
There’s no reason for you to be in the business 
if you don’t know how to do that or don’t care 
about it. All the stuff you do on the record side 
has to be done in a very short cycle. If you’re 
not successful, it can fall apart in a minute. You 
can take 18 months of work and it can be over 
in four weeks. You have to learn and develop 
a set of chops to do that. The combination of 
Dave’s gold-standard brand and my training 
have come together in such a way that our 
approach makes us different from others in the 
audio space.

Future Plans
There will be a series of announcements 
between now and the end of the year. It will 
include our own curriculum series that has 
about six of the bigger names in pro audio and 
more to come. It’ll be circulated by Hal Leonard 
in approximately 65 countries. We’ll also open 
our own new media center three blocks from 
Universal Studios, which will be our broadcast-
ing hub and will allow us to house Pensado’s 
Place, other sets, classrooms, etc. We’ll also 
announce a new set of at least four new live 
events—including at least one in India—to 
accompany our current set of six.
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Musicians and bands can 
collaborate on song ideas with 
the new BandLab Cloud Plat-
form. Nurturing song ideas is the 
concept behind BandLab, the "rst 
cloud-based platform where musi-
cians can capture their ideas and 
create new songs with unprece-
dented levels of collaboration with 
other musicians and even fans. 
After more than a year in testing, 
BandLab 2.0 officially launched 
worldwide and artists can sign up 
for free at bandlab.com or down-
load the free BandLab mobile app 
from iTunes or Google Play.

SongCat wants to help devel-
oping artists by offering free 
(music and career) advice from 
pros whose credits include 
Ray Charles, Toby Keith and 
George Strait. To help musicians 
in the early stages of their career, 
SongCat will be releasing a video 
series that allows industry profes-
sionals to give advice to amateur 
and aspiring musicians.  The 
free video series is scheduled to 
release in January 2016. SongCat 
is currently working to get more 
industry insiders on board. The 
company is taking suggestions for 
any topics that followers of Song-
Cat want explained. Anyone with a 
topic in mind is welcome to email 
suggestions to the company at 
info@songcat.biz or contact them 
online at songcat.biz/songwriting-
explained.html.

Spaced Out Magazine has 
partnered with ReverbNation to 

give musicians new opportuni-
ties. Spaced Out Magazine (SOM) 
and ReverbNation are working to 
help independent acts create more 
buzz and have more success with 
press and national exposure. SOM 
will offer opportunities to artists 
and musicians already signed up 
to ReverbNation’s platform on a 
monthly basis and give at least 
25 artists the opportunity to be 
featured and seen by millions of 
viewers and subscribers. Visit 
spacedoutmagazine.com.

Daniel Bisbing, a graduate of 
SAE Institute Los Angeles’ 
Audio Technology Program, 
has launched Arcane Talent, 
an L.A.-based agency that 
represents America’s bass 
music DJs and producers. 
Arcane is a booking agency born 
out of decades of experience in 
underground dubstep. The goal of 
Arcane is to preserve the culture 
of bass music while support-
ing those who push the sound 
forward. Launching with a debut 
roster including Savage Society, 
Hizzleguy, Axel Boy and Da 
Force, Arcane plans to expand 
with a limited, hand-picked se-
lection of artists that maintain the 
organization’s egalitarian ethos, 
one that champions dubstep and 
bass culture over individual gain. 
If interested in submitting your 
material for consideration, visit 
arcanetalentagency.com.

NPR Music is kicking off 2016 
with a competition for unsigned 
artists of all genres: perform in 

NPR’s Tiny Desk Concert series. 
The prize includes an event tour 
with stops at NPR’s Ask Me 
Another program and Lagunitas 
breweries in Petaluma, CA and 
Chicago, IL and a stop in Portland, 
OR. Dan Auerbach of The Black 
Keys and The Arcs, Jess Wolfe 
and Holly Laessig of Lucius and 
soul artist Son Little will join All 
Songs Considered co-hosts Bob 
Boilen and Robin Hilton in se-
lecting the winner. Entrants must 
play one original song at a desk, 
upload the performance video to 
YouTube and submit with the entry 
form at npr.org/tinydeskcontest. 
Entry period: Jan. 12 - Feb. 2, 
2016.

Grammy-winning artist CeeLo 
Green has inked a joint venture 
deal with Sony Music Entertain-
ment to help discover, sign and 
develop top R&B and soul talent. 
As a part of this new deal, Green 
will open recording studios in both 
Atlanta and Las Vegas to work 
directly with new artists that he 
signs to Mothership Entertain-
ment Group. Fully funded by Sony 
Music, Green will work closely with 
all talent in a bid to create “real, 
soulful music.” “The signi"cance of 
the title Mothership is in honor of 
my mother and grandmother, who 
were mavericks in their respective 
"elds, leaving me an inheritance 
of emotion, instinct, inner vision 

and industry,” says Green. Visit 
sonymusic.com.

The End Records and Music 
for Nations have announced 
the release of Opeth’s Deliv-
erance & Damnation double 
album to celebrate the band’s 25th 
anniversary. Though originally 
written and recorded together, the 
sessions were split and released 
separately in 2002 and 2003. 
This historic moment marks the 
"rst time the album is presented 
as a complete piece, available 
in digital and physical formats in 
January 2016. The commemora-
tive four-disc book-set features a 
2-CD and 2-DVD Digipack with 
28-page booklet, new stereo and 
5.1 mixes by Steven Wilson and 
Bruce Soord, artwork redesigned 
by original designer Travis Smith, 
as well as liner notes by Mikael 
Akerfeldt and Jerry Ewing of 
Prog. Visit opeth.com.

Nettwerk Records has signed 
The Veils, a London-based 
band fronted by Finn Andrews. 
The band just "nished recording 
the "rst batch of songs at Konk 
Studio in London, owned by Ray 
Davies of The Kinks. The album 
reunites the band with producers 
Adam ‘Atom’ Greenspan and 
Nick Launay who were behind the 
critically acclaimed Nux Vomica. 
Visit theveils.com.

Newcomer Jesusdapnk joined 
the Brobot Records family with 
the release of his latest EP, 
Baked. Quickly approaching the 
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 THE WINERY DOGS ARE ON A HOT STREAK
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two-year anniversary of Brobot 
Records, the label headed by 
Junior Sanchez will celebrate 
another year since its debut in 
2014. The imprint has hosted big 
names in house music including 
Harry Romero, Felix Da House-
cat, Alexander Technique and 
Blaqwell. Jesusdapnk, a techno/
house artist, has already had chart 
topping releases on Beatport and 
shared stages with acclaimed DJ’s 
including John Digweed, Justin 
Martin, Destructo and more. Visit 
facebook.com/jesusdapnk.

Soul Asylum has partnered with 
Entertainment One Music to 
release an album titled Change 
of Fortune in March 2016. When 
asked about the band’s upcoming 
11th studio album, frontman David 
Pirner replied, “Everything on the 
menu is excellent.” According to 
Chuck Oliner, Director of Market-
ing and Promotions, eOne Music, 
“Loyal Soul Asylum fans will be 
blown away with the new album, 
and new fans will understand 
why we are all so excited they are 
back.” Change of Fortune has 
been three years in the making, 
recorded while the band toured 
non-stop, had line-up changes 
and did some soul searching. Visit 
facebook.com/SoulAsylum.

The Frights have announced 
their signing to Dangerbird 
Records. Their second full-
length is set to be released early 
next year and was produced by 
Fidlar vocalist Zac Carper. On the 

signing, the label states, “We were 
knocked !at by this band’s fresh 
sound, the uncorked energy of 
their live show and the bond they 
have built with their ever-expand-
ing audience.” Visit thefrights.com.

International Acoustic Music 
Awards (IAMA) has announced 
that IAMA alumni have been 
nominated for Grammy Awards 
this year. Both Meghan Trainor 
and Ron Korb are the acclaimed 
artists, exemplifying that anything 
is possible and your dreams can 
come true. After all, they started as 
unsigned artists and now they’re 
Grammy nominees. Trainor, an 
IAMA winner, is nominated for 
“Best New Artist.” Korb is nomi-
nated for “Best New Age Album.” 
He was a "nalist in the 2010 and 
2012 International Acoustic Music 
Awards. He is a !ute player who 
plays both Chinese and Western 
styles. Visit inacoustic.com.

Atlantic recording artist Ed 
Sheeran’s acclaimed album x 
has been certi"ed 2x Multiplatinum 
by the RIAA, commemorating 
sales of two million in the United 
States alone. This achievement 
makes x one of only four albums 
to achieve Multiplatinum success 
since 2014, joining Taylor Swift’s 
1989, Sam Smith’s In The Lonely 
Hour and Adele’s 25, which cur-
rently sits at 5.19 million in sales 
during its third week. For addi-
tional news and information, visit 
edsheeran.com.

Rockers Bon Jovi have lent their 
online support to an urban New 
Jersey pop duo’s cover of their 
classic ‘80s anthem, “Livin’ On 
A Prayer.” Bon Jovi even posted a 
link for this new lyric video on their 
Facebook, Twitter and website, 
thanking the new act for their 
“creative and cool” rendition.  The 
lucky pair are North Star Media 
recording artist Epoch Failure 
(pronounced “epic failure”), who 
recently premiered their urban pop 
interpretation on YouTube. Visit 
epochfailure.bandpage.com.

Pandora, the music discovery 
platform, released its list of 
“Artists to Watch for 2016.” 
Selected through a combination of 
Pandora’s music industry exper-
tise and data insights, these 25 
artists are ones most likely to res-
onate with listeners in the coming 
year. The “Watch” list represents 
a wide range of music, including 
indie acts, solo artists and groups, 
alt-rock, electronic, hip-hop, coun-
try, pop and more. To check them 
out, go to blog.pandora.com.

Julien’s Auctions closed its 
three-day auction of “The 

Collection of Ringo Starr & Bar-
bara Bach” after setting world 
records. The collection, curated 
by the ex-Beatle and his wife, 
included memorabilia and raised 
nearly $10 million. Among several 
of Starr’s personal drum kits in the 
auction was the musician’s first 
1963 Ludwig Oyster Black Pearl 
three-piece drum kit that was used 
(by Starr) in more than 200 perfor-
mances. This speci"c kit had not 
been seen in public for more than 
50 years and sold for the record 
price of $2.2 million. Breaking an-
other record was the sale of Starr’s 
copy of the U.K. No. 1 White 
Album, which sold at auction for 
$790,000. The last record was set 
when an Elvis Presley acetate 
sold for $310,000. Portions of the 
auction proceeds will bene"t The 
Lotus Foundation U.S., a charity 
founded by Starr and Bach.

Spotify unveiled its “Spotlight 
on Artists,” which looks ahead 
at the stars of 2016. The Spot-
light on 2016 list was compiled 
using a combination of curation by 
Spotify’s team of in-house music 
experts and an analysis of stream-
ing data from millions of users. To 
listen to the selected acts, log on 
to play.spotify.com.

DIYSpotlight 

Have a successful DIY strategy to share? Email bbatmc@aol.com

SARAH PETRELLA
Sarah Petrella has always 
paved her own path when 
it comes to music. In fact, 
it was clear to her from a 
very young age that music 
was her deepest passion. 

She wrote her "rst song 
before the age of 10, and 
as a young teen she won 
a CMA competition for 
“Best Vocal Group” with 
the country band, Most 
Wanted. 

At the age of 16, she 
began working on her "rst 
professional recording 
projects. Although her ca-
reer blossomed in country 
music and the Nashville scene, Petrella found her inspirations 
were rooted in rock & roll and the theater. 

Fusing those in!uences, she created a deep southern rock sound 
with a cinematic !air. That caused critics to note that her music 
broke through genre-speci"c barriers, even though her main in!u-
ences remained Patty Griffin, Grace Potter and Bonnie Raitt. 

Petrella’s music has been garnering the attention of media outlets 
like Top 40 Charts and the !agship NPR radio station KCRW, who 
described her vocal stylings as “light fun to Broadway to alt-rock, 
in just three cuts…Petrella is a musician in the fullest sense of the 
word.” The station also described her cover of Pearl Jam’s “Daugh-
ter” as “strong, sweet, and better than the original.” 

Petrella wants people to connect with her music on a personal 
level. Her deepest hope is that fans will know what she was feeling 
when she wrote the song.

Recently, she released a music video on YouTube for her single 
“Mr. Mystery” off her debut EP Seasons.  

Visit facebook.com/SarahPetrellaMusic for more.
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“I'm a Full-Time Film & TV
Music Composer Because of TAXI”

Dave Walton – TAXI Member

My name is Dave Walton and I
live in Cape Girardeau, Missouri -
2,042 very long miles from
Hollywood.
I became a computer programmer

in 1986 and thought my career in
music was finished, over, kaput! 18
years later I decided to return to my
first love and take my shot at
becoming a Film and TV music
composer.
Music Industry Contacts… Not!
If your town is anything like

mine, there aren't a lot of movies or
TV shows getting produced there.
Actually…. none! I had no idea how
to make music industry contacts or
place my music in films or TV
shows until I searched the Internet
and found TAXI.

They Show You
What Hollywood Needs

Rather than trying to cold call
music supervisors and producers in
Hollywood, TAXI reverses the
process and tells me what they
currently need. I get tons of Film
and TV opportunities for my music
and the experts on TAXI's A&R

team also give me helpful, detailed
feedback. Finally, a way to make
sure my music gets competitive and
stays that way.
You've Got to Have Friends…
TAXI's Forum and online

community is second to none. I've
made life-long friends who've
helped me make my music
contemporary and helped me with
the business side of the music
business as well. By building an
incredible network of fellow
members, I've collaborated, met
publishers, signed more deals and
learned the skills I needed to
branch out and make my own
music industry contacts.
I recently finished scoring my

15th Independent Film!

Living the Dream
Getting Paid for My Music
Today, I'm a full-time Film and

Television Music composer because
of deals, placements and
relationships I've made through
TAXI. My music has been on ABC,
CBS, NBC, ABC Family, Spike TV,
the Inspiration Channel, the
Hallmark Channel and BET. In 2008
alone I had 161 placements on
Network Television and my royalties
are coming in from the U.S.,
Canada, the United Kingdom,
Ireland, Finland, Sweden, South
Africa, Australia and New Zealand. I
love mailbox money!

TAXI was the first tool I found to
build my career in the music
business, and it's the one I'd never
give up. Without TAXI, I'd still be
working at my day job.

If you've been reading these ads
year after year but waiting to join
when your music is ready, wait no
more! Join TAXI now and let them
help you make it ready.
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Date Signed: December 2013
Label: Bad Omen/Prosthetic
Band Members: Chris Brathen, guitar, vocals; Heavy-Kris Ingvaldsen, 
guitar; Jonas Bye, bass; Kickan, drums.
Type of Music: Hard Rock
Management: Self
Booking: Self
Legal: Self
Publicity: Kelly Walsh, kelly@prostheticrecords.com
Web: facebook.com/heavy!ight
A&R: Will Palmer - Bad Omen Records

Norway’s Flight don’t believe in letting it all hang out—even if their 
denim jackets and feathered hair suggest otherwise. And the 
band’s decision to selectively pass around its demo instead of 

posting it for free on Bandcamp paid off in the form of a record contract.
“A lot of bands nowadays produce demos and ship them around to 

whoever,” says Jonas Bye, bassist for the New Wave of British Heavy 
Metal-obsessed band. “We really wanted our "rst release to be a proper 
album.”

While that self-titled release only dropped in October 2015, Flight actu-
ally formed three years before, uniting musicians who played in various 
thrash and death-metal bands in Oslo. The band recorded its demo in 
late summer 2013 in just a few days, in the basement of guitarist/singer 
Chris Brathen’s mom’s house.

Flight gave their initial slate of six songs to Dave Sherwood, drummer 
of Amulet, a British band that had brought Flight over to England to 
play a gig. Sherwood passed the demo along to his friend (Bad Omen 
Records head) Will Palmer, who signed Flight just a few weeks after 
hearing their demo.

“It all went pretty fast,” Bye says. “We got in touch with Will in October 
or November 2013, and the contract was signed that December.”

While Sherwood’s mutual friendship with the band and label sparked 
the deal, it was Bad Omen’s distribution arrangement with U.S. metal 
powerhouse Prosthetic Records that sealed it.

“It’s really expensive to send stuff from Europe to the U.S., and Will had 
this network in America,” Bye says.

After inking the one-album contract, Flight hit the studio in February 
2014, recording drums on the "rst day, rhythm guitars on the second 
and third, bass on the fourth and lead guitars on the "fth. It wasn’t until 
about six months later that Brathen—a guitarist/bassist-turned-vocalist 
who was still getting his sea legs—tracked the vocals.

“It was really hard "nding a heavy-metal singer in Norway, because ev-
erybody’s doing the growls,” Bye says. “Chris discovered that he should 
just be doing it himself. He’s gifted and, within six to eight months after 
he started learning to sing, we were ready for him to record the vocals.”

In keeping with their tight-lipped style, Flight didn’t announce the 
signing of their contract until shortly before the release of their debut 
in October of this year. Now they’re primed to tour in 2016—and have 
about half their budget left to do so.

“You can measure everything these days with Facebook likes, and in 
the last few months ours have doubled,” Bye says. “When we played our 
"rst show, Chris had only been singing for about three weeks. It was a 
lot of fun—but we’ve gotten a lot better since.” −Kurt Orzeck

Date Signed: July 31, 2008
Label: Cherrytree/Interscope
Type of Music: Alternative
Management: Ellie Shaw -Nerve Management, +44 207 033 8600; 
Ryan Hambsch - Nerve Management, 424-205-7405
Booking: N/A
Legal: N/A
Publicity: Linda Carbone - Press Here Publicity, 212-246-2640; Gina 
Schulman - Press Here Publicity, 323-556-9752
Web: eliotsumner.com
A&R: Darcus Beese - Island Records

At just 18, Eliot Sumner signed her "rst deal without so much as a 
demo. She’d been jamming with friends once a month at a bar-
bershop in North London until the wee hours. One individual kept 

coming back to these impromptu gigs. He eventually introduced himself 
—Island Records President Darcus Beese. 

Sumner got along famously with Beese and selected Island based 
on his understanding of her music. As Sting’s daughter, Sumner asked 
her father for advice. “He said, ‘Make sure you bring your guitar,’” she 
recalls regarding that initial label visit. “I turned up to Island with my 
guitar. Do you want me to play something? And they were like, no. You 
don’t need to do that.” 

At the time, she was using the name Coco and subsequently released 
a record with her band, I Blame Coco. Two years ago, she abandoned 
the moniker. “I’d grown up and started making much different music,” 
divulges Sumner, who’s now 25. “Much better music, in my opinion.” The 
change necessitated a subtle reworking of her contract.

Choosing Island has allowed Sumner to do what she treasures most—
touring. “Touring is why I wanted to become a musician,” she declares. 
“I love to keep moving and play music every day.”

Sumner advises others against signing with a label before having a 
strong sense of artistic self. “Have something "nished that you love and 
you’re passionate about,” she imparts. “And make sure that uniqueness 
doesn’t change. Labels should be signing people for who they are and 
not trying to morph them into something they can sell easier.”

Sumner’s debut, Information, will be released in America under Inter-
scope/Cherrytree on Jan. 22.. −Andy Kaufmann

ELIOT SUMNER
FLIGHT

“Labels should be signing people 
for who they are and not trying to 
morph them into something they 

can sell easier.”
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Date Signed: Aug. 5, 2014 
Label: Harvest Records
Band Members: Alex Casnoff, vocals, guitar, keys; Matt Blitzer, guitar; 
Patrick Kelly, bass; Henry Kwapis, drums. 
Type of Music: Alternative
Management: Mixed Management
Booking: N/A
Publicity: Tasya Swisko, tasya@pressherepublicity.com; 
Sarah Facciolo, sarahf@pressherepublicity.com
Legal: Gillian Bar
Web: harrietmusic.com
A&R: Tim Anderson - Harvest Records

Harriet frontman Alex Casnoff wanted ample time to explore and 
re"ne the band’s sound without feeling bogged down by lengthy 
contractual obligations and confusing legalities. Harvest Records 

offered this sense of no-strings-attached support and freedom, and one 
year later, Harriet is "nally ready to release their debut album.

Casnoff was never blindsided by the industry’s charming (yet usually 
deceptive) ways. Instead, Harvest set realistic standards by presenting a 
short-term agreement that the band could easily work with:

“These days, most labels don’t trust or believe in bands,” Casnoff 
explains. “It’s very hard to break bands, so they want to ‘own’ you for as 
long as possible. But if you believe in yourself, I think [that sort of deal] is 
not always the best option.”

Other big-name companies initially offered more money and perks, but 
Casnoff ultimately stuck with his gut:

“What really matters is that you feel a connection with the people, 
and that you can actually communicate [in] the ‘real’ way—not just in a 
schmoozy, ‘you guys are gonna be famous’ kind of way.”

Harvest never forced Harriet to alter their unique sound in order to 
boost fame with a stereotypical hit single, but the band still managed to 
progress naturally, creating an even stronger bond and artistic connec-
tion between the four bandmates. The whole recording process took a 
good amount of time—three years, to be exact—but with very bene"cial 
results:

“The time actually helped us to ‘"nd’ our sound. While it was frus-
trating, difficult and anxiety-provoking, we all became better writers,” 
Casnoff says. “We were making better music and also learning how to 
play together as a band. I think things actually did [work out] for us as 
well as [Harvest].”

Harriet’s diverse management team also provided strong insight during 
this time of explorative change:

“I think we get different perspectives from all of them and that’s super 
helpful. They all have very different personalities, so they all view things 
differently.”

After two successful EPs in 2015, Harriet will release their "rst full-
length album in January 2016. −Danica Bellini

“These days, most labels don’t 
trust or believe in bands.”

Date Signed: Oct. 9, 2015
Band Members: Chris Vos, lead vocals, guitar, harmonica; Alex Stiff, 
bass, guitar, backup vocals; Marc Cazorla, drums, piano, backup vocals.
Type of Music: Blues-Rock
Management: Dave Bartlett - 525 Worldwide Music Co., Inc.
Booking: Alex Buck - Monterey International
Legal: Dino Gankendorff - Provosty and Gankendorff
Publicity: Mike Wilpizeski, mike.wilpizeski@concordmusicgroup.com 
Web: therecordcompany.net 
A&R: John Burk - Concord Music Group 

Formed around their mutual love of everything from John Lee 
Hooker to Iggy and the Stooges, Los Angeles-based trio The 
Record Company has been performing live since 2012. And, even 

though they’ve recently inked a deal with multi-conglomerate Concord 
Records, they still remain very grass roots and indie in terms of ethics 
and musical approach. “We write, record and mix all our music right in 
the same living room that we formed the band in,” says frontman Chris 
Vos. “Our sound evolved out of trial and error. We leave it raw, keep 
some dirt on it, but make sure that the sound has impact coming out of 
the speakers.”

The band actually played their very "rst show at their hallowed record-
ing space for a small group of friends. When they entered the L.A. club 
scene the word spread and things started to happen. The "rst collective 
signing move the band made was to A&R man Chris Dunn. “He is a 
friend of ours and got it immediately,” explains Vos. “He started passing 
around our music to some of the people at Concord pretty early on 
in the band’s history. Eventually we toured through Detroit and Jason 
Linder brought some of the people from the label’s office in Cleveland to 
see us. We hit it off with those guys so it was a great start. Then we had 
some shows in L.A. and John Burk came out with folks from Concord’s 
L.A. office. We hit it off with them as well. Jason and the Cleveland guys 
came out to see us again in March and we started working on a deal. All 
in all, it was a very natural and easy progression of events.”

In today’s marketplace the Internet and social media have leveled 
the playing "eld, so to speak. But The Record Company believes the 
backing of a strong label that understands them is essential at this stage 
of the game. “Every situation for every artist is always going to be differ-
ent,” says Vos, “For us; this signing was something we knew we wanted 
to do when the opportunity came. We had worked independently for just 
about four years and saw this as the next logical step, to work alongside 
a great company that puts out records by artists we love and admire. 
Concord likes what we’re doing and want to help us make it grow.”

Their as-yet-untitled full-length debut will be released Feb. 12, 2016.
     −Eric A. Harabadian

THE RECORD 
COMPANY

HARRIET
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SONG BIZ

Performing Songwriter Creative 
Workshops has announced its 
forthcoming 2016 schedule with a 
roster of distinguished songwriters 
and teachers conducting classes.    
  From Jan. 14 - 16, Mary Gauthier 
will present “Finding Your Writer’s 
Voice.” Beth Nielsen-Chapman fol-
lows on Feb. 18 - 20 with “Opening 
Up to Creativity.” Jonatha Brooke’s 
March 17 - 19 sessions are titled 
“Creating Emotional Resonance” 
and March 31 - April 2 Gretchen 
Peters will emphasize “Storytell-
ing and Detail.” All sessions are 
limited to 20 writers and will take 
place in Nashville. Registration is 
open and details are at perform 
ingsongwriter.com. 

Folk Alliance International has an-
nounced that Judy Collins will be 
the keynote speaker for the 28th 
annual conference Feb. 17 - 21 at 
the Westin Hotel Crown Center in 
Kansas City, MO. 

A platform for emerging talent, 
over the years Folk Alliance private 
showcases have featured break-
through artists, including Nickel 
Creek, Dom Flemings, Rhiannon 
Giddens, Serena Ryder, Valerie 
June, The Milk Carton Kids, The 
Stray Birds, John Fullbright and 
Mary Gauthier. 

Boasting a yearly attendance of 
over 2,500 registrants, the confer-
ence features official showcases, 
exhibitors, panels and workshops 
held under one roof, bringing 
together musicians, educators 
and music industry professionals 
from throughout the world to share 
ideas, network and promote folk 

music. To "nd out more about Folk 
Alliance, check out folk.org. 

ASCAP has announced that two 
of today’s biggest songwriter-pro-
ducers are con"rmed for the 11th 
annual ASCAP “I Create Music” 
EXPO, April 28 - 30, 2016 at the 
Loews Hollywood Hotel in Los 
Angeles. Greg Kurstin, co-writer 
and producer for Adele’s smash 
song “Hello” and more; and Ashley 
Gorley, three-time ASCAP Country 
Songwriter of the Year, will each 
host a master session and share 
their personal experiences and ex-
pert guidance with aspiring music 
creators.

EXPO attendees will also have 
the opportunity to sit in on a con-
versation between Nate Ruess, 
songwriter and vocalist for the 
Grammy-winning group fun., and 
ASCAP President and Hall of 
Fame songwriter Paul Williams.
Additionally, ASCAP announced a 
special appearance by the bound-
ary-breaking group that opened 
up rap for women: Sandra “Pepa” 
Denton, Cheryl “Salt” James and 
Dee Dee “DJ Spinderella” Roper 
of Salt-N-Pepa. The trio will join 
EXPO for an open discussion 
about their music, lives and ca-
reers. See ASCAP.com.

The Talented Trio of Troubadours, 
Steve Seskin, Craig Carothers 
and Don Henry will bring their 
“Nashville Comes To San Diego” 
event to Nashville Songwriters 
Association in San Diego on 
Friday, Jan. 8, with a performance 
and songwriting workshop offering 

 Round Hill Adds Pop Team

 Bob DiPiero Signs with Kobalt 
 Allen Toussaint – Crescent City Legend
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 Distant Cousins Win USA Songwriting Competition

This Is Where I Leave You
Music Connection’s

 ole Inks Hemsworth

inspiring songs and invaluable tips 
and advice. The concert will be 
hosted at a private home in Card-
iff-By-The-Sea for a cost of $20 on 
Friday night, Jan. 8, with an all-day 
Songwriting Workshop in La Jolla 
on Saturday, Jan. 9 for $80. The 
special price for both events is 
$90. Visit nsaisandiego.com for 
registration info. 

ASCAP, BMI and SESAC are 
all supporting their songwriting 
members at Song Arts Academy, a 
unique Songwriters Workshop fa-
cilitated by Billy Seidman in NYC. 
The Workshop starts Tuesday, 
Jan. 12, and runs "ve consecutive 
Tuesday evenings through Feb. 
9. This is an advanced songcraft 
course with songcraft techniques, 
strategies and critiquing systems 
used by today’s top pop charting 
songwriters and producers. The 

cost is $250 for the "ve-week 
program. The workshop is limited 
to 15 writers and the organizers 
emphasize that the event "lls up 
quickly. For more information and 
to apply, visit songartsacademy.
com.

On Saturday, Jan. 23, the Arizona 
Songwriters will host their annual 
gathering at the Glendale Main 
Library in Glendale, AZ. The event 
will include a Songwriting 101 ses-
sion; a Q&A with attorney James 
Marovich; an in-depth social 
media discussion with Jeremiah 
Craig; a session on pitching songs 
for "lm and TV; a kids music work-
shop and performance; a song 
critique; and a ProTools intensive. 
“Managing Your Inner Critic and 
Other ‘Voices’ Inside Your Head” 
is the topic to be presented by 
L.A.-based creativity expert JoAnn 
Braheny. 

The event will also feature live 
performances and roundtable 
discussions on a variety of topics 
pertinent to songwriters and is free 
to the public. Visit azsongwriters.
org for more information.

 Gerson Named Top Exec

 Downtown Music Snags Skarbek

For No Good Reason
Lullaby

 Aguirre Promoted at NMPA

– DAN KIMPEL  dan@dankimpel.com

DAN KIMPEL, author of six music industry 
books, is an instructor at Musicians Institute 
in Hollywood, CA. He lectures at colleges and 
conferences worldwide.
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BC Jean
Hit Songwriter Teams up for Alexander Jean
For BC Jean, the most essential element in songwriting is sincerity. “It’s 
being honest with the lyrics so that people can relate to them no matter 
what they’re going through,” she says. “It’s taking something super 
simple and making it interesting.”

Now as one half of the duo Alexander Jean with singer/songwriter 
Mark Ballas, Jean is riding the wave of an evocative power pop ballad, 
“Roses and Violets,” a song she co-wrote at a writing camp with 
“Wrecking Ball” collaborator Stephan Moccio.

As Jean and Ballas add to their body of work with their own co-writes, 
Jean says that an organic approach serves them well. “Mark comes 
up with different guitar riffs, and he plays them daily. Eventually one 
of them stands out and that’s the one we begin writing to. It’s raw. We 
write with paper, a pen, a guitar and a bottle of wine.” 

From San Diego, CA, BC Jean (whose given name is Britney Jean 
Carlson) says that 
she evolved as a 
creator from an 
early age. “When 
I was very young 
I started writing 
poetry. I always 
loved music, played 
piano, wrote cre-
atively and sang, 
so I started turning 
my poetry into pop 
songs. From then 
on that’s the way I 
expressed myself— 
to put my emotions 
on paper. I was 
very private, but I 
learned you can’t 
be like that; you 
have to be an open book, especially if you are collaborating.”

In!uenced by the music of the day, No Doubt’s Tragic Kingdom and 
Alanis Morissette’s Jagged Little Pill, Jean also embraced the power of 
classic blues-rock of Janis Joplin, bands like Queen and Led Zeppelin 
and the polished pop of Britney Spears. Touring with the cover band 
Liquid Blue, she was indoctrinated into live performing and learned 
which songs worked best for diverse audiences. “Cover songs helped 
me to be in tune with different styles. I think a well-written song can be 
done in any genre.”

Ballas, an accomplished musician who studied !amenco guitar and 
plays a variety of string instruments plus percussion, drums and piano, 
is a studio veteran with a deep well of rhythmic in!uences that underpin 
the Alexander Jean sound. He is also an award-winning dancer and 
choreographer who has competed on Dancing with the Stars since 
2007. “Roses and Violets” was spotlighted on the TV competition as 
danced by Derek Hough and Bindi Irwin in a Viennese Waltz segment.

“Roses and Violets” was also used on Duck Dynasty. “The music that 
we are creating is very ‘syncable,’” says Jean. “We are experimenting 
with a more cinematic sound.”

BC Jean’s songwriting career was given a massive updraft with “If 
I Were a Boy,” a song she co-wrote with Toby Gad. As recorded by 
Beyoncé, it became a worldwide smash from the diva’s I Am…Sasha 
Fierce, reaching No. 3 on the Billboard Hot 100 and No. 2 on the Hot 
Dance Club Play chart in 2009. Jean subsequently signed with Clive 
Davis for his J Records imprint, and released a series of well-regarded 
singles.

Jean says that the phrase that became the title “If I Were a Boy” is 
something that she still says every day. “Back then I said I would do 
whatever I wanted. Now that I’m in a healthy relationship I would be a 
good man, work out and enjoy the testosterone.”

BC Jean and Mark Ballas are linked romantically as well as pro-
fessionally. As collaborators, Jean says that their skills are compat-
ible. “We don’t have disagreements, because we trust each other. If 
someone feels strongly, then we go with that because our strengths are 
complementary.”

With the name of their musical pairing con"gured from their middle 
names, Alexander Jean has eight songs completed in the studio and 
will possibly release an EP. “We’re letting the whole process ride itself 
out,” notes Jean. “We want to keep this organic vibe. When we do what 
we love and listeners connect, it’s the best feeling in the world—having 
people enjoy your music as much as you did when you wrote it.”

Contact Lori Lousararian-Hakola, Rogers and Cowan, 
llousararian@rogersandcowan.com

SONG BIZ – DAN KIMPEL  dan@dankimpel.com
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Eagle Rock Entertainment will release the 
documentary About The Young Idea featur-
ing The Jam on Jan. 22 in the U.S. on DVD, 
Blu-ray and digital. Included with the "lm, 
which documents the band from its 1970s 
formation to 1982 breakup, are bonus features 
and a live show featuring songs like “Going 
Underground,” “Dreams Of Children,” 
“Modern World,” “Start,” “Strange Town,” 
“When You’re Young,” “In The City,” “The 
Eton Ri!es,” “Down In The Tube Station At 
Midnight” and more. Interviews feature Paul 
Weller, Bruce Foxton and Rick Buckler along 

with contributions 
from fans, journalists 
and others. For more 
information, email 
Carol Kaye at Carol@
KayosProductions.
com.

Paying homage to 
the big band era, the 
brassy 1940s-era 
musical revue In the 
Mood is celebrat-
ing its 22nd year of 
touring by hitting the 
road once again with 
a string of 125 shows 
in more than 60 U.S. 
cities starting in Jan-
uary. The live show is 
a tribute to the hits of 
the ‘30s and ‘40s with 
19 cast members, 
String of Pearls Big 
Band Orchestra 
and the In the Mood 
Singers & Dancers. 
Expect to hear the hits 
of Glenn Miller, Tommy Dorsey, Artie Shaw, 
Benny Goodman, Harry James, Erskine 
Hawkins, The Andrews Sisters, Frank Sina-
tra and more. For more information, contact 
Dan Grody at Dan@TellEmGrodyPR.com.

The high-concept Jethro Tull concert tour 
is returning to the U.S. next spring, starting 
in April, to celebrate the life and work of the 
band’s legendary frontman Ian Anderson. 
Jethro Tull (The Story) was written and 
performed by Anderson, exploring issues 
like climate change, intensive food produc-
tion and population growth. It runs April 
1 - 16 through the Midwest and South. For 

more information, contact Anne Leighton at 
Anne@AnneLeighton.com.

The PBS docu-series American Masters has 
announced its schedule of broadcasts for the 
"rst half of 2016. Numerous musical subjects 
are on tap: B.B. King: The Life of Riley (Feb. 
12); Carole King: Natural Woman (Feb. 19); 
Fats Domino and the Birth of Rock ‘n’ Roll 
(Feb. 26); Loretta Lynn: Still a Mountain Girl 
(March 4); Janis Joplin: Little Girl Blue (May 
3); The Highwaymen: Friends Till the End 
(w.t.) (May 27).  
   For additional details about the series, con-
tact Natasha Padilla, padilla@wnet.org. 

IN THE MOOD
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Randy Spendlove and Los Angeles Uni"ed 
School District music instructor Asuncion 
Ojeda. The award nominees go to individuals 
who have made an impact in music education, 
and this year’s gala featured guest speaker and 
hip hop artist Common as well as perfor-
mances by Goo Goo Dolls lead singer John 
Rzeznik, En Vogue, Michelle Branch, Black 
Rebel Motorcycle Club and Spendlove’s “su-
pergroup” of composers John Debney, Brian 
Tyler and Joe Kramer. The proceeds will go 
toward initiatives to keep music in schools.  
Contact rcosta@costacomm.com for more 
information. 

Warner Bros. recording artist Andra Day 
recently wrote and performed an original song, 
“The Light that Never Fails,” for the sec-
ond-highest-grossing documentary of the year, 
Meru, which was shortlisted by the Academy 
for Best Documentary Feature. Day’s song was 
co-written with songwriters Adrian Gurvitz 
(Ziggy Marley, Aaron Neville) and Lauren 
Christy (Avril Lavigne, Shakira, Enrique Ig-
lesias). Day has been mentored by iconic artist 
Stevie Wonder ever since he saw her perform 
in a nightclub, and the two starred in an Apple 
commercial that garnered over two million 
views on YouTube. Her debut album Cheers 
to the Fall rests at No. 20 on the Billboard 200 
Digital Albums chart and No. 3 on the R&B 
Album chart, while her "rst two music videos 
were directed by "lmmakers Spike Lee and M. 
Night Shyamalan. For more information, email 
Nicole Albert at Publicist@CostaComm.com.

Third Man Records, the Nashville record 
label founded by Jack White, is releasing an 
exclusive vinyl edition of the soundtrack to 
Quentin Tarantino’s "lm The Hateful Eight. 
The soundtrack features original compositions 
from legendary Italian composer Ennio Mor-
ricone, whose work has appeared in Taran-
tino’s past "ve "lms, but this is the "rst time he 
has recorded an original score speci"cally for a 
Tarantino work, and his "rst Western "lm in 40 
years. Third Man will release the soundtrack as 
a double 180-gram LP with a tri-fold reversible 
jacket with a soft-touch "nish, posters and 
booklet of stills from the "lm. The soundtrack 
will also be available on CD, vinyl and digital 
through Decca Records on Dec. 18. The 
"lm opens wide on Jan. 8. Contact Brian@
BBGunPR.com for more information.

– JESSICA PACE  j.marie.pace@gmail.com

JESSICA PACE lives in the Nashville area and writes about 
music, local government and education. Contact her at j.ma-
rie.pace@gmail.com. 

Country singer/songwriter, recording artist and 
performer Joey Canyon will premiere a weekly 
series on RFD-TV starting Jan. 8. The Joey 
Canyon Show will air Friday evenings at 10 
p.m. EST and will show Canyon at home in Col-
orado in his attempt to follow in the footsteps of 
John Denver and be “an ambassador for the 
state.” The 26 openings of the show will be shot 
all over the state including locations in Aspen, 
Glenwood Springs, Vail and downtown Denver. 
Email Kirt Webster at Kirt@WebsterPR.com for 
details about the show.

A morning radio show and Internet podcast 
is seeking out musicians, songwriters and 
other industry types to help get their names 
out there. Contact Daybreak host Doug Barry 
for booking inquiries at Daybreak@RadioB88.
com and check out RadioB88.com for more 
information. 

Get Signed, Get Paid: Secrets to Success 
in Music and Film is a radio show, Internet 
podcast and video webcast recruiting music 
managers, entertainers, "lm and TV agents 
and directors and label reps to talk about their 
experiences and pathway to success in the 
entertainment industry. Direct booking queries 
to Lola Mason at OEACasting@Gmail.com.

A Los Angeles-based music agency is 
offering a paid internship position to college 
students able to work mornings. Strong orga-
nizational, computer and communication skills 
are required of the right candidate, who will get 
a foot in the door in music business, "lm or TV. 
Email B4hhz-5349429476@job.craigslist.org 
for more information. 

Sande Alessi Casting in L.A. is casting mul-
tiple dancing roles for an upcoming industrial 
for a major cruise line. Shoots would take place 
Jan. 30 - 31 in L.A. Auditions are scheduled for 
Jan. 8 - 9. To view the list of roles, visit Project 
Casting.com/casting-calls-acting-auditions/
love-to-dance-500-commercial-casting-call-
for-dancers-in-los-angeles. Email resume, 
photo and contact information with the desired 
role in the subject line to SandeAlessiCasting@
gmail.com.

Education Through Music (ETM-LA) recently 
raised over $300,000 at its 10th annual bene"t 
gala, which gave the Shining Star Award to 
Paramount Pictures President of Music, 

Daniel Pemberton

Contact: Admin@CostaComm.com
Web: DanielPemberton.com
Most recent: Steve Jobs

When 38-year-old Daniel Pemberton was 
getting his foot in the door by scoring a TV 
documentary for director Paul Wilmshurst, 
television music was looked down upon as 
an “unclean” way to get paid, the English 
composer says. “But I found it an exciting 
way to play and experiment with ideas.”  

The attitude ultimately attracted other 
directors, who asked Pemberton to score 
other "lms. He’s worked continuously 
since the age of 17, beginning by playing 
with a four-track tape machine and 
keyboards as a kid, which led to a “fun, 
strange electronic music experiment” 
in his bedroom when that scene was 
burgeoning underground in London in 
the ‘90s. A 15-year-old Pemberton would 
hand out his tapes at these shows, and 
they eventually found their way into in!u-
ential hands, including Wilmshurst.

“Don’t think anyone else is going to help 
you out,” Pemberton says regarding his 
early years of trying to get his foot in the 
door. “Try not to sound like someone else. 
Don’t think anyone else is going to sort out 
your problems. If you’ve got one piece of 
equipment, you learn to use that so much 
better than a lot. Use your weakness as 
your strength. I could program my one 
[piece of gear] better than anyone. Now I 
have tons and don’t know what I’m doing 
half the time.” 

To date, Pemberton has scored approx-
imately 400 television shows, he says, in 
addition to the recently released British
-American action comedy spy "lm The 
Man From U.N.C.L.E. and the biographi-
cal drama Steve Jobs, directed by Danny 
Boyle and starring Michael Fassbender. 
For the latter, dialogue was an important 
part of the "lm, which gave the composer 
an interesting musical palette to work with. 
“I wanted Steve Jobs to re!ect different 
things: the optimism of ‘80s synth, the 
drama of an opera and then the strained 
emotion of a minimal modern electron-
ica piece.” For challenging gigs such 
as these, Pemberton’s advice is to be 
“!exible, but also very sure of yourself,” he 
says. “It’s always worth looking from the 
director’s point of view.” 

Out Take
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 Massaro Hooks Up with Red Queen

MIXED NOTES

 MacAlpine Benefit is a Rockin’ Success

 Jingle All the Way with Planet LA

 Holiday Cheer with LaFamos

Music Connection
MC

 What Do You Give a Beat About?
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– SIRI SVAY  siri@musicconnection.com

Tidbits From Our 
Tattered Past

In this issue Music Con-
nection focused on cable 
TV and its potency as an 
exciting outlet for the music 
of up-and-coming artists. 
Everyone from E! TV’s 
Fran Shea to local cable 
access stars like Dominic 
Priore and Tracy Carrera 
are featured here, along 
with interviews with Mick 
Fleetwood, Cinderella 
and producer Larry Hirsch 
(Elvis Costello).  

Latin rockers Cafe Tacuba 
graced the cover of this 
issue, revealing how 
they went from Mexico 
City heroes to worldwide 
acclaim. The issue also 
features Raphael Saadiq, 
Stephen Perkins and 
Wayne Coyne offering 
their insights and advice in 
the article “Reheasing with 
The Pros.” Finally, artists 
Vonyse, Stolen Babies 
and Steve March Tormé 
are critiqued in the Club 
Reviews section.

 Rocky LEVELS with 
Students

 Performing for Peace

 Dreaming of a Peter 
White Christmas
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Panic! at the Disco:
Brendon Urie’s Bachelor Party
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Music Connection: What excites you most 
about Death of a Bachelor? What are you most 
proud about with the record?
Brendon Urie: With this album, I have a love 
affair with each song individually. It’s a way 
more personal album than Panic’s past re-
leases. I put in 100 percent of the work, so the 
challenge I took upon myself had the greatest 
reward.

Every song is different from each other, and 
it was fun to write a bunch of songs and see 
if they worked together on one album. I also 
learned some new tricks with production, 
recording and writing—new ways to keep the 
process exciting.

MC: In what ways is the album more personal?
Urie: Well, for example, I have a song called 
“LA Devotee,” which is a love letter to L.A. I’ve 
been here for just over seven years now, and 
it doesn’t feel like that long, but there are so 
many things that I’ve learned to enjoy about 
this town and living here.

MC: What speci"cally comes up in that song?
Urie: Oh man, the chorus starts off talking 
about “the black magic of Mulholland Drive” 
[near the infamous Wonderland Avenue 
murders and a Manson murder] and “pools 
under desert skies.” Those are just images 
that I carry with me on tour. I love driving on 
Mulholland and around the neighborhood and 
seeing how beautiful it actually is. Remem-
bering all the history up here. It’s not so much 
going downtown and partying, it’s the in"nite 
moments that no one else can share.

I wrote the title track on the piano. I wanted 
to write a Frank Sinatra song [in honor of his 
100th birthday this year], but then I put it over 
a beat I had been working on separately, so I 

It is as much of a miracle as it is a mystery that Panic! at the 
Disco [P!ATD] are still around. What started as a pet project by 
Las Vegas high schoolers Ryan Ross and Spencer Smith soared 
to popularity in the mid-Aughts and—despite the co-founders 
jumping ship—is ready to release what could be 2016’s "rst chart-topping rock album, Death of a       
Bachelor.

At its helm is Brendon Urie, who joined P!ATD soon after it formed in 2004 and accidentally became its 
lead vocalist. The band quickly became famous after Fall Out Boy bassist Pete Wentz signed them to his 
Decaydance imprint and helped them crash the emo/alt-rock scene in September 2005 with their debut, 
A Fever You Can’t Sweat Out. The band relocated to Maryland and, eventually, Los Angeles.

P!ATD established themselves as a unique vehicle for baroque pop and carnival-themed videos and 
concerts. They also had the MTV crowd in their pocket thanks to the infectious single “I Write Sins Not 
Tragedies,” which won Video of the Year at the 2006 MTV Video Music Awards. 

Less than two years after forming, P!ATD had achieved platinum success—a rarity for a rock band in 
that era—and were headlining their own shows. 

Like seemingly every rock band that makes it big, P!ATD swapped out their bass player a couple of 
times, in 2006 and 2009. But it was the departure of Ross in the latter year that marked a sea change in 
the band, with Urie choosing to take it into a de"antly pop direction.

P!ATD continued its winning ways in the ensuing "ve years, performing regularly with their Fall Out Boy 
compatriots, teaming with fun. for a tour and releasing an album every two or three years (Pretty. Odd. in 
2008, Vices & Virtues in 2011 and Too Weird to Live, Too Rare to Die! in 2013).

The cord connecting P!ATD to its original incarnation was severed in April of this year, when Smith 
(who had publicly battled alcohol and prescription medications) left the fold. Shortly thereafter, Urie 
released “Hallelujah,” perhaps as if to reassure fans that P!ATD—now rounded out by guitarist Kenneth 
Harris, bassist/singer Dallon Weekes and drummer Dan Pawlovich—was still going strong.

Don’t Panic! Singing Tips from Brendon Urie
Urie originally set out as a guitar player and backup singer, but once 
he joined Panic! at the Disco, his bandmates decided to anoint him as 
their lead singer. The band’s quick explosion forced Urie into a bap-
tism by fire—but he came out unscathed, continuing to handle singing 
duties 10 years later.

MC: You have a phenomenal voice and a reliably great delivery. How do you keep your 
chops intact? Have you ever taken any singing lessons or had a coach? Do you have any 
rituals, be they pre-concert or otherwise?
Brendon Urie: When the band started, I was a guitar player, but the other guys decided to 
make me the vocalist. They were like, “But you have to know how to sing.” And I was like, “I 
know.”

So I went to this vocal coach and said, “I have two months to sing.” He said, “That’s not go-
ing to happen, but what we can do is I can give you the tools you need so you don’t blow out 
your voice on tour. You’re going to sing, but here’s how you warm up and cool down—don’t 
talk too much after the show, for example.”

The more I sang, the more tricks I learned, in part from reading a book in which Tom Waits 
talks to Elvis Costello about how they maintained their voices. You learn ways to save your 
breath at certain moments and care for your vocal cords.

I also changed my diet over the years. On tour, I’m careful what I eat and drink. I’m on an 
acid-re!ux diet, basically, because I apparently have that.

MC: Can you share one or two of those “tricks”?
Urie: When I have to hit certain notes, there’s a thing called my “mix voice,” which is not nec-
essarily through your chest and not necessarily falsetto. But you’re mixing the two, so you 
stay in that range. I guess it’s pinching your throat? It’s not, but that’s how it feels to me. 

There are ways to push the air out without stressing your throat, to open and close it 
depending on what timbre you want for that tone. So I can go into what sounds like a falsetto 
but by using a “diaphragm” breath, which is just using enough air to make my vocal cords a 
bit tighter. It’s easier than holding the same note in my chest.

After a while, it just became fun—the more you sing, the better you get at it—that’s the best 
thing I can say. I’ve played countless shows, so you also want to think in the studio about 
how you’re going to use your voice in your live show. I’ve trained with vocal coaches and 
worked with doctors.

I’ve lost my voice and de"nitely gotten tired, but that’s only happened three times overall, 
and it’s kind of uncommon. My voice is the most important instrument I have, so I take care 

by Kurt Orzeck
photos by Shervin Lainez
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melded those two worlds together. I didn’t even 
know if it was going to be on the album, but 
it turned out to be the title track. I had a little 
revelation there.

MC: That song seems particularly sentimental 
for you. How did it evolve?
Urie: For “Death of a Bachelor,” I just recorded 
piano and vocal, trying to make something like 
an arrangement by [famed Sinatra bandleader] 
Nelson Riddle. I didn’t even know if it was 
going to make the album. But then I took the 
piano out and started adding all these [Roland 
TR-] 808 [drum beats]. It became something 
entirely different that I didn’t originally envision, 
this monster.

There were a couple of other big moments 
like that for me. I was working out a song 
called “Don’t Threaten Me with a Good Time,” 
and it sampled “Rock Lobster” by the B-52’s. 
I honestly thought I would never get the rights 
to the song, but it was so cool because [B-52’s 
singer] Kate [Pierson] signed off on it. That 
never happens—it’s usually, “Fuck off, what-
ever.”

I also wanted the song to sound like Queen, 
that was the original idea. So I stacked harmo-
nies on harmonies on harmonies, and created 
different characters. I told myself “Okay, I’m 
going to sound more like [drummer/singer] 
Roger Taylor and a soul singer.”

Some of my favorite moments are on that 
song, especially when the Queen harmonies 
swell in.

MC: Were you more involved with the produc-
tion of Bachelor compared with past Panic 
releases?
Urie: Yeah, it’s kind of progressed. I kind of 
took the reins with songwriting and producing 
on our third album [Vices & Virtues]. This album 
is me even more so. The more I would write, 
the more I would "gure out new things to try.

MC: Was the idea of crafting the album by 
yourself intimidating?
Urie: I don’t know about intimidating, but it 
was daunting. There’s a lot of work that goes 
into it that I didn’t realize. “Showing up” is the 
rule I have: As long as I show up in the studio, 
usually something happens, and I’ll "nd myself 
in a place where I’m excited, creatively.

MC: So what was daunting about the recording 
process, and what surprises revealed them-
selves as you got deeper into it?

Urie: Well, originally, I gave DCD2 just one 
completed song, “Hallelujah.” I was like, “Hey 
guys, what do you think of it?” They were like, 
“We’re going to put it out next week.” So I had 
kind of an “Oh shit” moment and said, “Well, 
I don’t really have an album, guys.” And they 
said, “Well, get to work.” And I said, “Oh, okay.”

It was nice to know that I had to get some-
thing done. I didn’t necessarily have a dead-
line, but them releasing the song was enough 

Adventures In Social Media with Brendon Urie
Even the most underground of bands has at least one social media ac-
count, which means it’s a must for a popular mainstream act like Panic! 
at the Disco to have a strong presence online. For those keeping score 
at home, the band’s Facebook page has more than 6.2 million likes, 
while its Twitter account has more than 1.1 million followers.

But while Facebook and Twitter are the most dominant social media sites, it’s on Vine that 
Brendon Urie really shines. P!ATD’s frontman takes to Vine not only to post sneak peeks of 
his band’s songs and performances but to spread funny videos. Some of his latest exploits 
include reverse footage of a guy jumping off a roof into a pool and him spanking friends with 
rolled-up rugs. We talked with Urie about his Vine account, which is 112 million loops strong.

MC: Your Vine posts are hilarious. Do you have a social media persona? How important is it 
for you to use social media?
Urie: That came about because I was listening to Chris D’Elia and Will Sasso’s “Ten Minute 
Podcast” and they were talking about Vine. I checked it out and was impressed by how you 
could "t a story and a punch line in six seconds. You gotta be creative.

When I was writing for the last album [Too Weird to Live, Too Rare to Die!], in order for 
me to keep my sanity during the recording I’d take these breaks in between. Within these 
breaks, me and my pals would just do these stupid videos, just to be creative.

It kind of builds a stronger relationship with the fanbase.

MC: To what extent is it a drag for a major artist like yourself to have to deal with social 
media, especially when you’re responsible for so many aspects of the band? Do you have 
people handle it for you?
Urie: I think it’s kind of nice. It actually builds a stronger relationship with fans. I thought 
social media would kill the personal intimacy with fans, but I have that even more so now. 
Sometimes we do a contest where I can hang out with random fans and have a beer. Social 
media has made meeting with fans more accessible.

We did a radio show festival in Florida nine months ago and just sent out a tweet asking if 
anyone wanted to hang out. We had our road manager walk around and ask who wanted to 
grab a beer with us. I don’t know if a meet-up like that would have happened so organically 
in the past, because we just go from the bus to the venue to the dressing room to the stage 
to the bus.

There are tons of horrible people on social media, but that makes it even more entertaining 

“It kicked my ass a little bit, having to 
write the album after the first single 

had already come out.”
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of a reason to start spearheading a new project 
that includes the single. But it kicked my ass a 
little bit, having to write the album after the "rst 
single had already come out.

MC: Did you feel as strongly about the release 
of that single as the label?
Urie: Yes. I get to choose my favorite songs 
of that moment. There were times on previous 
albums where some songs weren’t as strong 
as others. But with this album, I don’t want to 
skip any tracks. Having a love affair with each 
song de"nitely helps.

MC: Do you think you have a love affair with 
this album because each song is yours?
Urie: De"nitely. Every song is about something 
I’ve gone through or that I’m going through at 
that moment. 

MC: To what extent does Panic’s management 
provide career direction? Besides Pete, in 
whom do you con"de when it comes to making 
important decisions?
Urie: There are a few people. I have a day-
to-day guy named Scott [Nagelberg of Crush 
Management], who I talk to, and others who 
I respect and never wonder if they have an 
ulterior motive. It’s such a good feeling to me, 
because it can be soul-crushing if you don’t 
have that type of support.

MC: Have they been supportive of you going 
through different incarnations, especially 
recently?
Urie: Oh yeah, de"nitely. There have been so 
many lineup changes in this band, and it can 
de"nitely be overwhelming, but Crush did such 
a good job handling all of that. Plus we have a 
great label who are like family. I’ve known them 
for so long now. I can get personal with them, 
and I have a personable attitude. It makes it 
feel more enjoyable.

MC: Were there any discussions in light of 
the lineup changes of rebranding the band or 
changing the name?
Urie: No, from the get-go, from the "rst split 
we had, there wasn’t any discussion about 
changing the band name, because two guys 
wanted to leave and start a new thing, and I’ve 
always only wanted to be Panic! at the Disco. 
Panic for me symbolized carte blanche, I can 
do whatever I want, there’s no rules. It symbol-
ized the excitement of art for me, which is the 
reason I wanted to do music. I joined a band 
because I didn’t want people to tell me what 
to do and wanted to create however I wanted. 
That continues to this day, I’m glad to say.

MC: Is there an A&R rep at DCD2 [formerly De-
caydance] with whom you vibe about Panic’s 
music, decide what songs will become singles 
and so on?
Urie: No, I’ll usually just get on the phone and 
say, “Here’s a song, what do you guys think?” 
They’ll usually be like, “Sounds good, we’ll get 
back to you.” Back in April, I had “Hallelujah,” 
and they wanted to share it with people right 
away, before the album was done.

The “A&R” title is kind of strange because 
I’ve only associated that with friends. Pete was 
our original A&R dude. We were just kind of 
friends at that point. After a while, it becomes 
not so much a business relationship and they 
give a shit about what you’re up to, which is so 
rare nowadays. So it’s more asking opinions 

of friends or people who work for the label. 
But there’s no label head calling me in for a 
meeting. That would bug me, and they get that. 
It’s been that way for a long time.

MC: How will touring look different now with 
you leading the charge on your own?
Urie: It’s still very important for me to have 
that live feel. It’s more fun to tour with people 
that I like, so I just hired my friends to be my 
band, basically, which is awesome. You’re 
locked away with these people on a bus for 
two months at a time, you gotta get along, so it 
actually worked out really well.

I’ve thought about adding more elements to 
the live show, like horns and a live orchestra, a 
big-band thing. 

MC: Could you see yourself recording with an 
orchestra for the next album?
Urie: Maybe. I’ve done it in the past, recorded 
with a live band and then sat in on the sessions 
for the strings and horns. I think next time I 
might try playing with the orchestra behind me. 
Maybe I’ll just do that for a side project. “Panic 
Presents the Christmas Album,” which I’ve 
always wanted to do.

MC: In the meantime, what are you eyeing for 
Panic’s next singles?
Urie: As of now, I’ve shot a video for “Halle-
lujah” and “Victorious” [the opening track and 
second single]. I want to do a few more videos 
but decide how to use my time wisely and do 
as many as I can in such a quick time.

Contact Collin Citron, collin@bbgunpr.com
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What They’re Signing in 2016
By Bernard Baur
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EPIC RECORDS
Eesean Bolden, VP A&R
Contact: @SeanDidThat; 
eesean.bolden@epicrecords.com
epicrecords.com

Eesean Bolden got into the music business 
10 years ago and has been involved with 
A&R for almost "ve years. Bolden began 
his career at Capitol Records where he 
signed and worked with Mary Lambert 
(“Same Love,” “Watch Me”), Silento (“Nae 
Nae”) and hip-hop crunk girl group PTAF 
(“Bone Ass Bitch”). He recently moved 
to Epic (a division of Sony Music Enter-
tainment) where the roster is even more 
diverse: Meghan Trainor, Andre 3000, Sara 
Bareilles, Ozzy Osbourne, Big Boi, Modest 
Mouse, Outkast, Airborne Toxic Event, Avril 
Lavigne and Mariah Carey.

You’ve worked at two different major la-
bels—is your job any different? 
Well, every company has a different system, 
but it’s pretty much the same gig. I try to 
"nd talented artists and help them ful"ll their 
dreams by putting out a great product. 

What gets the attention of record labels and 
A&R execs? 
Really, it’s all about the music and the buzz 
on the street. That’s what gets our attention 
and directs us. It’s important to build a buzz. 
You should do what you have to do to get your 
music heard. If you believe in what you’re 
doing and have any talent, eventually you’ll get 
results. We also do research to "nd out who 
is doing what and get in touch with acts to see 
what’s up. 

Should artists contact major label execu-
tives directly? 
If I were an artist, I wouldn’t go after the major 
executives; I’d want them to come to me. You 
should use all your resources, let your music 
touch people and get a response out of them. 
Then build on that. Do those things and labels 
will come to you. When the buzz gets loud 
enough, we’ll check you out. 

What important lessons should artists 
learn? 
Artists should learn how to take constructive 
criticism and use it in the right way. They 
should enjoy the journey and understand that 
some decisions are made—or not made—due 
to timing. If they get passed on, they need to 
know that it’s not always about them or their 

music. Sometimes the time just isn’t right for 
the label or A&R rep to make a decision. And, 
artists should realize that luck is often part of 
the process. 

What qualities do you look for in artists? 
I like acts that are unique and have their own 
perspective. I like artists that are passionate 
and work hard on their careers. A good work 
ethic is important to me, because when you 
get signed to a major label you’re going to work 
one thousand times harder. 

Would you develop an act? 
It depends. Major labels generally prefer artists 
that have their act together and are pretty 
much developed. However, if I absolutely love 
what the artist is doing, I might take a chance 
and work with them.

How important is an act’s live performance? 
It can make or break a deal. It’s important for 

artists to put in the work and become great per-
formers. But, it’s not easy—with some artists it 
could take a while.

Is there a courting period before you offer 
an artist a deal? 
It depends on the artist and their team. Some-
times it’s love at "rst sight. Mary Lambert was 
like that. Other times you want to make sure 
everyone can work together, and that could 
take some time. 

One of your specialties is “A&R Re-
search”—what is that? 
A&R research involves "nding and identifying 
opportunities that are happening in different ar-
eas of music. It’s important to know how people 
"nd new music and consume it. It also involves 
data analysis regarding new artists. 

Do you search the Internet for new artists? 
I like YouTube. I can gather a lot of information 
there. I also check out social media, but I’m 
not swayed by numbers. I look for engage-
ment between an act and their fans. If that’s 
not there, the numbers mean nothing.

Are you looking for anything in particular? 
I want to "nd great artists that create great 
music, of any genre. If they have the skills, 
I can help them reach their goals. But, they 
have to work at it too. Signing a record deal 
is like entering a partnership. Everybody 
must do their job and be involved to make it 
happen. 

What would stop you from signing an act? 
If an artist is lazy, it’s a total turn off. Addi-
tionally, if an artist doesn’t have a clear vision 
about who they are and what their music is 
about, I’ll look somewhere else. 

The music industry has evolved beyond the simple concept 
of selling a song or an album. Today, A&R reps and label execs face a 
multitude of challenges that, if mishandled, could cost them their jobs. 
Consequently, savvy industry pros adopt methods that suit their label’s 
culture, and that affects the way they evaluate talent and make decisions. 
To give you some insight into the process each person uses to evaluate 
and sign an act to a label contract, we contacted A&R reps and executives 
at four record labels. You’ll learn about what makes their companies unique 
and what factors they consider before inking a deal. We think you’ll find the 
information they disclose both eye-opening and useful to your career.

“When you get signed to a major 
label you’re going to work one 

thousand times harder.”
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RAZOR & TIE 
RECORDS
Nick Haussling, 
Senior Director, A&R 
Contact: Label website; 
nhaussling@razorandtie.com
razorandtie.com

Nick Haussling’s story is a classic. He 
literally started in the mailroom at Geffen 
Records in 1997, moved into A&R at Giant 
Records in 1998 and ended up at Warner 
Bros. Records for 14 years. At WBR, 
he signed and worked with Disturbed, 
Avenged Sevenfold, Art of Dying, Masto-
don, Cavo, The Veronicas, Seal, Kenny 
Wayne Shepherd and Steely Dan. Last year, 
Haussling moved to Razor & Tie, one of the 
largest privately owned independent music 
labels in North America.

THIRD MAN RECORDS
Ben Blackwell, Director of 
Operations, Psychedelic Stooge 
Contact: Label website; 
blackwell@thirdmanrecords.com
thirdmanrecords.com

Ben Blackwell has been involved with 
music for over 15 years: as an artist (Dirt-
bombs’ drummer), label founder (Cass 
Records) and Third Man Records’ (TMR) 
pinball wizard. He has worked at the label 
since its inception in 2009. Founded by 
Jack White, TMR specializes in vinyl re-
leases by a wide array of artists: The White 
Stripes, The Raconteurs, Dead Weather, 
The Greenhornes, Karen Elson, Wolf Eyes, 
Haden Triplets, The Black Belles, Wanda 
Jackson, Conan O’Brien and, of course, 
Jack White.

You’ve had some unusual titles at Third 
Man Records—why? 
It’s the nature of the label. I wear a lot of hats 
and have done almost everything. In fact, 
everyone pitches in whenever it’s needed. A 
while back I was Third Man’s “Pinball Wizard.” 
Now, I’m the “Psychedelic Stooge.” They’re all 
terms of endearment… I think. 

How is your label different from other 
labels? 
We inhabit a place somewhere between an 
independent label and a major label. We spe-
cialize in all kinds of vinyl releases—including 
colored and scented vinyl. Because of that, we 
do a lot of re-releases and re-issues here. We 
also sign indie (DIY) acts if we love their music 
and they get us excited. We have a very simple 
approach; if we like the music we’ll put it out. 

Do you focus on any particular type of artist 
or music?  
We release a wide variety of records, every-
thing from singer/songwriters, rock bands and 
country acts, to spoken word, comedy and 
even poetry. Anything that we think is cool and 
can cover its costs will get a go ahead. As long 
as it’s inspired, we’ll take a chance.

Are you looking for anything speci"c? 
We’d like to "nd something that doesn’t already 
exist. Something that is totally new and origi-
nal. We’re not interested in clones or rehashed 
music. We want an artist or form of music that 
will surprise everyone.

Have you signed any new acts recently? 
Yes, there’s one we’re pretty excited about, 
Margo Price. She was a "xture in the Nashville 
music scene and one of Rolling Stone mag-
azine’s “Artists You Need to Know.” We’re in 
Nashville, so we’ve been scouting country acts 
for some time and Margo got us hooked.

Unlike other indie labels, TMR deals in a 
variety of genres. How come? 
We believe that a record label should be like a 
record collection. And most people don’t col-
lect just one style of music. Tastes vary and so 
do we. We will release everything and anything 
as long as we believe in it.

How important are live performances? 
We love acts that have great live shows. 
Touring is an important promotional tool. And, 
it’s the best way to connect with fans and sell 
records. Indie acts that want a career need to 
play live and tour. 

Do you develop artists? 
Artist development is a tricky term. I’m not sure 
what it means. We feel that the acts we sign 
are already developed and are exactly where 
they should be. Our job is to introduce them to 
the public and get them as much exposure as 
possible. 

Do you consider social media numbers? 
Social media activity can be important, but 
the numbers are hard to quantify. They don’t 
always translate offline. I mean, do they buy 
records? We haven’t discovered an accurate 
measure that can predict whether or not online 
numbers (likes, views, plays) make a real 
difference.

How do you "nd new acts? 
There’s no set method. Mainly, it’s through 
referrals. We have a large network of friends, 
artists and scouts who let us know what’s 
happening. 

What kind of deals do you offer artists? 
We do not do 360 deals. Our deals are more 
traditional. Some are even just one album 
deals. But, whatever kind of deal we do we 
never screw over the artist. That would go 
against everything our label stands for. 

Why should artists sign with TMR rather 
than another label? 

This label isn’t right for every artist. Artists 
need to "nd the right "t, and if it’s some other 
label they should go there. The one thing we’ve 
heard from acts that were courted by other 
labels is that they didn’t feel the excitement 
elsewhere. They told us at Third Man they 
could tell we were excited to work with them. 
That’s a big part of it for us. We want to be 
excited about our acts.

Do you have any advice for artists who want 
to get signed? 
They should stop thinking about getting signed. 
Anyone who wants to record for Third Man or 
any other label should: (1) release their own mu-
sic and, (2) play as often as they can in as many 
places as possible. They shouldn’t worry about 
sending out demos and press kits. They should 
just focus on their music and their show.  

“Social media activity can be 
important, but the numbers are 

hard to quantify.”

http://thirdmanrecords.com/about/artists/the-white-stripes/
http://thirdmanrecords.com/about/artists/the-white-stripes/
http://thirdmanrecords.com/about/artists/the-dead-weather/
http://thirdmanrecords.com/about/artists/the-greenhornes/
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What would keep you from signing an act? 
Bad songs or a bad attitude. Also if there’s 
nothing different about them, nothing that 
makes them stand out, that would stop me from 
signing them. 

Is your job any different at an indie like 
Razor & Tie? 
There is a signi"cant difference from Warner 
Bros. At major labels you don’t always have 
access to the decision makers and there’s a lot 
more bureaucracy to deal with. Here, I have di-
rect access to the president and owner, which 
makes everything more !uid and signings 
easier.

You have a distinct rock background, but 
it’s no longer a dominant genre. How have 
you adapted? 
Rock has loyal and devoted fans. There’s still 
an audience for it and rock acts do well on tour. 
In fact, this label is currently having success 
with a new rock band called Red Sun Rising. 
But, I’m also open to other genres. What I’d 
really like to "nd is something left of center, no 
matter what the genre. 

How do you evaluate artists? 
It’s a combination of things, but it all starts with 
the music. I then balance that with the data 
aspect (online research) to determine if there’s 
a chance for success. If it looks good, I like to 
see the act play live and get to know the artist.

Does an act need to be accomplished? 
Accomplishments are very important in this 
day and age. Artists have a lot of tools at their 
disposal and they should be using them. They 
need to work at it and get results if they want to 
take it to the next level. 

Would you consider developing an act? 
At this label I would be open to it. At major 
labels you usually don’t have the time to do it. 
But Razor & Tie is about artist development, 
which I love. 

How important is the artist’s team? 
They’re super important. Everyone has to get 
along and work together. So, a strong team 
is imperative. Most artists need to be team 
players too. They can’t live in a creative bubble 
unless they have very strong management (like 
The Beatles had with Brian Epstein).

What about live shows and performance 
skills? 
For me, they’re very important. I like great 
performers, not just good players. I want to see 
a high-energy performance—something that 
excites a crowd.

Is social media activity important? 
It depends on the act. Some acts appeal to 
social media better than others. But, I’m not 
impressed by numbers alone—a lot of likes or 
views. I need to see real engagement, some 
interaction between the artist and fans. If that’s 
missing, it indicates a disconnect and that 
worries me. 

What type of deals do you offer? 
We’re pretty creative. It depends on the situa-
tion and what works for the act and the label. 
We don’t just do 360 deals with every act. 

What’s your opinion regarding streaming 
sites like Spotify and Apple Music? 
I think they have their place. They can be effec-
tive promotions for artists. And rock and heavy 
metal are doing well on those sites. 

DINE ALONE 
RECORDS 
Joel Carriere, Founder-Owner, 
A&R
Contact: info@dinealonerecords.com
dinealonerecords.com

Dine Alone Records celebrated its 10th 
anniversary last year. Founded by Joel Car-
riere, the label has a wide range of acts with 
over 50 national and international artists, 
including: And You Will Know Us By The 
Trail of Dead, At the Drive-In, Billy Bragg, 
Attack in Black and Aero Flynn. It currently 
has offices in Los Angeles, Nashville and 
Toronto. Dine Alone Records was named 
the number one independent label in Niel-
sen Soundscan’s 2014 Year-End Report.

What makes your label different? 
What makes us unique is that we’re not a top 
down label. The label is actually an exten-
sion of me and has a family atmosphere. We 

release many different genres and try to keep a 
positive vibe going at all times.

You also operate Bedlam Music Manage-
ment—isn’t that a con!ict? 
We were a management company "rst, and 
have not encountered any con!icts. If an artist 
has a problem with it, they can choose what-
ever they want. But, I think it’s ideal. What’s 
better than having your manager run your 
label? We’re not the "rst to do it, and we won’t 
be the last.

How do you evaluate artists? 
It’s kind of weird because it’s always different. 
You can’t always predict how successful an act 
will be. First, I have to like the music. Then, I 
have to make sure we get along, especially if 
the artist has a team behind them. If there is a 

 “What I’d really like to find is 
something left of center.”

team, everyone has to be able to work together 
or it will fall apart. 

How important are live performances? 
Extremely important. A great song may be 

timeless, but if you want longevity and a career 
you must play live. And not just play—you have 
to be a great performer and put on a show.

Do acts have to be accomplished to get 
your attention? 
Not necessarily. In fact, our strong suit is artist 
development. We take artists from nothing and 
develop them. It takes time and a lot of pa-
tience, but I like jumping in early. It’s an exciting 
time whenever you enter a new relationship. 

How important is social media activity? 
I look at it, but it’s not a deciding factor. If it’s 
a young act that I love, we can help them with 
it and develop their social network. With older 
acts it’s not as critical.

Are you looking for anything in particular? 
Not anything speci"c. We’re starting to get into 
hip-hop, R&B, EDM and soul driven material. 
We’re not just stuck on one genre. We started 
with a lot of singer/songwriters, but we’ve 
moved beyond that. I like working with different 
musical styles. It’s boring to work with just one 
style, so I like dealing with a variety. That’s why 
we have offices in Nashville, Los Angeles and 
Toronto. 

What type of deals do you offer? 
Every deal is different. But, we tend to do 
traditional deals, not 360’s. I get why labels 
like 360 deals, but I don’t believe many labels 
can service all those areas (sales, publishing, 
live concerts, merchandise, sponsorships and 
endorsements). I don’t think they’re able to do 
the job in a way that it entitles them to the extra 
money. If we can service those other areas, 
then we’ll talk about it. But, right now, we’re 
being honest and keeping it simple.

What do you think of streaming sites like 
Spotify and Apple Music? 
We’re big supporters of streaming sites. In fact, 
we work closely with Apple and Spotify. We 
learned how to develop acts differently by uti-
lizing streaming services. We found that if you 
use Spotify right, you can blow up an artist. 

What would stop you from signing an act? 
If I don’t like them as people, I will not sign 
them. If our plate is full or we have too many of 
the same type of acts, I won’t sign them. Most 
important, if they don’t have realistic expecta-
tions and a strong work ethic, I won’t work with 
them.

Has your approach to business changed 
over the years? 
It has, because entertainment in general has 
changed. Now, we’re more of an entrepre-
neurial hub. Festivals have become very pop-
ular and provide a new avenue for indie acts to 
get exposure. Streaming sites are like a new 
form of radio, and we partner with brands and 
sponsors more than we did years ago. It’s an 
exciting time to be in the music business. 

“If you want longevity and a 
career, you must play live.”

https://en.wikipedia.org/wiki/...And_You_Will_Know_Us_By_The_Trail_Of_Dead
https://en.wikipedia.org/wiki/...And_You_Will_Know_Us_By_The_Trail_Of_Dead
https://en.wikipedia.org/wiki/At_the_Drive-In
https://en.wikipedia.org/wiki/Billy_Bragg
https://en.wikipedia.org/wiki/Attack_in_Black
https://en.wikipedia.org/w/index.php?title=Aero_Flynn&action=edit&redlink=1
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– EXPERT ADVICE

Boost Your Business – Here’s How

BRANDING
Your product and service are your brand. A key 
aspect of branding is making the service easy 
to grasp and memorable, so you will attract 
your target clientèle—being perceived at or 
above the level of the competition you’re trying 
to reach. Your branding should evolve with 
the changing needs that your growth dictates. 
How do you need to portray yourself in order to 
attract new clients? 
   Simply, your goal is to showcase your busi-
ness in a way that attracts the clients you want 
to attract.

Ads give you presence when you’re not there. 
Ads can lead to potential clients by building 
awareness of your business, and correlating it 
to your industry. Generally, longer-running ads 
are more effective. This is due to the “mere ex-
posure effect.” Anything carrying your name or 
logo works the same—merchandise, banners, 
stickers, etc. Print and online media result 
in different consumer experiences. Printed 
ads have the appearance of things being “set 
in stone,” while online ads are designed to 
engage, and can have sophisticated targeting 
algorithms and access to engagement data. 

Media is about presence and interaction. Being 
proactive can establish you as a standout 
individual in your "eld. Blogs, YouTube, product 
demos, reviews, forums and social media. Let 
people know what you’re doing. Don’t underes-
timate the power of social media.

Showcasing your work is a way to attract new 
clientèle. Take part in lectures, master classes, 
demonstrations, trade shows, jam sessions, fo-
rums, blogs, podcasts, radio. Show that you’re 
here, and that you’re good.

PR companies are a good resource to boost 
the effectiveness of your branding efforts. 
They’re best utilized alongside an event 
that could bene"t from the PR investment: a 
product you were involved with that becomes 
successful, the opening of a new location, 

entering a new market, special achievement or 
award, etc.

BUSINESS RELATIONSHIPS
These include clients, potential clients, 
colleagues, peers, connected individuals and 
associated businesses (offering services dif-
ferent from yours). People who know you and 
think you are “right for the job” can potentially 
connect you with work, new relationships, 
business ventures and so on. Your goal is to 
grow your bank of relationships and maintain 
current ones.

Be professional, kind and communicative. 
You need to pass all "lters. Don’t give people a 
reason to write you off as !aky/unprofessional/
unreliable. They need to remember you for the 
right reasons. Take yourself seriously.

Networking events. Attend conventions, 
trade shows and industry events to see what’s 
current and to meet fellow peers. Seize any 
opportunity to make a connection face to face. 
Come prepared. Bring business cards or other 
ways of exchanging contact info. Be open to 
conversations. Follow up on invitations that are 
of interest. It helps to always be prepared, as 
every place can be a networking opportunity.

Affiliated organizations have their own 
networks and hold events. AES, NARAS, 
Grammys, SCL, SMPTE, ASCAP, BMI are just 
a few examples. Organizations such as these 
can provide you with potential opportunities 
to meet fellow professionals—potentially big 
names—who exist in a closed circuit and are 
somehow connected with the organizations 
relevant to you.

Engage online. Be active, communicative, part 
of the discussion. Forums and group pages are 
public spaces. Be aware of that; there is little 
control over who sees your interactions. Things 
can snowball—to your detriment.

Attend shows. Go to see shows of artists you 
like. Approach them, if possible, and offer your 
services.

Engage workplaces. Workplaces are melting 
pots of professionals and often create high-
pressure situations. Be aware of your position 
and what’s important. Read the room, "gure 
out when you can push yourself further. It’s a 
game of risky trial and error. Try to maintain 
good relationships. 

EXPANSION
Your goal is to obtain the ability to serve clients 
you can’t serve now. You do this by offering 
new services, rethinking your work!ow, adding 
technological assets, delegating, developing 
ways to take on more work, etc. 

Self assessment is key. Identify directions for 
improvement. Learn about your competition. 
See what you can learn and improve upon. Ask 
yourself: How can I provide a better product 
and experience for the clients?

Invest in the right equipment. 
Will this investment improve my work!ow, 
saving time?

Will it improve my product, quality and value? 
Will it draw in work that will pay off the invest-

ment?
When starting out it is better to stay in the 

safe zone, investing where risks are low. For 
example: small investments in “additional ser-
vices” you know are in demand. As you grow 
you can expand more boldly.

PRESERVATION
A happy client does not necessarily mean a 
returning client.

Ask yourself: How do I get past clients to work 
with me again?

Investing in your existing client base in-
creases the chance of repeat business, as well 
as new business.

Keep in touch with clients, be supportive, 
offer deals to returning clients. Start an online 
newsletter, meet clients in person, go to clients’ 
events. Give added value—additional help 
aside from the work. Re!ect and learn to read 
between the lines what each client wants.

THE BOTTOM LINE...
is that your talent can take you places. But if 
you thoughtfully invest in branding, business 
relationships, expansion and preservation, you 
will reach further, faster.

MAOR APPELBAUM is an internationally acclaimed mas-
tering engineer. He has mastered thousands of records 
and worked with artists such as Faith No More, Yes, Rob 
Halford, Walter Trout, William Shatner. Appelbaum gives 
lectures about mastering and career development. map-
pelbaum@gmail.com, maorappelbaum.com

HUSH PAZ holds a Tonmeister degree (University of Sur-
rey, U.K.) with 10 years of experience as a freelance pro-
ducer, engineer and business owner. hushpaz@gmail.com, 
hushpaz.com

In our ever-changing music industry, you’re 
an individual but you are also a business. 
As such, growth is probably on your 

agenda, and it requires an investment of 
time, energy, effort, money. Being effective 
with your resources will help you gain control 
of the growth of your business. How do you 
do that? Everything stems from focusing 
your agenda and utilizing the tools that are 
available.

mailto:mappelbaum@gmail.com
mailto:mappelbaum@gmail.com
http://www.maorappelbaum.com
mailto:hushpaz@gmail.com
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INDUSTRY PROFILE

Imagine what your songs could sound like 
if you had access to 9,000 instruments and 
more than 1,000,000 sounds. The creative 

potential would be endless. Well, that possibil-
ity is not some farfetched fantasy. It’s actually 
a stone-cold reality.

A new cloud-based subscription service 
called “Composer Cloud” offers access to 
an amazing array of virtual instruments, 
sounds and textures. A high-quality suite of 
professional tools, it is the largest collection 
of its kind on the planet and has garnered 70 
international awards as well as a 2015 NAMM 
nomination for the “Technical Excellence & 
Creativity (TEC) Award” as the Best Musical 
Instrument Software.

This series of instrument and sound collec-
tions, with 51 titles and counting, was years 
in the making and is currently valued at over 
$12,000. Produced by EastWest (EW)—an 
industry leader in the production of large, 
meticulously detailed sample libraries—it has 
been used in many cutting-edge movies, video 
games and television shows. In fact, the EW 
catalog is considered to be the gold standard 
across all musical genres. A major player 
in the sound library and virtual instrument 
markets for many years, EW’s offerings lean 
towards the "lm- and video-scoring world, but 
the company also has products for rock, pop, 
hip-hop and other types of music production.

The collection is the brainchild of Doug 
Rogers, a true pioneer in the "eld of samples. 
Before EastWest was formed, Rogers and 
a few other engineers and producers were 
collecting their own samples of drum sounds, 
generally using original recordings of their own 
to enhance a drum track. Rogers relates, “I 
thought that if I found a need for such a thing, 
other people probably did too. But, the process 
was very time-consuming and laborious.” 

Because of the enormous effort and time 
needed to collect samples, Rogers believed 
that if he could create a comprehensive 
high-quality collection of sampled instruments 
and sounds, it could become a pro"table 
product. Consequently, in 1988 (27 years ago), 
he formed EastWest around a single product: 
“The Pop-Rock Drum Sample Collection,” the 
world’s "rst commercial drum sample collec-
tion—on a then relatively new CD format.

Since then Rogers has followed his muse, 

creating an impressive number of sound col-
lections with an all-star lineup of celebrity pro-
ducers, engineers and musicians. “That’s what 
really sets our product apart from other sample 
libraries on the market,” he states. “I only work 
with the top people in the business.” 

Indeed, Rogers partnered with a number 
of superstar musicians to produce his award 
winning collections, including members of 
Aerosmith, Billy Idol, Public Enemy, Prince 
and more. In fact, his products introduced 
a new concept called “construction loops,” 
which enabled users to mix and customize 
each loop to "t their music. Finally, after years 
of research, innovation and technological 
advances, Rogers established a software 
division for EastWest and developed the "rst 
64-bit virtual instrument that has become the 
standard today.

When asked if his sample collections take 
work away from real musicians, Rogers is 
quick to respond. “No way. You need to know 
your craft and have the skills to construct sam-
ples into a composition, and that takes skilled 
songwriters and musicians. Don’t forget, 
you are playing an instrument—it’s just not a 
physical one.”

Looking to expand business and centralize 
his research, Rogers purchased the former 
United Western Recorder Studios in Holly-
wood, CA, in 2006, and renamed it EastWest 
Studios. The facility houses "ve recording 
studios and is the Hollywood production facility 
where Rogers’ sounds and software products 
are created and marketed. The non-technical 
areas of the complex were extensively remod-
eled, but the studios themselves and their 
famous acoustics remain as originally built in 
the 1960s.

As a recording studio, the facility has over 50 
years of incredible musical history. According 
to the best-selling book Temples of Sound, 
the complex has been the scene of more hit 

records—from the ‘60s to now—than any other 
studio in existence. Moreover, no other studio 
has won more technical excellence awards 
and “Best Engineered” Grammys.  

In fact, it has been said that the acoustics and 
vibe in the recording rooms are unmatched. So 
much so, a virtual “who’s who” of music have 
worked at the studio, including Frank Sinatra, 
Elvis Presley, Ray Charles and more recently, 
Christina Aguilera, Audioslave, Ozzy Os-
bourne, Bruce Springsteen and many more.

With such auspicious surroundings, Rogers 
has his own personal R&D facility housed in 
a premier recording studio. “It is inspiring,” 
he discloses. “And since we have "ve rooms, 
I can work in one and lease the others. It’s a 
perfect situation.”

Most intriguing is the way in which Rogers is 
offering EW’s virtual collections to musicians, 
producers and composers. Unlike other sam-
ple providers, he wanted access to be easy, 
simple and affordable. “A subscription plan like 
ours,” he says, “is totally unprecedented. In the 
past, producers and composers with limited 
budgets could only purchase a new (sample) 
product periodically. Now, they can access 
everything we offer at an affordable monthly 
price, including new products as they’re 
released and some that will be exclusive to 
members.”

Composer Cloud plans to start as low as 
$29.99 a month, which gives members instant 
access to seven collections of their choice, 
plus an additional collection every three 
months at no extra cost. The $49.99 a month 
plan gives members access to everything in 
the Composer Cloud catalog immediately—
more than 9,000 virtual instruments with over 
a million sounds. Both payment plans work on 
an annual basis. It’s a model that is untried in 
this particular "eld, but it’s easy to see how 
potential customers who cannot afford to buy 
collections like these would "nd EastWest’s 
subscription option attractive.

Rogers "rmly believes, “With the Composer 
Cloud we are offering access to more instru-
ments than anyone could ever own. And, by 
doing so I think we have leveled the playing 
"eld and created in"nite possibilities.”

For additional details and information, go to 
soundsonline.com/composercloud

– 

“I think we have leveled the 
playing field and created 

infinite possibilities.”
–Doug Rogers

New Subscription Service’s Amazing Array of Virtual Instruments
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To be considered for review in the Album Reviews section, you must have a record deal with a major label 
or an independent label with an established distributor. If you do not, please see our New Music Critiques section.

ALBUM REVIEWS

The Direction of Last Things
Century Media
Producer: Intronaut (mixed by Devin Townsend)

Intronaut is one of the least pretentious 
bands in progressive metal—but their "fth 
album is far from innocuous. Rather, it’s 
undeniably one of the genre’s standout 
releases of the year, catapulting with the 
poppy opening track “Fast Worms,” delving 
into math-rock introspection on “The 
Unlikely Event of a Water Landing” and 
sealing the deal with the peripatetic closer 
“City Hymnal.” In a genre crowded by masters twice their age, Intronaut 
are refreshingly unesoteric on Direction, deliberate but not constrained, 
seemingly uneventful yet thoroughly devastating. There’s more than 
meets the “I.” – Kurt Orzeck

9

Kannon
Southern Lord
Producer: Sunn 0))) and Randall Dunn

Three songs. Thirty-three minutes. A $333 
bet that Kannon will be regarded as the best 
drone album of 2015. Greg Anderson has 
said in interviews that he’s trying to make 
the slowest music possible, and he takes 
that effort to new extremes with the seventh 
record by Sunn 0))). Anderson and Stephen 
O’Malley channel Buddhist deity Guanyin 
Bodhisattva, interpreted as “perceiving 
the sounds (or cries) of the world,” and present (or confront) us with an 
unblinking stream of percussion-free music. It is music, and it is metal, 
but more than that, it is a throwing down of the gauntlet in a time when 
patience is so sorely lacking. – Kurt Orzeck

9

Some Morning
Kimj Music
Producer: Jay Ashby

An inspiring, eclectically jazzy mix of 
standards and originals, this long-awaited 
debut from one of the founding members of 
the Grammy-winning vocal ensemble New 
York Voices surpasses all expectations. 
Produced by her husband, trombonist 
Jay Ashby, and featuring a spirited array 
of jazz greats (Gary Burton, John Pizza-
relli, Paquito D’Rivera), the collection is a 
thoughtful and engaging mix of lighthearted swing tunes, ballads and 
world music that showcases not only Nazarian’s exquisite solo vocals 
and spot-on scatting abilities, but also her illuminating talents as a lyri-
cist and arranger. – Jonathan Widran

8 Gumption
Domino Records
Producer: Nicolas Vernhes

What starts out as a rustic, introspective 
journey steered by unique instrumental 
fusions (“Heathering”), soon evolves into a 
blazing pursuit of poetic hope and spiritual 
awareness (“Who Will I Be in the Morning”). 
As if gliding across crisp ocean waves be-
fore a dark storm, simple tones and textures 
burst to life by virtue of "erce tempos and 
broodingly seductive vocal performances. 
With “Desired Things,” Taryn Miller’s drone melts into a whirlwind of os-
cillating percussion so that space and time appear to be in"nite—similar 
to the ongoing exploration for her own personal growth and self-re!ec-
tion. – Danica Bellini

8

M:FANS
Domino Records
Producer: John Cale

John Cale has always been compelling, 
beginning with The Velvet Underground 
almost 50 years ago (!) His latest work, 
M:FANS has him reworking a very singular 
piece originally titled “Music For A New 
Society,” released in 1982. This is intense 
songwriting, and listening is like walk-
ing through a haunted house of echoing 
footsteps, ghostly keyboards and paranoid 
voices. Call it Goth before Goth. Dramatic and compelling. The cuts 
range from beautiful and delicate, to abstract tone poems and even 
some actual rock & roll. This is a masterpiece, and fans of Nick Cave 
and Scott Walker should de"nitely take notice here. – David Arnson

9

The Catastrophist 
Thrill Jockey Records
Producer: John Mcentire 

Legendary instro combo Tortoise helped 
carve out the genre sometimes referred 
to as “post-rock” in the ‘90s, music that 
embraced and recalled minimalism and the 
in!uence of many avant-garde composers. 
Their "rst release in over six years "nds the 
band still using those references along with 
their own jazz and krautrock leanings. The 
beats are frequently funky, and the Philip 
Glass-like ‘”Gesceap” will wake you up. Although some of the produc-
tion is a bit same-y, the real surprises here are Tortoise’s "rst vocals 
ever, featuring Yo La Tengo’s Georgia Hubley on “Yonder Blue” and a 
ghostly rendition of ‘70s glam cover “Rock On.” – David Arnson

8

Tell Me I’m Pretty
RCA Records
Producer: Dan Auerbach

Formerly incorporating genres like funk, 
blues and punk into their garage-centric 
mélange, the fourth studio effort from Bowl-
ing Green, KY’s alternative radio standouts 
features a surf-punk !avor as their newly 
adopted musical calling. Cleverly hiring 
on The Black Keys’ Dan Auerbach for 
production duties assures every tune is 
graced with splendiferous fuzz, yet opener 
“Cry Baby” is the only track that transcends the trappings of homage. 
And even at just 10 tracks the ironic nostalgia of their hipster chic wears 
tragically thin. – Andy Kaufmann

6 The Documentary 2
Blood Money Entertainment/eOne Music
Producer: Various

Game, the most consistent West Coast rap 
artist, releases a called-for magnum opus. 
Paradoxically, this controversial emcee has 
personal relationships and features from 
heavyweights such as Kanye West, Drake, 
Snoop Dogg, Kendrick Lamar, Lil’ Wayne 
and a number of other notables. “Don’t Trip” 
features Dr. Dre and Ice Cube as Game 
documents the gangsta life. “Standing on 
Ferrari’s” exudes a spiritual presence from the Notorious B.I.G. All in all, 
Documentary 2 does a "ne job of merging ‘90s hip-hop in!uences with 
current mass appeal. A sequel part guided by Dr. Dre displays a musical 
leadership by tastemakers for Cali swag. – Adam Seyum

9
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NEW MUSIC CRITIQUES

Music Connection

Production 
Lyrics 
Music 
Vocals 
Musicianship 8

8
7

8

9

Honey and Jude
  

  
  

 Pop

personalities. (Handclaps could be louder in 

great energy, solid songcraft and it is clear 

Production 
Lyrics 
Music 
Vocals 
Musicianship 8

8
7

9

8

Jordan JAE
  

  
 Indie Opportunities 

 

Production 
Lyrics 
Music 
Vocals 
Musicianship 8

9
9

8

8

Eli Craig Band
  

 elicraigband.com 
 Label, Booking 

 Country

narrator spots a like-minded stranger in a 

all cylinders. 

Production 
Lyrics 
Music 
Vocals 
Musicianship 8

8
8

8

8

WANK
  

  
 Label 

 Rock, Pop, Alternative

Bobby Amodeo) front and center, allowing 

-
-

on any college-rock station today.

Production 
Lyrics 
Music 
Vocals 
Musicianship 8

7
7

9

9

Gonzales
  

 gonzalesmusic.com 
  

 

mandolin, B3 organ and more) and classic 

-
do-based singer is alternately sensual, soulful 

circuit.   

Production 
Lyrics 
Music 
Vocals 
Musicianship 8

8
8

9

9

Lily Meola
  

 lilymeola.com 
  

 Jazzy Blues-Rock

An alluring air of mystery, sensuality and dan-

reverb. Not so unlike Lana Del Rey, Meola 

-

emotion make it viable for a Demi Lovato 
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Production 
Lyrics 
Music 
Vocals 
Musicianship 7

8
7

7

7

The Goodnight Darlings
  

  
  

 Pop, Rock, Post-Punk

reminiscent of Evanescence, especially on 

tracks. Her vocals are better, more passionate 

Production 
Lyrics 
Music 
Vocals 
Musicianship 9

7
7

8

8

Sonny Hunter
 

 

Radio 
 Classic Rock, Rock Funk, Pop Jazz

Steely Dan in a song about a pesky drama 

-

for confident virtuosity.  

Production 
Lyrics 
Music 
Vocals 
Musicianship 7

8
8

7

7

Nick Noro
  

 nicknoro.bandcamp.com 
 Booking 

 Hip-Hop

-

generate a compellingly trancey experience. 

Production 
Lyrics 
Music 
Vocals 
Musicianship 7

7
7

7

7

War Baby
  

 warbaby.bandcamp.com 
 Label, Booking 

 Noise Rock

-

basslines and smeary down-tuned guitar 
-

good live act.  

Production 
Lyrics 
Music 
Vocals 
Musicianship 8

8
8

8

8

Cash Out Keyz (C.O.K)
  

 
 Booking, Distr., Mgmt 

 

simple elements in interesting ways (and 

and flows. He pokes fun at materialism and 

Production 
Lyrics 
Music 
Vocals 
Musicianship 7

8
7

8

8

Cheryl B. Engelhardt
  

 cbemusic.com 
  

 

Frozen

pure voice, kids backup singers and overall 
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they provide intriguing rock melodies and 
tones, occasionally weaving into pop, jazz and 
soul.  
  Their personas attract a young demographic 
ranging from pop, alternative, rock and even 
metal listeners, an aspect that earned them a 
spot on Warped Tour 2015. 

Musicianship: Tyler Benko and Peake guide 
the vocals through softly strong harmo-
nies while Brennan Benko provides intense 

LIVE REVIEWS
The Mint   Los Angeles, CA

Contact: joeylauren@ekcpr.com 
Web: coldbluewater.net 
The Players: Andy Bs, vocals, guitar; Brian 
Swislow, organ; Ty Dennis, drums; Steve Car-
vahlo, bass; Keith McKelley, saxophone.

Material: Cold Blue Water is a jam band that 
performs covers and original numbers like 
“Blue Rain,” which has a Grateful Dead feel. 
The lyrics for their “Cat"sh Blooz” are not 
necessarily conventional to the blues genre, 
“Just like the Cat"sh/Swimmin’ round the pond/
Ain’t got nobody/tell me I was wrong…Find the 
meaning of life/Go out and get some/Just do 
what’s right/Ain’t about the money/Or all the 
things that you buy/All about the love/Leading 
your life.”

Musicianship: Andy Bs starts the set with 
plenty of fuzz and trickle tones thanks to his 
custom Gibson Les Paul. He skillfully adjusts 
his sound for each song and exhibits some 
B.B. King-style vibrato technique. Unfortunately 
McKelley’s sax is a little lost in the mix, but 
bassist Carvahlo interplays with him adeptly. 
The two harmonize and provide room for each 
other’s solos while wrapping up numbers with 
tight "nales. 
  The band’s original “Blue Rain” features a 
catchy riff that Swislow and Bs duel and blend 
into a killer crescendo. Another original epic, 
“Wall of Decline,” starts with a Bo Diddley beat 
from Dennis. The band also cover “Riders 
On The Storm,” and it is notable that Den-
nis has worked with The Doors revival band 

Manzarek-Krieger and the Robby Krieger 
Band. Swislow does Doors keyboardist Ray 
Manzarek proud, nailing the solo on his Ham-
mond B-3 organ.

Performance: Overall the vocals have a good 
amount of reverb and Bs doesn’t shy from the 
grit with an occasional bluesy growl. “Wall of 
Decline” is the only point where his vocals are 
a bit too low. The feedback issues on guitar are 
minor and, overall, Bs incorporates satisfying 
solos. He also gives kudos to the venue and 
introduces each band member as they segue 
between selections of Santana and Hendrix. 

COLD BLUE WATER

FALSE PUPPET

Dennis rides his cymbals through “Stratus” 
by jazz drummer Billy Cobham as an opening 
"ll. The band wraps the show with The Allman 
Brothers Band’s “Southbound,” where each 
bandmate gets a featured solo.

Summary: While Cold Blue Waters’ members 
participate in shows on a rotating basis, the 
incorporation of the saxophone made this par-
ticular performance unique. Although “Riders 
On The Storm” is a great replication, it would 
be cool to see McKelley take more of a solo to 
distinguish this cover so it strongly adheres to 
the overall style of the band.  – Brooke Trout

C

Chain Reaction   Anaheim, CA

Contact: kalesha@falsepuppet.com 
Web: falsepuppet.com 
The Players: Tyler Benko, vocals, guitar; 
Channing Peake, bass, vocals; Brennan 
Benko, drums.

Material: False Puppet is a pop/blues-rock 
band with multi-faceted genre leanings. They 
have early 2000’s pop rock tendencies !eshed 
out by blues-style guitar and bass. Vocally, 

percussion that impress without overpowering. 
Every aspect of the band’s music is performed 
with an authenticity that rounds out their sound. 
Tyler Benko’s guitar work is reminiscent of 
the classic rock era. The band appear to be 
comfortable with each other, but still prove their 
dedication to growth as artists.

Performance: The trio took the stage with a 
laid-back demeanor that spoke to their South-
ern California roots. They began with two of 
their older songs that were supported by pas-
sion and technical talent but, at times, seemed 
unfocused or cluttered. However, when the 
band transitioned into their more blues-rock 
and newer songs, it found its sweet spot. 
  Tyler Benko’s voice melted over a smooth but 
thundering bass as the percussion beat out a 
perfect rhythm. It was here that the band knew 
how much was too much and throttled the line 
with enticing and engaging skill. Their cover of 
Eminem’s “Lose Yourself” proved they know 
the ins and outs of blues-style rock. The lyrics 
and melody seemed at home with the consis-
tent bass, seductive vocals and subtly strong 
guitar solo.

Summary: False Puppet is in a transition but 
an exciting one. As they explore blues-rock, 
the band will still have to learn how to integrate 
their roots into their musical evolution.  
  Overall, False Puppet has unique appeal. The 
three members are attractive but edgy, their 
music is commercial yet authentic with a sound 
that is both classic-rock in!uenced and fresh. 
They corner an area of the industry that starts 
in all-ages alternative venues but can easily 
maneuver into mainstream and stadium shows. 
                                                – Malorie McCall
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LIVE REVIEWS
Rockwood Music Hall   New York, NY

Contact: monica@thinkpress.net 
Website: jeremiahdalymusic.com 
The Players: Jeremiah Daly, guitar, vocals.

Material: When you write your "rst song at 
the age of eight and by the time you hit 22 
(provided you have songwriting talent), your 
skill level and artistic awareness stand a strong 
chance of being pretty well developed. Such 
is the case with Americana/acoustic artist 
Jeremiah Daly. The Jacksonville native left 
the successful acoustic pop band, Perfect 
Measure, for a solo career that would allow him 
to further diversify his writing and expand his 
range. While most of Daly’s songs deal with 
love and loss, there are other themes that crop 
up. Whatever the topic, they allow plenty of 
room for expression and authenticity. 

In “Some Things,” a gem of a song, not only 
does it display Daly’s superb writing, it serves 
as an impressive vehicle for his voice. This 
tender piece in 6/8 time has a well set-up and 
gripping chorus that unexpectedly unfolds from 
a more musically simple verse and is replete 
with poignant lyrics and universal metaphors. 
In “My Darlin’ Rose,” one of the few up-tempo 
numbers in the set, Daly successfully pulls 
off a nod to a country legend with a Johnny 
Cash-like song that is downright catchy and full 
of spirit.

Musicianship: Though Daly is the only musi-
cian in the show, you never feel the absence 
of a backing band; in fact, any addition beyond 
a few subtle enhancements would only have 

served to detract from the performance. Daly’s 
intimate delivery as guitarist and singer is 
captivating on its own. His voice is deceptively 
laid back but full of emotional power. He makes 
artistically wise choices of when to accentuate 
a line or passage, which are organic, natural 
and believable.

Performance: Engaging and soulful best de-
scribes this artist. His committed performance 
went a long way toward unveiling his newly 
re-invented solo venture. Between songs, he 
chatted brie!y with the crowd in a charming 
and unassuming manner. It’s obvious that Daly 

JEREMIAH DALY

LOS GOUTOS

excels at ballads and even joked that he mostly 
writes “sad songs.” Though they lean towards 
the mellower side, he could stand to add a 
couple of more up-tempo numbers without 
sacri"cing his forte.

Summary: Jeremiah Daly’s "nely tuned, emo-
tionally provocative songs are a breath of fresh 
air. His attention to lyric content imbues him 
with a maturity way beyond his years. He has 
just released his "rst full-length solo album, en-
titled The Darkness Will Be Over Soon, which 
he is touring in support of. – Ellen Woloshin 

Toad   Cambridge, MA

Contact: losgoutos@gmail.com 
Web: losgoutos.com 
The Players: Bruce Bartone, guitars, bass, vo-
cals; Mike Eigen, vocals, percussion, acoustic 
guitar, clarinet, ukulele; Shamus Feeney, bass, 
guitars, percussion, vocals; Chris Gleason, 
vocals, mandolin, tenor banjo, acoustic guitar, 
percussion; Paul Stewart, vocals, accordion, 
guitars, harmonica; Jakub Trasak, "ddle.

Material: Americana takes an uncommon turn 
with this six-piece ensemble that incorporates 
elements of folk, rock, country, Latin rhythms, 
Cajun swamp grooves and more into a panop-
tic bouillabaisse.  
  As funny as they are emotive, songs cover 
everything from drinking woes to the Mexican 
legend of the mythical chupacabra. They even 
throw down a sarcastic holiday ditty or two that 
wouldn’t sound out of place at Jack Sparrow’s 
Christmas party. 

Musicianship: A veritable Grand Ole Opry 
with a modern sense of humor, Los Goutos em-
ploy a diverse range of instruments, including 
everything from accordion to washboard. Still, 
they blend smoother than a 40-year whiskey, 
distilling an intoxicating blend that’s as uni"ed 
as it is subtly complex. Yet as comfortable 
as they may be strumming, they’re equally at 
home busting out an a cappella number.

Performance: The "rst of the evening’s two 
sets running an hour, the band came bearing 
signi"cant material, indicating a seriousness of 
purpose. Sadly, their artistry is compromised 
by unwieldy complexity, particularly when 
shoehorned onto a miniscule stage. 
  On the plus side, they’ve always got some-
thing or someone worth watching. More 

branding would help, but there’s not much 
room left for anything else.

Summary: Los Goutos present a masterful 
sound that’s prettier than a babbling brook and 
sophisticated to boot. Their bulkiness is a dou-
ble-edged sword—while encumbered by the 
technical aspects of their operation, the ability 

to switch instruments and explore alternate 
con"gurations adds a layer of excitement that 
obviates the need for showy antics.  
  Different lead singers, for instance, cast their 
style in a whole new light. While unlikely to ever 
sell out arenas, they’ve carved a niche that will 
excite a certain strain of discriminating fan.  
                                              – Andy Kaufmann
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DARKBIRD

LIVE REVIEWS
Whisky a Go Go   Hollywood, CA

Contact: contact@skyedelamey.com 
Web: skyedelamey.com 
The Players: Skye Delamey, vocals, keytar; 
Nikolay Shikunov, lead guitar; Jonathan Eastly, 
rhythm guitar; Lino Ventura, drums; Eric Whitt, 
bass.

Material: What Skye Delamey offers is dark 
and eccentric. Imagine if Dale Bozzio fronted 
Judas Priest. To start, she is announced by 
a man in a military uniform. The two prep the 
stage with props including a chalkboard for her 
original “Detention” that—with a mischievous 
smile—she claims is “based on a true story.” 
She takes the stage in a spiked bra, "shnet 
sleeveless gloves and stockings and a pleated 
skirt reminiscent of a school girl’s uniform. 
  There was a collage of deceased celebri-
ties—Marilyn Monroe and Kurt Cobain—who, 
in Delamey’s scathing social commentary 
song, “Francis Farmer,” were depicted as 
victims of the “industry of death.” In “Untamed 
Circus,” the title track of her forthcoming album 
and tour, she explains her love for animals.

Musicianship: Delamey and guitarist Eastly 
both experience low sound level issues during 
the set. Although the keytar adds some visual 
interest, it seems like more trouble than it is 
worth with tech going back and forth trying to 
work out the bugs. Whitt seems to be a little 
too hot at the forefront, but levels out toward 
the end of the set. Lead guitarist Shikunov 
is jaw-droppingly good and certainly one 
to watch, especially on “Untamed Circus.” 

Ventura offers tight tempo variations as well as 
a great solo on “Detention.”

Performance: The leading lady is not shy 
about using props. For “Francis Farmer” 
(about the tragic "lm actress) she wielded a 
giant syringe and threw pills into the audience. 
Although it was hard to hear her through the 
muzzle she donned for “Girlfriend Muzzle,” it 
made for great theatrics.  
  Delamey didn’t hesitate to give kudos to the 
venue, introducing her bandmates and promot-
ing herself succinctly. There were points when 

SKYE DELAMEY
she seemed to need more vocal in her monitor, 
but removing the mic from the stand recti"ed 
the issue. Shikunov, Whitt and Eastly also 
worked the stage as much as they could within 
the space limitations.

Summary: The collage of celebrities was 
unfortunately not used at this particular show. 
Those details—the props, costuming and 
cheeky segues—are what make the set more 
provocative than the average metal show. 
There is de"nitely potential to develop these 
theatrics to set this act apart.  – Brooke Trout

Cheer Up Charlie’s   Austin, TX

Contact: darkbirdband@gmail.com 
Web: darkbirdband.com 
The Players: Kelly Barnes, vocals; Brian Cole, 
guitar; Chris Young, drums; Chris Spencer, 
bass; Michael Martinez, keys/synth. 

Material: Darkbird blends sharp, intense 
instrumentals with delicate vocals for a !eshed 
out musical experience. With a predominant al-
ternative rock vibe, the band’s original material 
sends listeners on a moody, re!ective journey 
through cruel love and heartache. The band is 
able to convey that somber message with "ery 
passion and alluring vocals.  
  From the enthralling and haunting “Poison 
Arrow,” a gritty track carried by exciting instru-
mental effects, to the newly recorded “Dare-
devil,” a softer rock-type ballad that highlights 
the dramatic vocals of Barnes and the endear-
ing yet heartbreaking “Fatal Flaw,” the band 

presents a concept and uses every outlet—
songwriting, instrumentals, vocal delivery—to 
get the ideas across with utmost conviction.

Musicianship: Seemingly inspired by the 
vocal work of Karen O, lead vocalist Barnes 
captures the essence of a defeated lover 
struggling to move forward. Even in a con"ned 
space, with the volume on high, she stood out 
with a soaring performance and hypnotizing 
stage presence.  
   Always focused and controlled, the instru-
mentals created the perfect backdrop as Cole 
showcased impressive guitar work, at one point 
using a shot glass to achieve thrilling effects. 
Martinez on keys may not have had a dominat-
ing presence during the set, but the ambient 
sound he contributed added a complex layer to 
the mix. Young on drums, powerful and entic-
ing, never played second act while Spencer’s 
added bass and vocals hinted at a possible 
future musical direction for the young band. 

Performance: During their Extended Play 
release party, Darkbird gave an energetic, 
passionate performance that highlighted the 
sound of the dark and edgy project. The band’s 
debut EP was a labor of love—they scrapped 
the project at one point to start the process all 
over again—and that kind of commitment was 
evident through the re"nement of every incor-
porated element. From the intentionally offbeat 
‘90s rock inspirations and narrative songwriting 
to the radio-ready approach on tracks with 
added male vocals, the set showcased true 
musicianship and professionalism. 
  As the band took the stage, the crowd was 
packed tightly into the venue. Even with the 
expected technical mishaps, vocals were over-
powered at times, the friendly personalities of 
each member and their love for creating formed 
a bond with the audience that never seemed to 
dim or go unappreciated.

Summary: Darkbird are fairly new to the Austin 
music scene, but you’d never suspect it. The 
tightness and cohesiveness of the instru-
mentals and vocals made the band appear to 
be longtime friends, not people who met on 
Craigslist. The band gave the audience a rous-
ing show that focused attention on the mixed 
emotions and encompassing vocals of Barnes, 
a true star in the making. Never did it sound 
like components were "ghting for attention, 
everything blended smoothly and all members 
added something refreshing to an inspired, 
throwback sound.  
  Darkbird could suffer for sticking to a sound 
that’s been heard before, but the full-bodied 
live experience left little to the imagination. 
Barnes poured heart and soul into the material, 
and became an inspiring leader for her diligent 
bandmates.  — Luis Gonzalez
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C O M P I L E D  B Y  D E N I S E  C O S O

Never sign anything until you have a quali!ed legal pro look it over !rst. Expert legal advice is essential to any successful
career, and this exclusive MC list––updated for 2016––will help you connect with an attorney who can advocate for you.

Annual Directory of Music Attorneys

ALABAMA
ADAMS AND REESE, LLP
Regions Harbert Plaza
1901 6th Ave. N., Ste. 3000
Birmingham, AL 35203 
205-250-5000 
Web: www.adamsandreese.com
Specialty: Entertainment Law, Music 
Law, Intellectual Property

Additional location:

RSA Battle House Tower
11 N. Water St., Ste. 23200 
Mobile, AL 36602 
251-433-3234 

M.S. McNAIR
2151 Government St.
Mobile, AL 36606
800-297-1703, 251-450-0111 
Fax 251-450-0822
E-mail: msm@mcnair.com
Web: www.msmcnairlaw.com
Contact: Michael S. McNair
Specialty: contracts

ALASKA
DAVIS WRIGHT TREMAINE, LLP
188 W. Northern Lights Blvd.
Anchorage, AK 99503-3985
907-257-5300 Fax 907-257-5399
E-mail: dianepennington@dwt.com 
Web: www.dwt.com
Specialty: Entertainment Law

DORSEY & WHITNEY LLP
1031 W. 4th Ave., Ste. 600 
Anchorage, AK 99501-5907 
907-276-4557, 866-270-0350 
E-mail: anchorage@dorsey.com 
Web: www.dorsey.com
Contact: Jahna Lindemuth
Specialty: Intellectual Property

PERKINS COIE
1029 W. 3rd Ave., Ste. 300 
Anchorage, AK 99501-1981
907-279-8561 Fax 907-276-3108
E-mail: efjelstad@perkinscoie.com
Web: www.perkinscoie.com
Contact: Eric B. Fjelstad
Specialty: Trademark Law, Intellectual 
Property

ARIZONA
LEWIS ROCA ROTHGERBER, LLP
One S. Church Ave., Ste. 700 
Tucson, AZ 85701 
520-622-2090 Fax 520-622-3088
E-mail: Aaikman@LRRLaw.com
Web: www.lrlaw.com
Contact: Anne, Aikman-Scalese, of 
Counsel
Specialty: Intellectual Property, 
Trademarks and Copyrights

PERKINS COIE
2901 N. Central Ave., Ste. 2000 
Phoenix, AZ 85012-2788
602-351-8000 Fax 602-648-7000
E-mail: sswindle@perkinscoie.com
Web: www.perkinscoie.com
Contact: Shane R. Swindle 
Specialty: Trademark Law, Intellectual 
Property

SANDERS & PARKS, PC
3030 N. 3rd St., Ste. 1300 
Phoenix, AZ 85012
602-532-5600 Fax 602-532-5700
Web: www.sandersandparks.com
Specialty: Intellectual Property

SNELL & WILMER
One Arizona Center 
400 E. Van Buren St., Ste. 1900
Phoenix, AZ 85004-2202 
602-382-6000 Fax 602-382-6070
E-mail: info@swlaw.com
Web: www.swlaw.com
Specialty: Intellectual Property

Additional location:

One S. Church Ave., Ste. 1500 
Tucson, AZ 85701-1630 
520-882-1200 Fax 520-884-1294

WILLIAM D. BLACK,  
LAW OFFICES OF 
Great American Tower 
3200 N. Central, Ste. 1500 
Phoenix, AZ 85012
602-265-2600, 888-349-3599
Fax 602-265-3685
Web: www.billblacklaw!rm.com

Additional location:

Kierland Corporate Center
7047 E. Greenway Pkwy., Ste. 250
Scottsdale, AZ  85254
480-699-6888

ARKANSAS
CARVER LAW
Pleasant Valley Corp. Center, Ste. 800
2024 Arkansas Valley Dr.
Little Rock, AR 72212-4147 
501-224-1500 Fax 805-456-3906
E-mail: office@arkpatent.com
Web: www.arkpatent.com
Specialty: Intellectual Property

Additional location:

P.O. Box 1497 
Santa Barbara, CA 93102 
805-964-9777, 805-456-3906
E-mail: vc@etmlaw.com

JACK NELSON JONES & BRYANT, PA
One Cantrell Center
2800 Cantrell Rd., Ste. 500
Little Rock, AR 72202
501-375-1122 Fax 501-375-1027
Web: www.jacknelsonjones.com
Specialty: Intellectual Property

ROSE LAW FIRM
120 E. 4th St.
Little Rock, AR 72201-2893
501-375-9131 Fax 501-375-1309
E-mail: info@roselaw!rm.com
Web: www.roselaw!rm.com
Specialty: Intellectual Property

WRIGHT, LINDSEY & JENNINGS, LLP
200 W. Capitol Ave., Ste. 2300
Little Rock, AR 72201
501-371-0808 
Web: www.wlj.com
Contact: Michelle Kaemmerling
Specialty: Intellectual Property

Additional location:

3333 Pinnacle Hills Pkwy., Ste. 510
Rogers, AR 72758
479-986-0888

CALIFORNIA
ABRAMS, GARFINKEL, MARGOLIS, 
BERGSON, LLP
5900 Wilshire Blvd., Ste. 2250
Los Angeles, CA 90036

310-300-2900
E-mail: info@agmblaw.com
Web: www.agmblaw.com

Additional location:

1430 Broadway, 17th Fl.
New York, NY 10018

AKIN, GUMP, STRAUSS, HAUER  
& FELD, LLP
2029 Century Park E., Ste. 2400
Los Angeles, CA 90067
310-229-1000
E-mail: losangelesinfo@akingump.com
Web: www.akingump.com

Additional locations:

One Bryant Park
Bank of America Tower
New York, NY 10036
212-872-1000
E-mail: newyorkinfo@akingump.com

580 California St., Ste. 1500
San Francisco, CA 94104
415-765-9500
E-mail: sanfranciscoinfo@akingump.com

ALFRED KIM GUGGENHEIM, ESQ.
Hamburg, Karic, Edwards & Martin
1900 Ave. of the Stars, Ste. 1800 
Los Angeles, CA 90067 
310-552-9292 Fax 310-552-9291 
E-mail: hkem@hkemlaw.com 
Web: www.hkemlaw.com 
Specialty: All music-related activities
*No unsolicited material, please call or 
e-mail !rst.

ALLEN B BOELTER, THE LAW 
OFFICES
4640 Admiralty Way, Ste. 500
Marina del Rey, CA 90292
310-496-5710
Web: www.boelterlaw.com
Contact: Al Boelter, managing partner
Specialty: Business consulting, 
contracts and transactional matters
*Please call for permission before 
submitting

ANDREA BRAUER 
3430 Larga Ave.
Los Angeles, CA 90039
323-661-2440 
Specialty: Contracts, trademarks and 
copyright
*No unsolicited material

ANDREW STERN
6380 Wilshire Blvd., Ste. 1010
Los Angeles, CA 90048
323-782-8040 Fax 323-782-8050
E-mail: ajsternlaw@aol.com
*No unsolicited material

ARNOLD & PORTER
777 S. Figueroa St., 44th Fl.
Los Angeles, CA 90017
213-243-4000 Fax 213-243-4199
Web: www.arnoldporter.com
Specialty: all areas, intellectual 
property/tech.
*No unsolicited material

Additional locations:

Three Embarcadero Center, 10th Fl.
San Francisco, CA 94111
415-471-3100 Fax 415-471-3400

1801 Page Mill Rd., Ste. 110
Palo Alto, CA 94304
650-798-2920 Fax 650-798-2999

ARTHUR T. BERGGREN
611 1/2 Ocean Park Blvd.
Santa Monica, CA 90405
310-392-3088
E-mail: admin@arthurberggren.com
Specialty: music law
*No unsolicited material

MORRIS, YORN, BARNES, LEVINE, 
KRINTZMAN, RUBENSTEIN, KOHNER 
AND GELLMAN
2000 Ave. of the Stars N., 3rd Fl.
Los Angeles, CA 90067
310-319-3900 Fax 310-319-3999

BARRY K. ROTHMAN 
1901 Ave. of the Stars, Ste. 370
Los Angeles, CA 90067
310-557-0062 Fax 310-557-9080
Web: www.bkrlegal.com
Specialty: all areas 
*No unsolicited material

BERGER KAHN, A LAW FIRM
Main Office 
2 Park Plaza, Ste. 650
Irvine, CA 92614
949-474-1880 Fax 949-474-7265
E-mail: info@bergerkahn.com
Web: www.bergerkahn.com
Specialty: Contract negotiation, 
intellectual property, copyright, 
publishing, digital rights, creative 
rights, merchandise licensing, royalties 
calculations, management, touring, 
recording, digital downloading. Expert 
witness and litigation consulting services
*No unsolicited material

Additional locations:

4551 Glencoe Ave., Ste. 245
Marina del Rey, CA 90292
310-578-6800

10085 Carroll Canyon Rd., Ste. 210
San Diego, CA 92131
858-547-0075

300 Tamal Plaza, Ste. 215
Corte Madera, CA 94925
415-891-3321

LEE JAY BERMAN
The Mediation Offices of Lee Jay 
Berman
11355 Olympic Blvd., Ste. 111 
Los Angeles, CA 90064
310-478-5600
E-mail: leejay@leejayberman.com
Web: www.LeeJayBerman.com

BEVERLY HILLS BAR ASSOCIATION 
9420 Wilshire Blvd., 2nd Fl.
Beverly Hills, CA 90212
310-601-2422
Web: www.bhba.org

BLOOM, HERGOTT, DIEMER, 
ROSENTHAL, LAVIOLETTE & 
FELDMAN  
& GOODMAN, LLP 
150 S. Rodeo Dr., 3rd Fl.
Beverly Hills, CA 90212
310-859-6800 Fax 310-859-2788
*No unsolicited material

BRET D. LEWIS, LAW OFFICES OF
Santa Monica Wellesley Plaza
12304 Santa Monica Blvd., Ste. 107A
Los Angeles, CA 90025
310-207-0696 Fax 310-362-8424
E-mail: bretlewis@aol.com
Web: www.blewislaw.com
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Never sign anything until you have a quali!ed legal pro look it over !rst. Expert legal advice is essential to any successful
career, and this exclusive MC list––updated for 2016––will help you connect with an attorney who can advocate for you.

CALIFORNIA LAWYERS 
FOR THE ARTS
1641 18th St.
Santa Monica, CA 90404
310-998-5590, 888-775-8995
E-mail: losangeles@calawyersforhearts.org
Web: www.calawyersforthearts.org
Specialty: Lawyer Referral Service, 
Mediation/Arbitration
*Additional offices in Sacramento and 
San Francisco

CHRISTOPHER J. OLSEN, LAW 
OFFICES OF 
3075 E. Thousand Oaks Blvd., Ste. 100
Westlake Village, CA 91362
805-557-0660 Fax 805-491-8324
Web: www.chrisolsenlaw.com
Practice Areas: Entertainment Law, 
Music Law, Contract Negotiation, 
Business and Transactional Matters, 
Civil Litigation. 30 years experience
Specialty: Studio and Performance 
Bass Player. I share musicians’ concerns 
because I am one.

DAVIS, SHAPIRO, LEWIT, GRABEL, 
LEVIN, GRANDERSON & BLAKE
150 S. Rodeo Dr., Ste. 200 
Beverly Hills, CA 90212 
310-248-3400 Fax 310-278-4457
E-mail: info@davisshapiro.com
Web: www.davisshapiro.com
Specialty: Entertainment Law

Additional location:

414 W. 14th St., 5th Fl.
New York, NY 10014
212-230-5500

D. BURGUNDY MORGAN,  
ESQ. ONE LLP
4000 MacArthur Blvd., East Tower, Ste. 500
Newport Beach, CA 92660
855-466-3557, 949-502-2870
E-mail: bmorgan@onelip.com
Web: www.onellp.com
Contact: D. Burgundy Morgan, Esq.
Specialty: Entertainment Law

Additional location:

9301 Wilshire Blvd.
Penthouse Suite
Beverly Hills, CA 90212
855-466-357, 310-866-5157

DEAN SHELDON SERWIN
The Taft Building
1680 N. Vine St., Ste. 1011
Hollywood, CA 90028-8838
323-465-1735 
E-mail: dean@deanserwin.com
Web: www.deanserwin.com
Specialty: full-service for entertainment 
industry, including: records, publishing, 
online, video game, !lm and television, 
management, licensing, trademark, 
music clearance. Selected “shopping” 

DIAMOND & WILSON 
12304 Santa Monica Blvd., Ste. 300
Los Angeles, CA 90025
310-820-7808 
Specialty: all areas except litigation and 
demo shopping
*No unsolicited material

DIJULIO LAW GROUP
330 N. Brand Blvd., Ste. 702
Glendale, CA 91203
818-502-1700
E-mail: jn@dijuliolaw.com
Web: www.dijuliolawgroup.com
Specialty: Record contracts, music 
publishing, licenses

Additional location:

6 Woodard Ave.
Absarokee, MT 59001

DONALD & CALLIF
400 S. Beverly Dr., Ste. 400
Beverly Hills, CA 90212

310-277-8394 Fax 310-277-4870
E-mail: info@MichaelCDonaldson.com
Web: www.michaelcdonaldson.com
*No unsolicited material

DONALD S. PASSMAN 
Gang, Tyre, Ramer & Brown, Inc.
132 S. Rodeo Dr., Ste. 306
Beverly Hills, CA 90212-2414
310-777-4800
*No unsolicited material

DRINKER BIDDLE
1800 Century Park E., Ste. 1500 
Los Angeles, CA 90067 
310-203-4000, 310-229-1285
Web: www.drinkerbiddle.com
Contact: Sheldon Eisenberg
*No unsolicited material

DYKMA
333 S. Grand Ave., Ste. 2100
Los Angeles, CA 90071
213-457-1800 Fax 213-457-1850
E-mail: mwippler@dykema.com
Web: www.dykema.com
Contact: Michael P. Wippler
Specialty: Intellectual Property

EDELSTEIN, LAIRD & SOBEL
9255 Sunset Blvd., Ste. 800
Los Angeles, CA 90069
310-274-6184 Fax 310-274-6185
E-mail: sobel@elsentlaw.com
Web: www.elsentlaw.com
Specialty: all areas except demo 
shopping
*No unsolicited material

ERIC NORWITZ
3333 W. 2nd St., Ste. 52-214
Los Angeles, CA 90004-6149
213-389-3477 
E-mail: enorwitz@pacbell.net
Specialty: entertainment law and 
litigation
*Unsolicited material accepted 

ERIN M. JACOBSON
The Music Industry Lawyer
9107 Wilshire Blvd., Ste. 450
Beverly Hills, CA 90210
424-354-9364
E-mail: erin@erinmjacobsonesq.com
Web: www.themusicindustrylawyer.com

FINDELLE LAW & MANAGEMENT
2029 Century Park E., Ste. 900
Los Angeles, CA 90067
310-552-1777 Fax 310-286-1990
E-mail: perfstanny@aol.com
Contact: Stann Findelle, Esq.
Specialty: manager and recording 
agreements, production, actors, 
broadcasting and publishing
*Call before sending material

FISHBACH, PERLSTEIN, LIEBERMAN 
& ALMOND, LLP 
1925 Century Park E., Ste. 2050
Los Angeles, CA 90067
310-556-1956 Fax 310-556-4617
E-mail: mperlstein@fpllaw.com
Web: www.fpllaw.com
Contact: Michael Perlstein
Specialty: all areas
*No unsolicited material

FOX LAW GROUP
14724 Ventura Blvd., PH 
Sherman Oaks, CA 91403
818-461-1740 Fax 818-461-1744
E-mail: Sandy@foxlawgroup.com
Web: www.foxlawgroup.com
Contact: Sandy Fox
Specialty: All forms of entertainment 
transactions
*No unsolicited material

FREDRIC W. ANSIS 
Reed Smith, LLP
1901 Ave. of the Stars, Ste. 700
Los Angeles, CA  90067
310-734-5259 Fax 310-734-5299
E-mail: fansis@reedsmith.com

Web: www.reedsmith.com 
Specialty: Music and Advertising 

GANG, TYRE, RAMER & BROWN, INC. 
132 S. Rodeo Dr., Ste. 306
Beverly Hills, CA 90212-2414
310-777-4800 
*No unsolicited material
GERRY BRYANT, ESQ.
9903 Santa Monica Blvd., Ste. 1007
Beverly Hills, CA 90212
E-mail: mail@gerrybryant.com
Web: www.gerrybryant.com
*No unsolicited material or deal 
shopping.

GIBSON, DUNN & CRUTCHER, LLP
333 S. Grand Ave., 47th Fl.
Los Angeles, CA 90071
213-229-7000 Fax 213-229-7520
E-mail: inquiries@gibsondunn.com
Web: www.gibsondunn.com
*No unsolicited material

Additional location:

2029 Century Park E., Ste. 4000
Los Angeles, CA 90067-3026
310-552-8500 Fax 310-551-8741
*See web for offices in other US cities 
and the world

LAW OFFICES OF GLENN T. LITWAK, 
A PROFESSIONAL CORPORATION
201 Santa Monica Blvd., Ste. 300
Santa Monica, CA 90401
310-858-5574 Fax 310-207-4180
E-mail: glenn@glennlitwak.com
Web: www.glennlitwak.com

GREENBERG, GLUSKER
1900 Ave. of the Stars, 21st Fl.
Los Angeles, CA 90067
310-553-3610 
Web: www.greenbergglusker.com
*No unsolicited material

SCOTT HARRINGTON, ESQ.
Harrington Music Law Group, PC
2001 Wilshire Blvd., Ste. 400
Santa Monica, CA 90403
310-315-9222 Fax 310-315-9225 
E-mail: sharrington@sdhmusiclaw.com

HARTFORD O. BROWN, ESQ.
Klinedinst, PC 
777 S. Figueroa St., Ste. 2800
Los Angeles, CA 90017
213-406-1100
E-mail: hbrown@klinedinstlaw.com
Web: www.klinedinstlaw.com
Specialty: Entertainment, contractual/
transactional, intellectual property, 
general litigation
*No unsolicited material.

HEICKLEN LAW OFFICES 
16255 Ventura Blvd., Ste. 515
Encino, CA 91436
818-907-7771
Contact: Michael Heicklen

HELMER, FRIEDMAN, LLP 
8522 National Blvd., Ste. 107
Culver City, CA 90232
310-396-7714 Fax 310-396-9215
E-mail: info@helmerfriedman.com
Web: www.helmerfriedman.com
Contact: Ken Helmer
Specialty: all areas
*No unsolicited material

IRELL & MANELLA, LLP
1800 Ave. of the Stars, Ste. 900
Los Angeles, CA 90067
310-277-1010 Fax 310-203-7199
E-mail: info@irell.com
Web: www.irell.com

Additional location: 

840 Newport Center Dr., Ste. 400
Newport Beach, CA 92660-6324
949-760-0991 Fax 949-760-5200

ISAACMAN, KAUFMAN & PAINTER 
1888 Century Park E., Ste. 1500
Los Angeles, CA 90067
310-881-6800 Fax 310-881-6801
Web: www.ikplaw.com
E-mail: info@ikplaw.com
*No unsolicited material

JACKOWAY, TYERMAN, 
WERTHEIMER, 
AUSTEN, MANDELBAUM,  
& MORRIS & KLEIN
1925 Century Park E., Ste. 2200
Los Angeles, CA 90067
310-553-0305 
*No unsolicited material

JAY COOPER
(Greenberg Traurig LLP) 
1840 Century Park E., Ste. 1900
Los Angeles, CA 90067 
310-586-7700  
E-mail: cooper@gtlaw.com
Web: www.gtlaw.com
Specialty: entertainment law and 
copyright, 30 offices worldwide

JEFFREY L. GRAUBART, P.C.
800 E. Colorado Blvd., Ste. 840
Pasadena, CA 91101
626-304-2800 
E-mail: info@jlgraubart.com
Web: www.entertainmentlaw.la
Specialty: copyrights and litigation
*Unsolicited material accepted

JOHNSON & JOHNSON, LLP 
439 N. Canon Dr., Ste. 200
Beverly Hills, CA 90210
310-975-1080 Fax 310-975-1095
E-mail: njohnson@jjllplaw.com 
Web: www.jjllplaw.com
Contact: Neville L. Johnson
Specialty: litigation and contracts
*No unsolicited material

JONATHAN STEIN, LAW OFFICES OF 
1999 Ave. of the Stars, Ste. 1100
Los Angeles, CA 90067-4618
310-587-2277 
E-mail: jstein@jsteinlaw.com
Web: www.jsteinlaw.com
*No unsolicited material

KATTEN, MUCHIN, ROSENMAN, LLP
2029 Century Park E., Ste. 2600
Los Angeles, CA 90067
310-788-4400
E-mail: michael.hobel@kattenlaw.com 
Web: www.kattenlaw.com
Contact: Michael S. Hobel
Speciality: Intellectual Property, 
Entrepreneurial Ventures, Copyrights, 
Trademarks

KENOFF & MACHTINGER, LLP 
1801 Ave. of the Stars, Ste. 1520
Los Angeles, CA 90067 
310-552-0808 Fax 310-277-0653 
E-mail: jkenoff@entertainmentlawla.com
Web: www.entertainmentlawla.com
Specialty: contracts, litigation 
*No unsolicited material, no shopping

KING, HOLMES, PATERNO  
& BERLINER, LLP
1900 Ave. of the Stars, 25th Fl.
Los Angeles, CA 90067
310-282-8989
Web: www.khpblaw.com
Specialty: Entertainment Music Law

Additional location:

75 Broadway, Ste. 202
San Francisco, CA 94111
415-361-4084

KLEINBERG, LANGE, CUDDY,  
CARLO, LLP
11111 Santa Monica Blvd., Ste. 1750
Los Angeles, CA 90025
310-286-9696 
E-mail: info@kllck.com
Web: www.kleinberglange.com
Specialty: contracts and publishing
*No unsolicited material
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310-888-4000
E-mail: mx@martyotoole.com
Web: www.lawofficesofmartyotoole.com
Specialty: Contracts, copyright, 
trademark, demo shopping, negotiation, 
music video, publishing, band 
agreements, LLC, litigation
*Unsolicited material accepted

MAURO FIORE, JR., LAW OFFICE OF 
1901 W. Paci!c Ave., Ste. 260
West Covina, CA 91790
626-593-9031, 866-583-9564
Web: www.Fiorelegal.com

Additional locations:

10866 Wilshire Blvd., Ste. 400
Los Angeles, CA 90024
310-466-0334

136 E. Lemon Ave.
Monrovia, CA 91016
626-856-5856

McLANE & WONG
11135 Weddington St., Ste. 424
North Hollywood, CA 91601
818-587-6801 Fax 818-587-6802
E-mail: bcmclane@aol.com 
Web: www.benmclane.com
Specialty: contracts, negotiation
*Unsolicited material accepted

McPHERSON & ASSOCIATES
1801 Century Park E., 24th Fl.
Los Angeles, CA 90067
310-553-8833 
E-mail: !rm@mcphersonrane.com
Web: www.mcphersonrane.com
*No unsolicited material

MICHAEL J. MARONEY, ESQ.
3230 Van Allen Pl.
Topanga Canyon, CA 90290
818-592-0477 
E-mail: mjmaroney1@gmail.com

MICHAEL MACHAT
1875 Century Park E., Ste. 700
Los Angeles, CA 90067
310-860-1833 Fax 310-860-1837
E-mail: info@machatlaw.com
Web: www.machatlaw.com
Specialty: all areas

MORGAN LEWIS
The Water Garden, Ste. 2050 N.
1601 Clover!eld Blvd.
Santa Monica, CA 90404
310-907-1000
E-mail: seth.gerber@morganlewis.com
Web: www.morganlewis.com
Contact: Seth M. Gerber 

MICHAEL R. MORRIS
Valensi Rose PLC
1888 Century Park E., Ste. 1100
Los Angeles, CA 90067
310-277-8011 Fax 310-277-1706
E-mail: mrm@vrmlaw.com
Web: www.vrmlaw.com
Specialty: Full-service music law, 
including recording, producer, 
production company and soundtrack 
agreements, master use and 
synchronization licenses; artist and 
label representation; entertainment 
tax law
*Unsolicited materials on a very 
selective basis

MORRIS MUSIC LAW
475 Washington Blvd.
Marina del Rey, CA 90292
310-439-3737, 310-439-3701
E-mail: jmorris@morrismusiclaw.com
Web: www.morrismusiclaw.com
Contact: Jesse E. Morris, Attorney at Law
Specialty: Contract drafting, advising, 
negotiations, copyright law, publishing 
and recording agreements

MUSIC ATTORNEY, LEGAL & 
BUSINESS AFFAIRS REGISTRY
7510 Sunset Blvd., Ste. 1041 
Los Angeles, CA 90046-3418

LAPOLT LAW, PC
9000 Sunset Blvd., Ste. 800
Los Angeles, CA 90069
310-858-0922 Fax 310-858-0933
E-mail: dina@lapoltlaw.com
Web: www.lapoltlaw.com
Contact: Dina LaPolt
Specialties: All areas relating to music, 
!lm, television, merchandising and book 
publishing.

LEE RUDNICKI, LAW OFFICES OF
9595 Wilshire Blvd., Ste. 900
Beverly Hills, CA 90212
310-300-8407 
E-mail: drumlaw80@gmail.com
Web: www.drumlaw80.com
Specialty: music, !lm and television 

LEWIS, BRISBOIS, BISGAARD  
& SMITH, LLP
633 W. 5th St., Ste. 4000
Los Angeles, CA 90071
213-250-1800
Web: www.lewisbrisbois.com
Contact: William Archer
Specialties: Entertainment Law
*No unsolicited materials

LICHTER, GROSSMAN, NICHOLS, 
ADLER & FELDMAN 
9200 Sunset Blvd., Ste. 1200
Los Angeles, CA 90069
310-205-6999 
*No unsolicited material

LOEB & LOEB, LLP
10100 Santa Monica Blvd., Ste. 2200
Los Angeles, CA 90067 
310-282-2000 Fax 310-282-2200 
Web: www.loeb.com 
Specialty: all areas 
Contact: Gregg Ramer

MANATT, PHELPS & PHILLIPS
11355 W. Olympic Blvd.
Los Angeles, CA 90064
310-312-4000 Fax 310-312-4224
E-mail: wquicksilver@manatt.com 
Web: www.manatt.com
Specialty: all areas
*No unsolicited material

Additional locations:

695 Town Center Dr., 14th Fl. 
Costa Mesa, CA 92626
714-371-2500 Fax 714-371-2550

1841 Page Mill Rd., Ste. 200
Palo Alto, CA 94304
650-812-1300 Fax 650-213-0260

One Embarcadero Center, 30th Fl.
San Francisco, CA 94111
415-291-7400 Fax 415-291-7474

1215  K St., Ste. 1900
Sacramento, CA 95814
916-552-2300 Fax 916-552-2323

MARIO F. GONZALEZ, ESQ.
10940 Wilshire Blvd., Ste. 1600
PBM #674
Los Angeles, CA 90024
818-707-3894 
E-mail: mario@mgonzalezlaw.com
Web: www.mgonzalezlaw.com
Specialty: music attorney

Additional location:

3200 Cartwright Rd.
Reno, CA 89521

MARK “ABBA” ABBATTISTA
311 N. Robertson Ave., Ste. 505
Beverly Hills, CA 90211
818-991-7399 
E-mail: kingabba@aol.com
Specialty: all areas
*Unsolicited material accepted

MARTY O’TOOLE
1999 Ave. of the Stars, Ste. 1100
Los Angeles, CA 90067

800-552-7411, 818-781-1974
E-mail: info@musicregistry.com
Web: www.musicregistry.com
Contact: Ritch Esra

MYMAN, ABELL, FINEMAN, 
GREENSPAN & LIGHT 
11601 Wilshire Blvd., Ste. 2200
Los Angeles, CA 90025
310-231-0800 
Web: www.mymangreenspan.com
Specialty: all areas
*No unsolicited material

NEAL TABACHNICK, ESQ. 
Wolf, Rifkin, Shapiro, Schulman  
& Rabkin, LLP
11400 W. Olympic Blvd., 9th Fl.
Los Angeles, CA 90064-1557
310-478-4100 Fax 310-479-1422
E-mail: ntabachnick@wrslawyers.com
*Does not shop material

NOLAN HEIMANN
9701 Wilshire Blvd., Ste. 1000
Beverly Hills, CA 90212
310-274-9701 
E-mail: info@nolanheimann.com
Web: www.nolanheimann.com
Specialty: Music and Entertainment Law

Additional location:

16350 Ventura Blvd., Ste. D265
Encino, CA 91436
818-574-5710

O’MELVENY & MYERS
1999 Ave. of the Stars, 7th Fl.
Los Angeles, CA 90067
310-553-6700 Fax 310-246-6779
Web: www.omm.com
*No unsolicited material

Additional location:

400 S. Hope St.
Los Angeles, CA 90071-2899 
213-430-6000 Fax 213-430-6407 

PERKINS COIE
1888 Century Park E., Ste. 1700
Los Angeles, CA 90067-1721
310-788-9900 Fax 310-788-3399
E-mail: RMcintire@perkinscoie.com
Web: www.perkinscoie.com
Contact: Ronald (Ron) A. McIntire
Specialty: Trademark Law, Intellectual 
Property

Additional locations:

505 Howard St., Ste. 1000
San Francisco, CA 94105
415-344-7000 Fax 415-344-7050
E-mail: BSchussman@perkinscoie.com
Contact: Barbara J. Schussman

3150 Porter Dr.
Palo Alto, CA 94304
650-838-4300 Fax 650-838-4350
E-mail: LNess@perkinscoie.com
Contact: Lowell D. Ness

PIERCE LAW GROUP, LLP
9100 Wilshire Blvd., Ste. 225, E. Tower 
Beverly Hills, CA 90212-3415
310-274-9191 Fax 310-274-9151 
E-mail: info@piercelawgroupllp.com 
Web: www.piercelawgroupllp.com
Contact: David Albert Pierce
Specialty: contracts
*No unsolicited material accepted, no 
shopping.

PILLSBURY WINTHROP SHAW  
PITTMAN, LLP
Four Embarcadero Center, 22nd Fl.
San Francisco, CA 94111
415-983-1000
E-mail: cydney.tune@pillsburylaw.com
Web: www.pillsburylaw.com 
Contact: Cydney A. Tune 
Specialty: All areas, including 
intellectual property and technology
*No unsolicited material

PROBSTEIN & WEINER & BUTLER
1299 Ocean Ave., Ste. 306
Santa Monica, CA 90401
310-836-1400 
E-mail: jerrybutler@pwmusiclaw.com
Web: www.probsteinandweiner.com
*No unsolicited material 

PROSKAUER, ROSE, LLP
2049 Century Park E.
Los Angeles, CA 90067
310-557-2900 Fax 310-557-2193
E-mail: mworonoff@proskauer.com
Web: www.proskauer.com
Contact: Michael A. Woronoff
Specialty: practice limited to litigation 
of commercial and entertainment 
related disputes
*No unsolicited material

RANDAL NEAL COHEN
12100 Wilshire Blvd., Ste. 1250
Los Angeles, CA 90025
310-826-8082, 800-718-4658 
E-mail: Randall@Music-Attorney.com
Web: www.music-attorney.com
Specialty: all areas except demo 
shopping.
*Unsolicited material accepted

REBEL ROY STEINER, JR.
Loeb & Loeb LLP
10100 Santa Monica Blvd., Ste. 2200
Los Angeles, CA 90067
310-282-2051 Fax 310-282-2200
E-mail: cemanuel@loeb.com
Web: www.loeb.com
Contact: Craig A. Emanuel
Speciality: Entertainment Law

REED SMITH, LLP 
1901 Ave. of the Stars, Ste. 700
Los Angeles, CA 90067
310-734-5240 
E-mail: ssessa@reedsmith.com,  
msherman@reedsmith.com
Web: www.reedsmith.com 
Contact: Stephen E. Sessa, Michael S. 
Sherman

Additional location:

355 S. Grand Ave., Ste. 2900
Los Angeles, CA 90071

RICHARD JOSEPH,  
LAW OFFICES OF
8383 Wilshire Blvd., Ste. 342
Beverly Hills, CA 90211
310-782-1776
E-mail: rjoseph@rjml.net
Web: www.rnjlawgroup.com
Specialty: All areas of music law.
*No unsolicited material

ROBERT S. GREENSTEIN, ESQ.
Greenstein Law Offices
22911 Crespi St.
Woodland Hills, CA 91364
818-225-8917 Fax 818-225-9010
E-mail: info@greensteinlaw.com 
Web: www.linkedin.com/in/
RobertGreenstein
Specialty: Full-service entertainment 
industry business and legal affairs
*Please contact the office before 
submitting any material

ROGERS & HARRIS
520 S. Sepulveda, Ste. 204
Los Angeles, CA 90049
310-471-3170 Fax 310-471-3276
E-mail: rogersharris1@verizon.net
Web: www.rogersandharris.com
Contact: Michael Harris
Specialty: contracts
*No unsolicited material

ROHDE & VICTOROFF 
1990 S. Bundy Dr., Ste. 390
Los Angeles, CA 90025
310-207-8999
E-mail: greg@rohde-victoroff.com
Web: www.victoroff-law.com
Contact: Greg Victoroff
Specialty: all areas
*Unsolicited material accepted
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RONALD A. LITZ, LAW OFFICES OF 
9255 Sunset Blvd., Ste. 920
Los Angeles, CA 90069-3306
310-201-0100 Fax 310-201-0226
Web: www.ronlitzlaw.com
*No unsolicited material

ROSENFELD, MEYER & SUSMAN 
232 N. Canon Dr., 2nd Fl.
Beverly Hills, CA 90210
310-858-7700 Fax 310-860-2430
E-mail: info@rmslaw.com
Web: www.rmslaw.com
*No unsolicited material

SALLY KOENIG
Koenig Law Offices
606 Hanley Ave.
Los Angeles, CA 90049
310-440-9290
E-mail: koeniglaw@mac.com 
Web: www.fb.com/pages/Koenig-Law-
Offices/27383391583
Specialty: Artist and label 
representation in all areas. Draft and 
negotiate agreements.
*Unsolicited material accepted, email 
for permission

SCHLEIMER & FREUNDLICH, LLP
433 N. Camden Dr., Ste. 600
Beverly Hills, CA 90210
310-273-9807 Fax 424-273-6304
E-mail: schleimerlaw@msn.com
Web: www.schleimerlaw.com
*No unsolicited material

SEDGEWICK, DETERT, MORAN  
& ARNOLD, LLP
801 S. Figueroa St., 19th Fl.
Los Angeles, CA 90017
213-426-6900 Fax 213-426-6921 
E-mail: craig.barnes@sedgwicklaw.com 
Web: www.sdma.com
Contact: Craig S. Barnes
Specialty: Represents clients in U.S., 
Canada, Europe and Japan in all areas 
of music, Internet/digital, TV, radio, 
content, licensing and distribution

SILVER & FREEDMAN, APLC
2029 Century Park E., 19th Fl.
Los Angeles, CA 90067
310-282-9400
E-mail: law@silverfreedman.com
Web: www.facebook.com/
SilverFreedman

SINDEE LEVIN, ESQ.
149 S. Barrington Ave., #810
Los Angeles, CA 90049
310-440-8778 Fax 310-440-0059
E-mail: sindeelevinmusic@gmail.com
Web: www.SindeeLevinMusic.com,  
www.EntertainmentEstateLawyer.com
Specialty: Music and Entertainment Law
*No Unsolicited materials accepted

SNELL & WILMER
Two California Plaza
350 S. Grand Ave., Ste. 2600
Los Angeles, CA 90071
213-929-2500 Fax 213-929-2525
E-mail: info@swlaw.com
Web: www.swlaw.com
Specialty: Intellectual Property

Additional location:

Plaza Tower
600 Anton Blvd., Ste. 1400
Costa Mesa, CA 92626-7689
714-427-7000 Fax 714-427-7799

STEPHEN E. SESSA, ESQ. 
Reed Smith, LLP
1901 Ave. of the Stars, Ste. 700
Los Angeles, CA  90067
310-734-5200 Fax 310-734-5299
E-mail: ssessa@reedsmith.com
Web: www.reedsmith.com 
Contact: Stephen E. Sessa

STEVEN R. LOWY ISAACMAN,  
KAUFMAN & PAINTER, PC
MGM Tower

10250 Constellation Blvd., Ste. 2900
Los Angeles, CA 90067
310-881-6800 
E-mail: info@ikplaw.com
Web: www.ikplaw.com

TYLER & WILSON, LLP
5455 Wilshire Blvd., Ste. 1925
Los Angeles, CA 90036
323-655-7180
E-mail: cjw@tyler-law.com
Web: www.tyler-law.com
Contact: Christine J. Wilson
Specialty: Music and Business Law

WESTON, GARROU, MOONEY
12121 Wilshire Blvd., Ste. 525
Los Angeles, CA 90025
310-442-0072
Web: www.wgdlaw.com
Contact: Jerome H. Mooney
Specialty: Music Law, Entertainment Law

ZIFFREN, BRITTENHAM, BRANCA, 
FISHER, GILBERT-LURIE, 
STIFFELMAN, COOK, JOHNSON & 
LANDE  & WOLF, LLP 
1801 Century Park W.
Los Angeles, CA 90067
310-552-3388 Fax 310-553-7068
Specialty: all areas
*No unsolicited material

COLORADO
CLINE, WILLIAMS, WRIGHT, 
JOHNSON & OLDFATHER, LLP
123 N. College Ave., Ste. 300
Fort Collins, CO 80524 
970-221-2637 Fax 970-221-2638 
Web: www.clinewilliams.com
Specialty: Intellectual Property and 
Technology Law

COLSON-QUINN,  
ATTORNEYS AT LAW 
1503 Spruce
Boulder, CO 80302 
303-447-0975 
E-mail: Joyce@colsonquinn.com 
Web: www.colsonquinn.com
Contact: Joyce Colsen
Specialty: Trademark Law, Intellectual 
Property

HOLLAND & HART
555 17th St., Ste. 3200 
Denver, CO 80202-3979 
303-295-8000, 303-295-8242
E-mail: klevoy@hollandhart.com
Web: www.hollandhart.com
Contact: Katherine A. LeVoy
Specialty: Intellectual Property

KEVIN E. HOUCHIN, ATTORNEY & 
COUNSELOR AT LAW 
520 N. Sherwood, #5
Fort Collins, CO 80521 
319-383-1859 Fax 888-524-8248
E-mail: kevin.houchin@houchinlaw.com
Web: www.houchinlaw.com
Contact: Kevin E. Houchin
Specialty: Consulting for creative 
people.

LEYENDECKER & LEMIRE, LLC
5460 S Quebec St., Ste. 330
Greenwood, CO 80111
303-768-0123
E-mail: info@coloradoiplaw.com
Web: www.coloradoiplaw.com
Specialty: Copyright Law, Trademark 
Law, Intellectual Property

PERKINS COIE
1900 16th St., Ste. 1400
Denver, CO 80202-5255
303-291-2300 Fax 303-291-2400
E-mail: LMacphee@perkinscoie.com
Web: www.perkinscoie.com
Contact: Leonard (Len) H. MacPhee
Specialty: Trademark Law, Intellectual 
Property

REPLIN RHOADES LAW GROUP, LLC 
1660 S. Albion St., Ste. 1002

Denver, CO 80222
303-322-7919
Web: www.replinrhoades.com
Contact: Steve Replin or Laurie 
Rhoades, Dave Ratner 
Specialty: Entertainment Law, 
Copyright Law, Intellectual Property

SNELL & WILMER
1200 17th St., Ste. 1900
Denver, CO 80202-5854 
303-634-2000 Fax 303-634-2020
E-mail: info@swlaw.com
Web: www.swlaw.com
Specialty: Intellectual Property

CONNECTICUT
CACACE TUSCH & SANTAGATA 
777 Summer St. 
Stamford, CT 06901-1022 
203-327-2000
Web: www.lawcts.com
Specialty: Intellectual Property

GIARNIERO & ASSOCIATES, LLC
972 E. Broadway
Stratford, CT 06615
203-375-3994 Fax 203-386-0401
Web: www.giarnierolaw.com
Contact: Richard Giarniero
Specialty: Intellectual Property

OHLANDT GREELEY RUGGIERO  
& PERLE, LLP 
One Landmark Sq., 10th Fl. 
Stamford, CT 06901-2682 
203-327-4500 Fax 203-327-6401 
E-mail: info@ogrp.com 
Web: www.ogrp.com
Specialty: Intellectual Property

ST. ONGE STEWARD JOHNSTON  
& REENS, LLC
986 Bedford St.

Stamford, CT 06905 
203-324-6155 Fax 203-327-1096 
E-mail: info@ssjr.com
Web: www.ssjr.com
Specialty: Intellectual Property

SUSAN L. MENDE
39 Jaffe Terr.
Colchester, CT 06415
860-537-1176
E-mail: mendelaw@ctmch.com
Contact: Susan L. Mende
Specialty: Legal services. Majority of 
work involves developing clients image 
and marketability

DELAWARE
FISH & RICHARDSON, PC
222 Delaware Ave., 17th Fl. 
P.O. Box 1114 
Wilmington, DE 19899-1114 
302-652-5070 
E-mail: marsden@fr.com
Web: www.fr.com
Contact: William J. Marsden, Jr.
Specialty: Intellectual Property

JEFFREY R. RAMBERG, LAW 
OFFICE OF
273 E. Main St., Ste. G 
Newark, DE 19711 
302-454-6414 Fax 302-454-6414 
E-mail: ramberg@juno.com 
Web: www.ramberglaw!rm.com
Contact: Jeffrey R. Ramberg
Specialty: transactional intellectual 
property

MARKS, O’NEILL, O’BRIEN, 
DOHERTY & KELLY, P.C.
300 Delaware Ave., Ste. 900
Wilmington, DE 19801
E-mail: bkasprzak@moodklaw.com
Web: www.mooclaw.com
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Contact: Brian L. Kasprzak
Specialty: Intellectual Property

DISTRICT OF COLUMBIA
ADAMS AND REESE, LLP
20 F St., N.W., Ste. 500
Washington, DC 20001
202-737-3234
Web: www.adamsandreese.com
Specialty: Entertainment Law, Music 
Law, Intellectual Property

BERLINER, CORCORAN & ROWE
1101 17th St. N.W., Ste. 1100
Washington, DC 20036
202-293-5555
E-mail: bcr@bcr.us
Web: www.bcr.us
Specialty: Entertainment Law, 
Copyright Law and Internet Law

Additional location:

321 Warren Dr.
San Francisco, CA 94131
415-839-9201

KATTEN MUCHIN ROSENMAN, LLP
2900 K St. N.W.
North Tower, Ste. 200
Washington, DC 20007-5118
202-625-3500 Fax 202-298-7570
E-mail: roger.furey@kattenlaw.com
Web: www.kattenlaw.com
Contact: Roger P. Furey

MANATT, PHELPS & PHILLIPS 
1050 Connecticut Ave., N.W., Ste. 600
Washington, DC 20036
202-585-6500 
Web: www.manatt.com
Specialty: all areas

PROSKAUER, ROSE, LLP
1001 Pennsylvania Ave.,  
N.W., Ste. 400 S. 
Washington, DC 20004-2533
202-416-6800 Fax 202-416-6899
E-mail: phamburger@proskauer.com
Web: www.proskauer.com
Contact: Paul M. Hamburger, Partner
Specialty: practice limited to litigation 
of commercial and entertainment 
related disputes
*No unsolicited material

STEPTOE & JOHNSON
1330 Connecticut Ave., N.W.
Washington, DC 20036
202-429-6239, Fax 202-429-3902
E-mail: pmalet@steptoe.com
Web: www.steptoe.com
Contact: Philip L. Malet
Specialty: Contracts and Intellectual 
Property

VENABLE, LLP
575 7th St., N.W. 
Washington, DC 20004 
202-344-4000 Fax 202-344-8300
Web: www.venable.com
Specialty: Intellectual Property

FLORIDA
ALLEN L. JACOBI
11077 Biscayne Blvd., Ste. 200
Miami, FL 33161
305-893-2007
Web: www.pyramidrecords.net
Contact: Allen Jacobi
Specialty: All entertainment-related 
services

DAVID BERCUSON, PA, LAW 
OFFICES OF
Town Center One, Ste. 1813
8950 Southwest 74 Court
Miami, FL 33156
305-670-0018 Fax 305-670-0019
E-mail: DBercuson@aol.com
Web: www.bercusonlaw.com
Contact: David Bercuson
Specialty: specialist in domestic and 
foreign music licensing and obtaining 
deals for artists

GRIMES & BATTERSBY, LLC
3501 Bonita Bay Blvd.
Bonita Springs, FL 34134
239-330-9000
Web: www.gandb.com
Contact: Michael R. Patrick, Partner
Specialty: Entertainment, branding, 
trademarks, copyrights, licensing and 
litigation

Additional locations:

New York, NY
Norwalk, CT

PROSKAUER, ROSE, LLP 
2255 Glades Rd., Ste. 421 Atrium
Boca Raton, FL 33431-7360
561-241-7400, Fax 561-241-7145
E-mail: dpratt@proskauer.com 
Web: www.proskauer.com
Contact: David Pratt
Specialty: practice limited to litigation 
of commercial and entertainment 
related disputes
*No unsolicited material

GEORGIA
ALAN S. CLARKE, LAW OFFICES OF
3355 Lenox Rd., Ste. 750
Atlanta, GA 30326
404-816-9800 Fax 404-816-0555
E-mail: aclarke@entertainlaw.com
Web: theentertainmentlawgroup.com
Contact: Alan Clarke
Specialty: Intellectual Property

BALSER & GRELL IP LAW, LLC
3330 Cumberland Blvd., Ste. 500
Atlanta, GA 30339 
678-202-5990
E-mail: mgrell@bgiplaw.com
Web: www.trwiplaw.com
Specialty: Patents, Trademarks, 
Copywrights

HOLLAND & KNIGHT 
1180 W. Peachtree St., Ste. 1800
Atlanta, GA 30309
404-817-8500 Fax 404-881-0470
E-mail: allen.maines@hklaw.com
Web: www.hklaw.com
Contact: J. Allen “Allen” Maines
Specialty: Entertainment Law, Contract Law

LOVETTE ENTERTAINMENT LAW  
GROUP, LTD.
E-mail: cliff.lovette@lovettegroup.com
Web: www.linkedin.com/in/clifflovette
Contact: Cliff Lovette
Specialty: Entertainment Law, Music 
Law, Film/TV Law, Copyrights

MINTER & ASSOCIATES
5398 E. Mountain St.
Stone Mountain, GA 30083
770-879-7400 Fax 770-879-5695
E-mail: kamlaw@aol.com
Web: www.kendallminteresq.com
Contact: Kendall Minter
Specialty: Entertainment Law, 
Intellectual Property

SANDRA L. BROWN, PC, THE LAW 
OFFICES OF
12th & Midtown
1075 Peachtree St., N.E., Ste. 3650
Atlanta, GA 30309
404-946-1850 Fax 404-946-1954
E-mail: info@slbpc.com
Web: www.slbpc.com
Contact: Sandra L. Brown
Specialty: Music law

BAKER HOSTETLER
1180 Peachtree St., N.E., Ste. 1800 
Atlanta, GA 30309-0163
404-459-0050
E-mail: carena@woodcock.com
Web: www.bakerlaw.com
Contact: Christopher M. Arena
Specialty: Intellectual Property

YEMANE CLARKE, ATTORNEY
5863 Redan Rd.

Stone Mountain, GA 30088
770-450-8003
Web: www.clarkelegal.com 
Contact: Yemane Clarke
Specialty: Intellectual Property

HAWAII
MCPHERSON RANE, LLP
840 Wainee St., Ste. 104
Lahaina, Maui, HI 92761
808-662-4884
Web: www.mcphersonrane.com

GODBEY, GRIFFITHS, REISS, LLLP 
1001 Bishop St., Ste. 2300, Pauahi 
Tower
Honolulu, HI 96813
808-523-8894
E-mail: info@lawhi.com
Web: www.lawhi.com
Specialty: Intellectual Property

IDAHO
DYKAS, SHAVER & NIPPER, LLP
2537 W. State St., Ste. 200
Boise, ID 83702-5024
208-327-8900
E-mail: info@dykaslaw.com
Web: www.dykaslaw.com
Specialty: Intellectual Property and 
Litigation

HAWLEY, TROXELL, ENNIS & 
HAWLEY, LLP
877 Main St., Ste. 1000
Boise, ID 83702
208-344-6000
E-mail: info@hawleytroxell.com
Web: www.hawleytroxell.com
Specialty: Intellectual Property

Additional locations:

250 N.W. Blvd., Ste. 204
Coeur d’Alene, ID 83814
208-667-1300

333 S. Main St.
Pocatello, ID 83204
208-233-0845

2010 Jennie Lee Dr.
Idaho Falls, ID 83404
208-529-3005

PEDERSEN AND COMPANY, PLLC 
1410 N. 28th St. 
Boise, ID 83703 
208-343-6355 Fax 208-343-6341 
E-mail: ip@pedersenco.com
Web: www.pedersenco.com
Contact: Ken J. Pedersen or Barbara 
S. Pedersen 
Specialty: Intellectual Property

PERKINS COIE
1111 W. Jefferson St., Ste. 500
Boise, ID 83702-5391
208-343-3434 Fax 208-343-3232
E-mail: RMaynard@perkinscoie.com
Web: www.perkinscoie.com
Contact: Robert A. Maynard
Specialty: Trademark Law, Intellectual 
Property

PARSONS, BEHLE & LATIMER
800 W. Main St., #1300
Boise, ID 83706
208-562-4900 Fax 208-562-4901 
E-mail: jzarian@personsbehle.com
Web: www.parsonsbehle.com
Contact: John N. Zarian
Specialty: Intellectual Property 
Litigation, Patents, Trademarks and 
Copyrights

ILLINOIS
BRIAN A. ROSENBLATT
Deutsch, Levy & Engle, Ctd.
225 W. Washington St., Ste 1700
Chicago, IL 60606
312-853-8436 Fax 312-853-8476

E-mail: brosenblatt@dlec.com
Web: www.dlec.com
Specialty: Entertainment Law, 
Intellectual Property, Litigation

ENTERTAINMENT LAW  
OFFICE OF PC
203 N. LaSalle, #2550
Chicago, IL 60601
312-488-4170, Fax 312-488-4177
E-mail: legal@ent-law.net
Web: www.ent-law.net
Contact: Hillel Frankel
Specialty: Intellectual Property Rights

Additional location:

1102 17th Ave. S., Ste. 306
Nashville, TN 37212
615-963-0999

JAY B. ROSS & ASSOCIATES, PC
842 W. Grand Ave.
Chicago, IL 60642-6565
312-633-9000
E-mail: music_law@msn.com
Web: www.jaybross.com
Contact: Jay B. Ross
Specialty: Entertainment Law

HUSCH BLACKWELL
120 S. Riverside Plaza, Ste. 2200
Chicago, IL 60606
312-655-1500, 312-526-1612
E-mail: aron.carnahan@
huschblackwell.com
Web: www.huschblackwell.com
Contact: J. Aron Carnahan
Specialty: Entertainment and Media, 
Intellectual Properties

KATTEN, MUCHIN & ROSENMAN
525 W. Monroe St.
Chicago, IL 60661
312-902-5200 Fax 312-902-1061
E-mail: gil.soffer@kattenlaw.com 
Web: www.kattenlaw.com
Contact: Gil M. Soffer
Specialty: Trademark, Copyright, 
Entertainment Litigation

LINDA S. MENSCH, PC
161 N. Clark St., Ste. 4300
Chicago, IL 60601
312-602-5049 Fax 312-698-7449
E-mail: menschlaw@yahoo.com
Web: www.menschlaw.com
Contact: Linda Mensch
Specialty: Entertainment Law

LOEB & LOEB, LLP 
321 N. Clark, Ste. 2300 
Chicago, IL 60654 
312-464-3100 Fax 312-464-3111
E-mail: dmasters@loeb.com
Web: www.loeb.com 
Specialty: all areas

PERKINS COIE
131 S. Dearborn St., Ste. 1700
Chicago, IL 60603-5559
312-324-8400 Fax 312-324-9400
E-mail: CWilson@perkinscoie.com
Web: www.perkinscoie.com
Contact: Christopher (Chris) B. Wilson
Specialty: Trademark Law, Intellectual 
Property

SMITH AMUNDSEN, LLC
150 N. Michigan Ave., Ste. 3300
Chicago, IL 60601
312-894-3200
E-mail: lschechtman@salawus.com
Web: www.salawus.com
Contact: Larry A. Schechtman, Partner, 
Brian Rosenblatt
Specialty: Ent., Media, Privacy, and 
Intellectual Property

 
INDIANA

BARNES & THORNBURG, LLP
11 S. Meridian St.
Indianapolis, IN 46204-3535 
317-236-1313 Fax 317-231-7433
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E-mail: shawn.bauer@btlaw.com
Web: www.btlaw.com
Contact: Shawn D. Bauer
Specialty: Intellectual Property

BINGHAM, GREENEBAUM,  
DOLL, LLP 
10 W. Market St.
Indianapolis, IN 46204
317-968-5529
E-mail: jdaniluck@bgdlegal.com
Web: www.bdglegal.com
Contact: John V. Daniluck, Partner
Specialty: Intellectual Property

LEWIS & KAPPES, PC 
One American Sq., Ste. 2500 
Indianapolis, IN 46282-0003 
317-639-1210 Fax 317-639-4882
Web: www.lewis-kappes.com
Contact: Dave S. Klinestiver
Specialty: Intellectual Property

IOWA  
MCKEE, VOORHEES & SEASE, PLC
801 Grand Ave., Ste. 3200 
Des Moines, IA 50309-2721 
515-288-3667 
Web: www.ipmvs.com
Contact: Brandon W. Clark
Specialty: Entertainment Law, 
Trademarks, Copyrights

ZARLEY LAW FIRM, PLC
Capital Sq. 
400 Locust St., Ste. 200 
Des Moines, IA 50309-2350 
515-558-0200, 855-670-0200
E-mail: info@zarleylaw.com
Web: www.zarleylaw.com
Specialty: Intellectual Property

KANSAS
FLEESON, GOOING  
ATTORNEYS AT LAW
1900 Epic Center
301 N. Main St.
Wichita, KS 67202
316-267-7361
E-mail: kmeyerhoff@!eeson.com
Web: www.!eeson.com
Contact: Kent A. Meyerhoff
Specialty: Intellectual Property

FOULSTON SIEFKIN, LLP 
1551 N. Waterfront Pkwy., Ste. 100 
Wichita, KS 67206-4466 
316-267-6371
E-mail: bmatthews@foulston.com
Web: www.foulston.com
Contact: William (Bill) P. Matthews, 
Partner
Specialty: Intellectual Property

Additional locations:
 
534 S. Kansas Ave., Ste. 1400
Topeka, KS 66603-3436 
785-233-3600 Fax 785-233-1610 

32 Corporate Woods, Ste. 600
9225 Indian Creek Pkwy.
Overland Park, KS 66210
913-498-2100 Fax 913-498-2101

KENTUCKY
BINGHAM, GREENEBAUM,  
DOLL, LLP 
300 W. Vine St., Ste. 1100
Lexington, KY 40507
859-231-8500 Fax 859-255-2742
Web: www.bgdlegal.com
Specialty: Intellectual Property

LYNCH, COX, GILMAN & GOODMAN
500 W. Jefferson St., Ste. 2100 
Louisville, KY 40202 
502-589-4215
E-mail: atty@lcgandm.com
Web: www.lynchcoxlaw.com
Specialty: Intellectual Property

MIDDLETON REUTLINGER
401 S. 4th St., Ste. 2600

Louisville, KY 40202 
502-584-1135, 502-625-2753
E-mail: abrackett@middletonlaw
Web: www.middreut.com
Contact: Alexander P. Brackett
Specialty: Intellectual Property

LOUISIANA
ADAMS AND REESE, LLP
One Shell Sq.
701 Poydras St., Ste. 4500 
New Orleans, LA 70139 
504-581-3234
E-mail: paige.sensenbrenner@arlaw.com
Web: www.adamsandreese.com
Contact: E. Paige Sensenbrenner
Specialty: Entertainment Law, Music 
Law, Intellectual Property

Additional location:

450 Laurel St., Ste. 1900 
Baton Rouge, LA 70801 
225-336-5200
E-mail: willliam.shea@arlaw.com
Contact: William D. Shea

NOLA ENTERTAINMENT LAW
5811 Tchoupitoulas St.
New Orleans, LA 70115
504-782-8803
E-mail: geveline@edp.nocoxmail.com
Web: www.nolaentertainmentlaw.com
Contact: Ashlye M. Keaton, Esq.
Specialty: Entertainment Law, 
Copyright Law, Trademark Law

MAINE
EATON PEABODY, PA 
80 Exchange St. 
Bangor, ME 04401
207-947-0111 Fax 207-942-3040 
Web: www.eatonpeabody.com 
Specialty: Intellectual Property

Additional locations:

77 Sewall St., Ste. 3000 
Augusta, ME 04330
207-622-3747 Fax 207-622-9732

167 Park Row,  #1
Brunswick, ME 04011
207-729-1144 Fax 207-729-1140

204 Main St.
Ellsworth, ME 04605
207-664-2900

P.O. Box 15235
One Portland Sq., 7th Fl
Portland, ME 04112
207-274-5266

RUDMAN & WINCHELL, LLC 
84 Harlow St.
P.O. Box 1401
Bangor, ME 04402-1401 
207-947-4501 Fax 207-941-9715
E-mail: apellegrini@rudmanwinchell.
com, lawyer@rudmanwinchell.com
Web: www.rudmanwinchell.com 
Contact: Anthony D. Pellegrini
Specialty: Intellectual Property & 
Copyright Law

MARYLAND
LARRY J. GUFFEY
502 Washington Ave., Ste. 605
Towson, MD 21204 
410-659-9550  
E-mail: larry@GuffeyLaw.com
Web: www.guffeylaw.com
Specialty: Intellectual Property, 
Trademark and Patents

Additional location:

94 Narod Blvd.
Water Mill, NY 11976
631-237-4891

MARYLAND VOLUNTEER LAWYERS 
SERVICE 
201 N. Charles St., Ste. 1400
Baltimore, MD 21201 
410-539-6800
E-mail: info@mvlslaw.org
Web: www.mvlslaw.org 

VENABLE, LLP
750 E. Pratt St., Ste. 900 
Baltimore, MD 21202 
410-244-7400 Fax 410-244-7742
Web: www.venable.com
Specialty: Intellectual Property

Additional location:

One Church St., Ste. 604
Rockville, MD 20850 
301-217-5600 Fax 301-217-5617

MASSACHUSETTS
BURNS & LEVINSON, LLP
125 Summer St.
Boston, MA 02110
617-345-3000 Fax 617-345-3299
E-mail: sstenger@burnslev.com 
Web: www.burnslev.com
Contact: Susan E. Stenger
Specialty: Music Law, Litigation

Additional locations:

175 Derby St., Ste. 6
Hingham, MA 02043
716-345-3000

300 Brickstone Sq., Ste. 201
Andover, MA 018110
978-662-5272

281 Winter St.
Waltham, MA 02451
781-487-0050

CESARI & MCKENNA, LLP
88 Black Falcon Ave.
Boston, MA 02210 
617-951-2500 Fax 617-951-3927
Web: www.c-m.com
Specialty: Intellectual Property

DAVID HERLIHY, LAW OFFICES OF
E-mail: contact@herlihylaw.com
Web: www.herlihylaw.com
Contact: David Herlihy
Specialty: Entertainment Law

NOVAK DRUCE CONNOLLY BOVE  
& QUIGG LLP
Saltonstall Building 
100 Cambridge St., 21st Fl.
Boston, MA 02114 
617-367-4600 Fax 617-367-4656 
Web: www.novakdruce.com
Specialty: Intellectual Property

PATTI JONES, ATTORNEY AT LAW
20 Park Plaza
Boston, MA 02116
617-948-2139 
E-mail: patti@pattijones.com
Web: www.pattijones.com
Contact: Patti Jones
Specialty: music, literary publishing, 
media and independent "lm

PROSKAUER, ROSE, LLP
One International Pl., 14th Fl.
Boston, MA 02110-2600 
617-526-9600
E-mail: jcapraro@proskauer.com
Web: www.proskauer.com
Contact: Joseph A. Capraro, Jr.
Specialty: practice limited to litigation 
of commercial and entertainment 
related disputes
*No unsolicited material

WOLF, GREENFIELD & SACKS, PC 
600 Atlantic Ave.
Boston, MA 02210-2206
617-646-8000 Fax 617-646-8646 
Web: www.wolfgreen"eld.com
Contact: Sara Crocker, Director of 

Client Services
Specialty: Trademark, Copyright

MICHIGAN
FOLEY & LARDER, LLP
One Detroit Center 
500 Woodward Ave., Ste. 2700 
Detroit, MI 48226-3489
313-234-7100 Fax 313-234-2800 
Web: www.foley.com
Specialty: Intellectual Property

HERTZ SCHRAM 
1760 S. Telegraph Rd., Ste. 300
Bloom"eld Hills, MI 48302
248-494-4486, 866-775-5987
Web: www.hertzschram.com
Contact: Howard Hertz
Specialty: Entertainment Law, 
Contracts, Litigation

Additional location:

Chrysler House
719 Griswold St., Ste. 820-128
Detroit, MI 48226
313-757-4724

HONIGMAN MILLER SCHWARTZ  
& COHN, LLP
315 E. Eisenhower Pkwy., Ste. 100
Ann Arbor, MI 48108
734-418-4256 Fax 734-418-4257
E-mail: jstewart@honigman.com
Web: www.honigman.com
Contact: James E. Stewart
Specialty: Intellectual Property 
LItitgation

Additional locations:

350 E. Michigan Ave., Ste. 300
Kalamazoo, MI 49007
269-337-7704, Fax 269-337-7705
E-mail: jobrien@honigman.com
Contact: Jonathan P. O’Brien, Ph.D., 
Partner

2290 1st National Blvd.
660 Woodward Ave.
Detroit, MI 48226
313-465-7000

JAFFE, RAITT, HEUER & WEISS
500 Griswold, Ste. 2400 
Detroit, MI 48226 
313-961-1200
Web: www.jaffelaw.com
Specialty: Intellectual Property

Additional locations:

27777 Franklin Rd., Ste. 2500
South"eld, MI 48034
248-351-3000

535 W. William St., Ste. 400S
Ann Arbor, MI 48103
734-222-4776

REISING, ETHINGTON, PC
755 W. Big Beaver Rd., Ste. 1850
Troy, MI 48084
248-689-3500 Fax 248-689-4071
Web: www.reising.com
Specialty: Intellectual Property Law

MINNESOTA
DORSEY & WHITNEY, LLP
50 S. 6th St., Ste. 1500
Minneapolis, MN 55402-1498 
612-340-5681 Fax 952-516-5585
E-mail: rosenbaum.robert@dorsey.com
Web: www.dorsey.com
Contact: Robert A. Rosenbaum 
Specialty: Intellectual Property

LOMMEN ABDO
1000 International Centre
920 2nd Ave. S.
Minneapolis, MN 55402
800-752-4297, 612-339-8131 
Fax 612-339-8064
E-mail: ken@lommen.com



64 January 2016     musicconnection.com

Directory of Music Attorneys

Web: www.lommen.com
Contact: Ken Abdo
Specialty: Music Law, Entertainment Law

PATTERSON THUENTE, IP
4800 IDS Center
80 S. 8th St.
Minneapolis, MN 55402-2100
612-349-5754
E-mail: davis@ptslaw.com
Web: www.ptslaw.com
Contact: Aaron Davis
Specialty: Intellectual Property, 
Litigation, Arts and Entertainment Law

MISSISSIPPI
BRUNINI, GRANTHAM, GROWER & 
HEWES, PLLC
The Pinnacle Building, Ste. 100
190 E. Capitol St.
Jackson, MS 39201
601-960-6890
E-mail: scarmody@brunini.com
Web: www.Brunini.com
Contact: Stephen J. Carmody
Speciality: Intellectual Property, 
LItigation, Media and Advertising

MISSOURI
SPENCER, FANE, BRITT & BROWNE
1000 Walnut St., Ste. 1400
Kansas City, MO 64106
816-292-8150, 816-474-8100
E-mail: kelliott@spencerfane.com
Web: www.spencerfane.com
Contact: Kyle L. Elliott
Specialty: Entertainment Law, 
Intellectual Property

MONTANA  
ANTOINETTE M. TEASE, PLLC
175 N. 27th St., Ste. 1206
Billings, MT 59101
406-294-9000, 406-591-3689
E-mail: toni@teaselaw.com
Web: www.teaselaw.com
Contact: Antoinette M. Tease
Specialty: Intellectual Property and 
Technology Law 

CROWLEY, FLECK, LLP
490 N. 31st St., Ste. 500 
Billings, MT 59101
406-255-7242
E-mail: dcharles@crowley!eck.com
Web: www.crowleylaw.com
Contact: David L. Charles

DORSEY & WHITNEY, LLP
125 Bank St., Ste. 600 
Missoula, MT 59802-4407 
406-721-6025, 866-770-7104
E-mail: bell.steve@dorsey.com
Web: www.dorsey.com
Contact: Steve D. Bell
Specialty: Intellectual Property

WORDEN THANE, PC
111 N. Higgins, Ste. 600
P.O. Box 4747
Missoula, MT 59806 
406-721-3400, 800-337-3567
Web: www.wthlaw.net
Specialty: Copyright, Tradmarks
Contact: Shane A. Vannatta

 
NEBRASKA

ABRAHAMS, KASLOW  
& CASSMAN, LLP
8712 W. Dodge Rd., Ste. 300 
Omaha, NE 68114 
402-392-1250 Fax 402-392-0816
E-mail: attorneys@akclaw.com
Web: www.akclaw.com
Specialty: Intellectual Property

CLINE, WILLIAMS, WRIGHT, 
JOHNSON & OLDFATHER, LLP
12910 Pierce St., Ste. 200
Omaha, NE 68144
402-474-6900, 402-397-1700
E-mail: jmiles@clinewilliams.com

Web: www.clinewilliams.com
Contact: John C. Miles 
Specialty: Intellectual Property & 
Technology Law

Additional location:

1900 U.S. Bank Bldg.
233 S. 13th St. 
Lincoln, NE 68508 
402-474-6900 

HOUGHTON VANDENACK WILLIAMS 
WHITTED WEAVER  
PARSONAGE, LLC
17007 Marcy St., Ste. 3
Omaha, NE 68118-3121
402-504-1300, 402-557-6760
Web: www.pvwlaw.com
Contact: Mark A. Williams
Specialty: Intellectual Property, 
Trademarks and Copyrights

Additional location:

6457 Frances St., Ste. 100
Omaha, NE 68106
401-344-4000

KUTAK ROCK, LLP
The Omaha Building 
1650 Farnam St. 
Omaha, NE 68102-2186 
402-346-6000 Fax 402-346-1148 
Web: www.kutakrock.com
Specialty: Intellectual Property

NEVADA
BROWNSTEIN, HYATT, FARBER, 
SCHRECK
100 N. City Pkwy., Ste. 1600
Las Vegas, NV 89106
702-464-7098
E-mail: kgoldberg@bhfs.com
Web: www.bhfs.com
Contact: Kelley Nyquist Goldberg
Specialty: Intellectual Property

Additional location:

5371 Kietzke Ln. 
Reno, NV 89511 
775-324-4100

GREENBERG, TRAURIG
3773 Howard Hughes Pkwy., Ste. 400 N. 
Las Vegas, NV 89169
702-792-3773 Fax 702-792-9002
Web: www.gtlaw.com
Specialty: Entertainment and 
intellectual properties

PARSONS, BEHLE & LATIMER
50 W. Liberty St., Ste. 750
Reno, NV  89501
775-323-1601, 800-293-9669
Fax 775-348-7250
Web: www.parsonsbehle.com
Specialty: Intellectual Property 
Litigation, Patents, Trademarks and 
Copyrights

PHILIP A. KANTOR, PC, LAW 
OFFICES OF
1781 Village Center Cir., Ste. 120 
Las Vegas, NV 89134
702-255-1300, 888-575-2295
E-mail: prsak@aya.yale.edu
Web: www.thekantorlaw"rm.com
Specialty: Intellectual Property

SNELL & WILMER
3883 Howard Hughes Pkwy., Ste. 1100 
Las Vegas, NV 89169-5958 
702-784-5200, 702-784-5280
E-mail: msteiin@swlaw.com
Web: www.swlaw.com
Contact: Michael D. Stein
Specialty: Intellectual Property

Additional location:

50 West Liberty St., Ste. 510
Reno, NV 89511
775-785-5440

WEIDE & MILLER, LTD 
7251 W. Lake Mead Blvd., Ste. 530
Las Vegas, NV 89128 
702-382-4804 Fax 702-382-4805
Web: www.weidemiller.com
Specialty: Intellectual property and 
technology law

Additional location:

10775 Double R Blvd., Ste. 124
Reno, NV 89521
775-499-5775

NEW HAMPSHIRE
GALLAGHER, CALLAHAN  
& GARTRELL, PC 
214 N. Main St.
P.O. Box 1415 
Concord, NH 03302-1415 
603-545-3606, 800-528-1181
Web: www.gcglaw.com
Contact: Peter Cline
Specialty: Intellectual property, 
Entertainment Law

MAINE, CERNOTA & RARDIN
547 Amherst St., 3rd Fl.
Nashua, NH 03063-4000
603-886-6100 
E-mail: info@mcr-ip.com
Web: www.mcr-ip.com
Specialty: Intellectual property

SHAHEEN & GORDON, PA
80 Merrimack St.
Manchester, NH 03101 
603-635-4099
Web: www.shaheengordon.com
Specialty: Trademark, Copyrights

Additional locations:

P.O. Box 2703 
107 Storrs St.
Concord, NH 03302 
603-819-4231

P.O. Box 977 
140 Washington St., 2nd Fl. 
Dover, NH 03821-0977 
603-871-4144

NEW JERSEY
MARKS, O’NEILL, O’BRIEN & KELLY, 
P.C.
Cherry Tree Corporate Center
535 Route 38 E., Ste. 501
Cherry Hill, NJ 08002
856-663-4300
E-mail: newjersey@mooclaw.com
Web: www.mooclaw.com
Specialty: Intellectual Property

MCCARTER & ENGLISH, LLP
100 Mulberry St.
Newark, NJ 07102
973-622-4444 Fax 973-624-7070
E-mail: info@mccarter.com
Web: www.mccarter.com
Specialty: Litigation, Intellectual 
Property, Trademark, Copyright, 
Contracts

PAUL B. UNGAR
16 Monmouth Ave.
Edison, NJ 08820
7320-692-4286
E-mail: paul@paulbungar.com
Web: www.paulbungar.com
Contact: Paul Ungar
Specialty: Entertainment Law, 
Intellectual Property, Trademark, 
Copyright

PROSKAUER, ROSE, LLP
One Newark Center
Newark, NJ 07102 
973-274-3200 
E-mail: Lsandak@proskauer.com 
Web: www.proskauer.com
Contact: Lawrence R. Sandak
Specialty: practice limited to litigation 
of commercial and entertainment 

related disputes
*No unsolicited material

NEW MEXICO
LEWIS AND ROCCA,  
ROTHGERBER LLP 
201 3rd St., N.W., Ste. 1950 
Albuquerque, NM 87102 
505-764-5400, 505-764-5435
E-mail: JAlbright@LRRLaw.com
Web: www.lrlaw.com
Contact: Jeffrey H. Albright
Specialty: Intellectual Property, 
Trademarks and Copyrights

NEW YORK
ARTHER LAW FIRM, THE 
One Rockefeller Plaza, 11th Fl.
New York, NY 10020-1001
888-520-4529, 212-713-0138
Web: www.artherlaw.com
Contact: Anthony Arther
Specialty: Free Consultation, Demo 
and Deal Shopping, Music, Film and 
Fashion matters

Additional location:

670 Franklin Ave.
Brooklyn, NY 11238

ASSOCIATION OF THE BAR  
OF THE CITY OF N.Y.
42 W. 44th St.
New York, NY 10036
212-626-7373, 800-342-3661
Web: www.ilawyer.com

BELDOCK, LEVINE & HOFFMAN
99 Park Ave., Ste. 1600
New York, NY 10016
212-490-0400, 800-275-4977
E-mail: info@blhny.com
Web: www.blhny.com
Contact: Peter Matorin
Specialty: Entertainment Law, 
Intellectual Property

BINGHAM
399 Park Ave.
New York, NY 10022
212-705-7000
E-mail: lvirelli@morganlewis.com
Web: www.bingham.com
Contact: Richard de Bodo

Additional location:

101 Park Ave.
New York, NY
Contact: Louis J. Virelli, Jr, Sr. Counsel

CHRISTOPHER HOYT, ESQ. 
The Hoyt Law Group, LLC 
30 Wall St., 8th Fl.
New York, NY 10005
212-268-3414
E-mail: info@cwhesq.com
Web: www.cwhesq.com
Specialty: Entertainment and Business Law 
*No unsolicited material

CODISPOTI & MANCINELLI,  
LAW OFFICES OF
111 John St., Ste. 800
New York, NY 10038
212-962-6525 Fax 212-962-6791
E-mail: bruno@codispotilaw.com 
Web: www.codispotilaw.com 
Contact: Bruno Codispoti
Specialty: Entertainment Law

WALLACE E. J. COLLINS III, ESQ
250 E. 39th St. (Ste. 9K)
New York, NY 10016
212-661-3656
E-mail: wallace@wallacecollins.com
Web: www.wallacecollins.com
Contact: Wallace Collins
Specialty: Entertainment and 
Intellectual Property
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COWAN, DEBAETS, ABRAHAMS  
& SHEPPARD, LLP
41 Madison Ave., 34th Fl.
New York, NY 10010
212-974-7474 Fax 212-974-8474
E-mail: info@cdas.com
Web: www.cdas.com
Specialty: Entertainment Law

Additional location:

9595 Wilshire Blvd., Ste. 900
Beverly Hills, CA  90212

DAVIS WRIGHT TREMAINE, LLP
1251 Ave. of the Americas, 21st Fl.
New York, NY 10020-1104
212-489-8230 Fax 212-489-8340 
E-mail: info@dwt.com
Web: www.dwt.com
Specialty: Entertainment Law

DORSEY & WHITNEY, LLP
51 W. 52nd St. 
New York, NY 10019-6119 
212-415-9200, 212-415-9345
E-mail: chinfeman.daiwai@dorsey.com
Web: www.dorsey.com
Contact: Dai Wai Chin Feman
Specialty: Intellectual Property

GARVEY, SCHUBERT & BARER
100 Wall St., 20th Fl. 
New York, NY 10005-3708 
212-431-8700 Fax 212-334-1278
E-mail: mschneider@gsblaw.com
Web: www.gsblaw.com
Contact: Matthew R. Schneider
Specialty: Entertainment Law

GEORGE T. GILBERT, 
ATTORNEY AT LAW
74 W. 68th St., Ste. 9B
New York, NY 10023
212-677-2001, 916-817-4819
E-mail: musicesq@gmail.com;  
Skype: musicesq; AIM: ggilbert54 
Web: www.linkedin.com/in/
georgegilbert
Specialty: Intellectual Property, 
Entertainment law with focus on the 
music industry, literary, television and 
"lm. Trademark and Copyright

GEORGE STEIN, LAW OFFICES OF
270 Madison Ave., Ste. 1410 
New York, NY 10016 
212-683-5320 Fax 212-686-2182 
E-mail: georgestein@earthlink.net 
Web: www.georgesteinlaw.com 
Contact: George Stein 
Specialty: Entertainment Law, Music 
Law, Copyrights

GOTTLIEB, RACKMAN & REISMAN
270 Madison Ave., 8th Fl.
New York, NY 10016
212-684-3900 Fax 212-684-3999
E-mail: arubenstein@grr.com
Web: www.grr.com
Contact: Allen I. Rubenstein
Specialty: Entertainment Law

Additional location:

1225 Franklin Ave.
Garden City, NY 11530
516-495-7924 Fax 516-873-8881

GREENBERG TRAURIG
Met Life Bldg.
200 Park Ave.
New York, NY 10166
212-801-9200 Fax 212-801-6400
E-mail: ballj@gtlaw.com
Web: www.gtlaw.com
Contact: Jonathan D. Ball, Ph.D.
Specialty: Music Law & Entertainment Law

HEYMAN LAW
26 Perry St., Ste. 4-A
New York, NY 10014
212-414-9522
E-mail: info@heylaw.com
Web: www.heylaw.com

Specialty: Entertainment Law, 
Copyright, Trademark, New Media

JEFFREY GANDEL,  
LAW OFFICES OF
1623 3rd Ave., Ste. 22A
New York, NY 10128
212-289-0709 Fax 212-289-0686
E-mail: jeff@gandellaw.com
Web: www.gandellaw.com
Contact: Jeffrey Gandel
Specialty: Music Law, Film Law, 
Litigation

THE JACOBSON FIRM, P.C.
347 5th Ave., Ste. #810
New York, NY 10016
212-683-2001
E-mail: jeffrey@jacobson"rm.com
Web: www.jacobson"rm.com

JOEL BROOKS 
265 S. Service Rd., Ste. 240
Jericho, NY 11753
516-338-0533 
Contact: Joel Brooks
Specialty: Music Law

JEKIELKE & JANIS LLP
153 W. 27th St., Ste. 204 
New York, NY 10001
212-686-7008 Fax 212-686-7113
Web: www.jekieleklaw.com
Contact: Jon Jekielek
Specialty: Entertainment Law

KATTEN, MUCHIN & ROSENMAN
575 Madison Ave.
New York, NY 10022
212-940-8800, 212-940-8800
E-mail: karen.ash@kattenlaw.com
Web: www.kattenlaw.com
Contact: Karen Artz Ash
Specialty: Intellectual Property

KIA LAW FIRM
149 Madison Ave., Ste. #1105
New York, NY 10016
212-679-4200 Fax 212-679-4155
E-mail: info@kialaw"rm.com
Web: www.kialaw"rm.com
Specialty: Entertainment Law

LEVINSOHN ASSOCIATES, P.C.
1325 Ave. of the Americas, 27th Fl.
New York, NY 10019
212-262-1000
E-Mail: assistant@entlaw"rm.com
Web: www.entlaw"rm.com
Specialty: I.P. and Copyright

LOEB & LOEB, LLP
345 Park Ave. 
New York, NY 10154-1895 
212-407-4000, 212-407-4906
E-mail: Roger Arar
Web: www.loeb.com 
Contact: Roger M. Arar
Specialty: all areas 

LOMMEN ABDO COLE KING  
& STAGEBERG
260 W. 35th St.
New York, NY 10001
212-683-8775, 800-752-4297
E-mail: bobdonnelly@lommen.com
Web: www.lommen.com
Contact: Bob Donnelly
Specialty: Music Law

MANATT, PHELPS & PHILLIPS
7 Times Sq.
New York, NY 10036 
212-790-4500 Fax 212-790-4545
Web: www.manatt.com
Specialty: all areas

Additional location:

30 S. Pearl St., 12th Fl.
Albany, NY 12207
518-431-6700 Fax 518-431-6767

MARVIN KATZ, LAW OFFICES OF
410 Park Ave., Ste. 1530
New York, NY 10022 

212-486-6001 Fax 212-486-4608
E-mail: marvin@mkatzlaw.net
Web: www.mkatzlaw.net
Contact: Marvin Katz
Specialty: Contracts, Mergers, 
Acquisitions, Music Publishing

MATTHEW L. KLETTER
Law Office of Matthew L. Kletter, PLLC
31 Mamaroneck Ave., Ste. 154
White Plans, NY 10601
914-681-5191, 914-844-5766 
E-mail: mkletter@msn.com
Web: www.linkedin.com/in/mkletter
Contact: Matthew Kletter
Specialty: Entertainment Law

MELONI & MCCAFFREY, PC
3 Columbus Circle, 15th Fl.
New York, NY 10019
212-520-6089 
E-mail: r.meloni@m2lawgroup.com
Web: www.robertmeloni.com
Contact: Robert S. Meloni
Specialty: Entertainment and I.P. 
Litigation

PELOSI, WOLF, EFFRON & SPATES
233 Broadway, 22nd Fl.
New York, NY 10279
212-334-4801 Fax 212-571-9149
Web: www.pwes.com
Contact: John Pelosi
Specialty: Entertainment Law, Music 
Law, Intellectual Property

PERKINS COIE
30 Rockefeller Plaza, 22nd Fl.
New York, NY 10112
212-262-6900 212-262-6913
E-mail: MCaixeirol@perkinscoie.com
Web: www.perkinscoie.com
Contact: Manny Joseph Caixeiro
Specialty: Trademark Law, Intellectual 
Property

PROSKAUER, ROSE, LLP
Eleven Times Square
(8th Ave. & 41st St.)
New York, NY 10036-8299 
212-969-3000  
Web: www.proskauer.com
Specialty: practice limited to litigation 
of commercial and entertainment related 
disputes
*No unsolicited material

PRYOR, CASHMAN, LLP
7 Times Square
New York, NY 10036
212-421-4100 Fax 212-326-0806
E-mail: "rm@pryorcashman.com
Web: www.pryorcashman.com
Contact: James A. Janowitz
Specialty: Entertainment Law, Intellectual 
Property

RITHOLZ LEVY SANDERS 
CHIDEKEL  
& FIELDS, LLP
235 Park Ave. S., 3rd Fl.
New York, NY 10003
212-448-1800
E-mail: hello@rlscf.com
Web: www.rlscf.com
Specialty: Entertainment Law

Additional locations:

421 S. Beverly Dr., 8th Fl.
Beverly Hills, CA 90212
310-282-9449
615-250-3939

1221 6th Ave. N.
Nashville, TN 37208

ROBERT A. CELESTIN, ESQ.
250 W. 57th St., Ste. 2331
New York, NY 10107
212-262-1103 
Web: www.raclaw"rm.com
Contact: Robert A. Celestin
Specialty: Entertainment Law

ROBINSON BROG LEINWAND 
GREENE GENOVESE  
AND GLUCK, PC
875 3rd Ave.
New York, NY 10022
212-603-6300, 800-431-1473
Web: www.robinsonbrog.com
Specialty: Entertainment Law, Music 
Law, Indie Label Consulting, Contracts

RUBIN, BAILIN ORTOLI, LLP
501 Madison Ave.
New York, NY 10022
212-829-8920
E-mail: mbailin@rbolaw.com
Contact: Marc Bailin
Specialty: Music Law, Entertainment 
Law transactions related to 
Entertainment/Talent representation

ROSS B ROSEN & ASSOCIATES
20 W. 20th St., Ste. 403
New York, NY 10011
212-647-8100
Contact: Jeff Slippen
Specialty: Music Law, Entertainment Law

SENDROFF & BARUCH, LLP
1500 Broadway, Ste. 2201
New York, NY 10036
212-840-6400 Fax 212-840-6401
E-mail: msendroff@sendroff.com
Web: www.sendroffbaruch.com
Contact: Mark Sendroff
Specialty: Entertainment Law

SERLING, ROOKS, FERRARA, 
MCKOY & WOROB, LLP
119 5th Ave., 3rd Fl.
New York, NY 10003
212-245-7300 
Contact: Joseph Lloyd Serling
Specialty: Entertainment Law, Music Law

SHUKAT ARROW HAFER WEBER  
& HERBSMAN, LLP
494 8th Ave., 6th Fl.
New York, NY 10001
212-245-4580 Fax 212-956-6471
E-mail: info@musiclaw.com
Web: www.musiclaw.com
Contact: Jonas Herbsman
Specialty: Entertainment Law, 
Copyrights, Contracts

SLOSS ECKHOUSE  
BRENNAN LAW CO 
555 W. 25th St., 4th Fl.
New York, NY 10001 
212-627-9898 Fax 212-627-9498 
E-mail: office@slosslaw.com
Web: www.slosslaw.com
Contact: Josh Grier
Specialty: Entertainment Law

STAIRS, DILLENBECK, FINLEY
200 Park Ave. S., Ste. 511
New York, NY 10003
212-697-2700 Fax 212-687-3523
E-mail: stairs@stairsdillenbeck.com
Web: www.stairsdillenbeck.com
Specialty: Entertainment Law

TIERNEY & TIERNEY  
ENTERTAINMENT LAW
409 Rte. 112
Port Jefferson Station, NY 11776
844-270-1400, 631-928-1444
E-mail: tierneylaw@hotmail.com
Web: www.tierneylaw.net
Contact: John Tierney
Specialty: Entertainment Law

VOLUNTEER LAWYERS FOR THE 
ARTS
1 E. 53rd St., 6th Fl.
New York, NY 10022
212-319-2787 Ext. 1
E-mail: vlany@vlany.org
Web: www.vlany.org
Contact: Elena M. Paul
Specialty: Pro Bono legal services for 
artists
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NORTH CAROLINA
GERBER LAW FIRM
105 W. 4th St., Ste. 800
Winston-Salem, NC 27101
336-773-1324 Fax 336-722-0804
E-mail: gerbs@prodigy.net
Contact: Andrew Gerber
Specialty: Entertainment Law, 
Contracts, Copyright and trademark 
law, Business Planning

NORTH DAKOTA  
DORSEY & WHITNEY, LLP
3203 32nd Ave., S., Ste. 103
P.O. Box 1344
Fargo, ND 58107-1344 
701-235-6000 701-235-9969
E-mail: herman.sarah@dorsey.com
Web: www.dorsey.com
Contact: Sarah Andrews Herman 
Specialty: Intellectual Property

NEUSTEL LAW OFFICES, LTD 
2534 S. University Dr., Ste. 4 
Fargo, ND 58103 
701-281-8822, 800-280-1711
E-mail: info@neustel.com
Web: www.neustel.com 
Specialty: Intellectual Property

VOGEL LAW FIRM 
218 NP Ave. 
P.O. Box 1389 
Fargo, ND 58107-1389 
701-237-6983, 800-677-5024
Web: www.vogellaw.com
Specialty: Intellectual Property

Additional location:

200 N. 3rd St., Ste. 201 
P.O. Box 2097 
Bismarck, ND 58502-2097 
877-629-0705, 701-258-7899

OHIO
BENESCH ATTORNEYS AT LAW
200 Public Sq., Ste. 2300
Cleveland, OH  44114
216-363-4151
E-mail: mavsec@beneschlaw.com
Web: www.beneschlaw.com
Contact: Mark E. Avsec
Specialty: Intellectual Property

BINGHAM, GREENEBAUM,  
DOLL, LLP
2350 First Financial Center
255 E. Fifth St.
Cincinnati, OH 45202 
513-455-7600, 800-436-3644
Web: www.bgdlegal.com
Speciality: Intellectual Property
 
BRICKER & ECKLER
100 S. 3rd St.
Columbus, OH 43215
614-227-2300 Fax 614-227-2390
E-mail: gkrabacher@bricker.com
Web: www.bricker.com
Contact: Gregory J. Krabacher
Specialty: Intellectual Property

Additional location:

1001 Lakeside Ave. E., Ste. 1350
Cleveland, OH 44114 
216-523-5405 Fax 216-523-7071 

HARTLAUB LAW OFFICES/
MUSICIAN MANAGEMENT 
SERVICES
Westerville, OH
614-804-7579 
E-mail: josephhartlaub@gmail.com
Web: www.myspace.com/joehartlaub
Contact: Joseph Hartlaub
Specialty: Music Law

OKLAHOMA
ABINGTON INTELLECTUAL 
PROPERTY LAW & CONSUMER 
CLASS ACTIONS
320 S. Boston Ave., Ste. 1130

Tulsa, OK 74103
918-588-3400
E-mail: info@abingtonlaw.com
Web: www.abingtonlaw.com
Specialty: Copyrights

OREGON
PERKINS COIE
1120 N.W. Couch St., 10th Fl. 
Portland, OR 97209-4128
503-727-2000, 503-727-2116
E-mail: BBeel@perkinscoie.com
Web: www.perkinscoie.com
Contact: Bryan D. Beel, Ph.D. Councel
Specialty: Trademark Law, Intellectual 
Property

PETER VAUGHAN SHAVER, ESQ. 
SOUND ADVICE, LLC
Creative Legal Services
3939 N.E. Hancock St., Ste. 308
Portland, OR 97212
503-473-8252
E-mail: pv@pdxsa.com
Web: www.pdxsa.com
Contact: Peter Vaughan Shaver
Specialty: Art & Entertainment Law, 
contracts, publishing, recording deals

SEAN CLANCY LAW, LLC
4110 S.E. Hawthorne Blvd., #950
Portland, OR 97214
971-251-0152
Web: www.seanclancylaw.com
Contact: Sean Clancy
Specialty: Intellectual Property Law

PHILADELPHIA  
BALLARD SPAHR,  LLP
1735 Market St., 51st Fl.
Philadelphia, PA 19103-7599 
215-665-8500 Fax 215-864-8999 
E-mail: baron@ballardspahr.com
Web: www.ballardspahr.com
Contact: Robert R. Baron, Jr., Partner
Specialty: Intellectual Property

BERNARD MAX RESNICK, ESQ. PC
2 Bala Plaza, Ste. 300
Bala Cynwyd, PA 19004
610-660-7774 Fax 610-668-0574
E-mail: bmresnick@gmail.com
Web: www.bernardresnick.com
Contact: Bernard Resnick
Specialty: Entertainment Law/Music 
Publishing

CAESAR, RIVISE, BERNSTEIN,
COHEN &POKOTILOW, LTD. 
1635 Market St., 12th Fl.
Philadelphia, PA 19103-2212 
215-567-2010 Fax 215-751-1142
E-mail: gatekeeper@crbcp.com
Web: www.crbcp.com
Specialty: Intellectual Property, 
Computer and Information Technology Law

Additional location:

702 Hamilton St., Ste. 302 
Allentown, PA 18101
610-255-7551

DOVAS LAW, PC
307 Bainbridge St. 
Philadelphia, PA 19147 
267-940-7725 Fax 267-295-6078
E-mail: info@dovaslaw.com
Web: www.dovaslaw.com
Specialty: Intellectual Property

RHODE ISLAND
ADLER POLLOCK & SHEEHAN PC
One Citizens Plaza, 8th Fl.
Providence, RI 02903-1345 
401-274-7200 Fax 401-751-0604
E-mail: pcampellone@apslaw.com
Web: www.apslaw.com
Contact: Paul A. Campellone 
Specialty: Intellectual Property

SOUTH CAROLINA
DORITY & MANNING, PA
Two Liberty Sq. 
75 Beattie Pl., Ste. 1100 
Greenville, SC 29601
864-271-1592, 800-815-6705
E-mail: jmb@dority-manning.com
Web: www.dority-manning.com
Contact: James M. Bagarazzi
Specialty: Intellectual Property Law

MCNAIR ATTORNEYS
100 Calhoun St., Ste. 400 
Charleston, SC 29401 
843-723-7831 Fax 843-722-3227
Web: www.mcnair.net
Specialty: Intellectual Property

Additional location:

The Plaza at Belfair
4 Clarks Summit Dr., Ste. 200
Bluffton, SC 29910 
843-815-2171

MOORE & VAN ALLEN
78 Wentworth St.
Charleston, SC 29401-3535 
843-579-7000 Fax 843-579-7099
Web: www.mvalaw.com
Specialty: Intellectual Property

Additional location:

100 N. Tryon St., Ste. 4700 
Charlotte, NC 28202-4003 
704-331-1000

SOUTH DAKOTA
DAVENPORT, EVANS, HURWITZ  
& SMITH, LLP
206 W. 14th St.
P.O. Box 1030
Sioux Falls, SD 5701
605-336-2880
E-mail: jbrown@dehs.com
Web: www.dehs.com
Contact: Jonathan P. Brown

WOODS, FULLER, SHULTZ  
& SMITH, P.C.
300 S. Phillips Ave., Ste. 300
Sioux Falls, SD 57104
605-336-3890
E-mail: Jim.Wiederrich@WoodsFuller.
com
Web: www.woodsfuller.com
Contact: James M. Wiederrich

Additional location:

101 S. Main Ave.
Sioux Center, IA 51250

TENNESSEE
ADAMS AND REESE, LLP
424 Church St., Ste. 2700
Nashville, TN 37219
615-259-1450 615-259-1310
E-mail: brad.lampley@arlaw.com
Web: www.adamsandreese.com
Contact: Brad A. Lampley
Specialty: Entertainment Law, Music 
Law, Intellectual Property

Additional locations:

901 18th Ave. S.
Nashville, TN 37212
615-341-0068

Cresent Center
6075 Poplar Ave., Ste. 700
Memphis, TN 38119
901-525-3234
E-mail: jeff.smith@arlaw.com
Contact: Jeffrey. C. Smith

CUMBERLAND LAW GROUP
421 E. Iris Dr., Ste. 203
Nashville, TN 37204
615-823-7069
Web: www.cumberlandlawgrp.com

Contact: Kevin Norwood
Specialty: Entertainment Law

ESKRIDGE & ESKRIDGE
100 N. Main Bldg., Ste. 1036
Memphis, TN 38103
901-522-9600 Fax 901-276-3800
E-mail: robin@eskridgelaw.com
Web: www.eskridgelaw.com
Contact: Janelle R. Eskridge
Specialty: Entertainment Law, 
Trademark, Copyright

FARRAR & BATES 
211 7th Ave. N., Ste. 500
Nashville, TN 37219
615-254-3060 Fax 615-254-9835
E-mail: help@farrar-bates.com
Web: www.farrar-bates.com
Contact: Russ Farrar
Specialty: Entertainment Law, I.P./
Copyright

GORDON LAW GROUP
803 18th Ave. S.
Nashville, TN 37203
615-786-0113 Fax 615-321-9099
E-mail: info@gordonlawgroup.com
Web: www.gordonlawgroup.com
Contact: Robin J. Gordon
Specialty: Contracts, Copyrights, 
Litigation

KING & BALLOW 
315 Union St., Ste. 1100
Nashville, TN 37201
615-259-3456
E-mail: rbusch@kingballow.com
Web: www.kingballow.com
Contact: Richard Busch
Specialty: Entertainment Law, 
Trademarks, Copyrights

LOEB & LOEB, LLP
1906 Acklen Ave. 
Nashville, TN 37212 
615-749-8300 Fax 615-749-8308
E-mail: Kkraus@loeb.com
Web: www.loeb.com 
Contact: Kenneth L. Kraus
Specialty: all areas

LAW OFFICE OF BRUCE  
H PHILLIPS, PLLC
102 River Oaks Rd.
Brentwood, TN 37027
615-376-5343
E-mail: bruce@brucephillipslaw.com, 
KallieGr@aol.com
Contact: Bruce Phillips, Sarah Kathryn 
Gritton (“Kallie”)
Specialty: Entertainment Law

MILOM, HORSNELL, CROW, ROSE, 
KELLEY
3310 W. End Ave., Ste. 610
Nashville, TN 37203
615-255-6161 Fax 615-254-4490
E-mail: info@milomlaw.com
Web: www.milomlaw.com
Contact: David S. Crow
Specialty: Entertainment Law

RICHARD D. ROSE
1209 16th Ave, S., 2nd Fl.
Nashville, TN 37212
Mailing address:
9 Music Square S., #3700
Nashville, TN 37203
615-330-7673
E-mail: info@copyrightcafe.com
Web: www.copyrightcafe.com  
Contact: Richard D. Rose
Specialty: Entertainment, Internet, 
Copyrights, Trademark, Clearance

SHACKELFORD, BOWEN, & 
ZUMWALT
1014 16th Ave. S.
Nashville, TN 37212
615-256-7200 
E-mail: sdeleon@schakelfordlaw.net
Web: www.shackelfordkaw.net 
Specialty: Entertainment Law, 
Contracts
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433 N. Camden Dr., Ste. 600
Beverly Hills, CA 90210
323-878-0226  

MIKE TOLLESON & ASSOCIATES
2106 E. Martin Luther King Jr. Blvd.
Austin, TX 78702
512-480-8822 Fax 512-479-6212
E-mail: mike@miketolleson.com
Web: www.miketolleson.com
Contact: Mike Tolleson
Specialty: Entertainment Law

PERKINS COIE
500 N. Akard St., Ste. 3300
Dallas, TX 75201
214-965-7700, 214-965-7799
E-mail: SteveSmith@perkinscoie.com
Web: www.perkinscoie.com
Contact: Steven R. Smith
Specialty: Trademark Law, Intellectual 
Property

ROBERT R. CARTER, JR.
P.O. Box 1441
Austin, TX 78767
512-304-5275
E-mail: RobertRCarterJr@gmail.com
Web: www.songrights.com/index.htm
Contact: Robert R. Carter, Jr.
Specialty: Entertainment Law
 
TABOR LAW FIRM
1608 Hartford Rd., Ste. 100
Austin, TX 78703
512-708-8584
E-mail: taborlaw@gmail.com
Contact: Catherine Tabor
Specialty: Entertainment Law

TEXAS ACCOUNTANTS & LAWYERS  
FOR THE ARTS
P.O. Box 144722
Austin, TX 78714
512-459-8282, 800-526-8252
E-mail: info@talarts.org
Web: www.talarts.org
Contact: Erin Rodgers
Specialty: Non-pro!t organization 
provides legal services for artists

UNDERWOOD, PERKINS, PC
5420 LBJ Fwy., 
Two Lincoln Centre, Ste. 1900
Dallas, TX 75240
972-661-5114 Fax 972-661-5691
E-mail: info@underwoodperkins.com 
Web: www.underwoodperkins.
com   
Contact: Evan Fogelman
Specialty: Entertainment Law and 
Intellectual Property

UTAH
 PARSONS, BEHLE & LATIMER
201 S. Main St., Ste. 1800
Salt Lake City, UT  84111
801-532-1234  Fax 801-536-6111
E-mail: dbennion@parsonsbehle.com
Web: www.parsonsbehle.com
Contact: David M. Bennion
Specialty: Intellectual Property 
Litigation, Patents, Trademarks and 
Copyrights

DORSEY & WHITNEY, LLP
136 S. Main St., Ste. 1000 
Salt Lake City, UT 84101-1685 
801-933-7360, 866-861-0311
E-mail: goldberg.sarah@dorsey.com
Web: www.dorsey.com
Contact: Sarah Goldberg
Specialty: Intellectual Property

SNELL & WILMER
15 W. S. Temple, Ste. 1200 
Salt Lake City, UT 84101-1531 
801-257-1900 Fax 801-257-1800
E-mail: info@swlaw.com
Web: www.swlaw.com
Specialty: Intellectual Property

SHRUM & ASSOCIATES
144 2nd Ave. N., Ste. 157
Nashville, TN 37201
615-338-5130
E-mail: info@barryshrum.com  
Web: www.barryshrum.com
Contact: Barry Neil Shrum 
Specialty: Entertainment Law, 
Intellectual Property, Trademarks, 
Copyrights

TEXAS  
AL STAEHELY, JR.,  
LAW OFFICES OF
713-528-6946
E-mail: al@music-lawyer.com
Web: www.music-lawyer.com
Contact: Al Staehely, Jr.
Specialty: Entertainment Law

AMY E. MITCHELL, ATTORNEY, 
MEDIATOR, COUNSELOR AT LAW
401 Congress Ave., Ste. 1540
Austin, TX 78701
512-970-3223 Fax 512-366-9915
E-mail: law@amyemitchell.com
Web: www.amyemitchell.com  
Contact: Amy E. Mitchell
Specialty: Entertainment Law

CRAIG BARKER, P.C.,  
LAW OFFICE OF 
2106 E. Martin Luther King Jr. Blvd. 
Austin, TX 78702
512-494-0777 Fax 512-474-1605
E-mail: info@craigbarkerlaw.com
Web: www.craigbarkerlaw.com
Contact: Craig Barker
Specialty: Entertainment Law

DAVID W. SHOWALTER, LAW 
OFFICES OF
1117 FM 359 Rd., Ste. 200
Richmond, TX 77406
281-341-5577  Fax 281-762-6872
E-mail: info@showalterlaw.com
Web: www.showalterlaw.com 
Contact: David Showalter
Specialty: Contracts, Entertainment Law

DECKER, JONES, MCMACKIN, 
MCCLANE, HALL & BATES
Burnett Plaza
801 Cherry St., Ste. 2000, Unit 46
Fort Worth, TX 76102
817-336-2400 Fax 817-332-3043
Web: www.deckerjones.com  
Specialty: Entertainment Law, 
Intellectual Property

FRITZ, BYRNE, HEAD, & 
FITZPATRICK
221 W. 6th St., Ste. 960
Austin, TX 78701
512-476-2020 
E-mail: info@fbhh.com
Web: www.fbhf.com 
Specialty: Litigation, Contracts, 
Copyright, Intellectual Property

GRAVES, DOUGHERTY, HEARON, & 
MOODY, P.C.
401 Congress, Ste. 2200
Austin, TX 78701
512-480-5600
E-mail: gdhm@gdhm.com 
Web: www.gdhm.com
Specialty: Intellectual Property, 
Entertainment Law

MICHAEL NORMAN SALEMAN,  
LAW OFFICES OF
100 Congress Ave., 11th Fl.
Austin, TX
512-263-5932 Fax 512-263-5929
E-mail: saleman@movielaw.net
Web: www.movielaw.net 
Contact: Michael Saleman
Specialty: Entertainment Law

Additional locations:

8235 Douglas Ave., Ste. 1111 
Dallas, TX 75225
888-222-8959

THORPE NORTH & WESTERN 
8180 S. 700 E., Ste. 350 
Sandy, UT 84070 
801-566-6633 Fax 801-566-0750
E-mail: patlaw@tnw.com 
Web: www.tnw.com
Specialty: Intellectual Property

VERMONT
DOWNS RACHLIN MARTIN, PLLC
199 Main St. 
P.O. Box 190 
Burlington, VT 05402-0190
802-863-2375 Fax 802-862-7512 
E-mail: lmeier@drm.com
Web: www.drm.com
Specialty: Intellectual Property

PRIMMER PIPER EGGLESTON  
& CRAMER, PC
150 S. Champlain St. 
P.O. Box 1489 
Burlington, VT 05402-1489 
802-864-0880 Fax 802-864-0328
E-mail: dwolinksky@primmer.com
Web: www.ppeclaw.com
Contact: Douglas J. Wolinksky
Specialty: Intellectual Property and 
Technology

VIRGINIA
VENABLE, LLP
8010 Towers Crescent Dr., Ste. 300 
Tysons Corner, VA 22182 
703-760-1600 Fax 703-821-8949
Web: www.venable.com
Specialty: Intellectual Property

Additional location:

One Church St., Ste. 604 
Rockville, MD 20850
301-217-5600 

WASHINGTON
DORSEY & WHITNEY, LLP
Columbia Center 
701 5th Ave., Ste. 6100
Seattle, WA 98101-4010 
206-903-8814 866-789-2882
E-mail: Jones.randal@dorsey.com
Web: www.dorsey.com
Contact: Randal R. Jones
Specialty: Intellectual Property

GARVEY, SCHUBERT & BARER
1191 2nd Ave., 18th 
Seattle, WA 98101
206-464-3939, 888-768-5939
E-mail: apreston@gsblaw.com
Web: www.gsblaw.com 
Contact: Anne F. Preston
Specialty: Entertainment Law

NEIL SUSSMAN, LAW OFFICES OF 
10751 Densmore Ave. N.
Seattle, WA 98133
206-363-8070 Fax 206-363-7519
Web: www.lawqa.com/pro!le/law-
offices-of-neil-sussman
Contact: Neil Sussman

PERKINS COIE
The PSE Building
10885 N.E. 4th St., Ste. 700
Bellevue, WA 98004
425-635-1400 Fax 425-635-2400
E-mail: MQuehrn@perkinscoie.com
Web: www.perkinscoie.com
Contact: Markam (Mark) A. Quehrn
Specialty: Trademark Law, Intellectual 
Property

WEST VIRGINIA  
BOWLES RICE, ATTORNEYS AT LAW
7000 Hampton Center
Morgantown, WV 26505
304-285-2500 Fax 304-285-2530

Web: www.bowlesrice.com 
Specialty: Intellectual Property

Additional location:

101 S. Queen St. 
Martinsburg, WV 25401 
304-263-0836 

FROST BROWN TODD
500 Lee St. E., Ste. 401
Charleston, WV 25301
304-345-0111 Fax 304-345-0115
Web: www.frostbrowntodd.com
Specialty: Trademark Law, Intellectual 
Property

WISCONSIN
BOARDMAN & CLARK, LLP
1 S. Pinckney St., Ste. 410
Madison, WI 53703
608-257-9521
E-mail: jbyrne@boardmanclark.com
Web: www.boardmanlaw!rm.com
Contact: Joe Byrne, Partner
Specialty: Patents, Copyrights, 
Trademarks and Trade Secret Law

Additional locations:

619 Oak St.
P.O. Box 443 
Baraboo, WI 53913-0443 
608-356-3977 

113 S. Main St., Ste. 301
P.O. Box 256
Lodi, WI 53555-0258
608-592-3877

213 N. Main St., Ste. 200
P.O. Box 128
Poynette, WI 53955-0128

595 Water St.
Prairie du Sac, WI 53578-1128
608-356-3977

LOMMEN ABDO COLE KING & 
STAGEBERG, P.A.
210 Grandview Prof. Bldg.
400 S. 2nd St.
Hudson, WI 54016
715-386-8217, 800-752-4297
Web: www.lommen.com

PERKINS COIE
1 E. Main St., Ste. 201 
Madison, WI 53703-5118
608-663-7460 Fax 608-663-7499
E-mail: MUmberger@perkinscoie.com
Web: www.perkinscoie.com
Contact: Michelle M. Umberger 
Specialty: Trademark Law, Intellectual 
Property

WYOMING
DRAY, DYEKMAN, REED,  
HEALEY, P.C.
204 E. 22nd St. 
Cheyenne, WY 82001
307-634-8891 307-634-8902
E-mail: tim.woznick@draylaw.com 
Web: www.draylaw.com
Contact: Timothy L. Woznick 
Specialty: Intellectual Property

For hundreds more contacts from 
current directories (producers, 
engineers, managers, agents, vocal 
coaches, major and independent 
record labels, publicity !rms, 
publicists, college and indie radio, 
recording studios, rehearsal studios,
mastering studios, publishers, !lm/
TV and more), visit our website: 
musicconnection.com/industry-
contacts.
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Annual Directory of A&R 

00:02:59 LLC
P.O. Box 1251
Culver City, CA 90232
718-636-0259
E-mail: info@259records.com, 
info@2minutes59.com
Web: www.259records.com

1-2-3-4 GO! RECORDS
420 40th St., Ste. #5
Oakland, CA 94609
510-985-0325
E-mail: store@1234gorecords.com
Web: www.1234gorecords.com
Styles/Specialties: rock, punk

4AD RECORDS
2035 Hyperion Ave.
Los Angeles, CA 90027
E-mail: 4AD@4AD.com
Web: www.4ad.com
Roster: The National, Blonde Redhead, 
Deerhunter, Efterklang, St. Vincent, Bon 
Iver, the Big Pink, Camera Obscura
Styles/Specialties: rock/indie

Additional location:

304 Hudson St. 
New York, NY 10013
17-19 Alma Rd., SW18 1AA, UK

18TH & VINE RECORDS
ALLEGRO MEDIA GROUP
20048 N.E. San Rafael St.
Portland, OR 97230
503-491-8480, 800-288-2007
Web: www.allegro-music.com
Styles/Specialties: jazz, bebop, soul-jazz

21ST CENTURY STUDIO
Silver Lake, CA
323-661-3130
E-mail: 21stcenturystudio@earthlink.net
Web: www.21stcenturystudio.com
Styles/Specialties: rock, folk, ethnic, 
acoustic groups, books on tape, actor 
voice presentations
Burt Levine, A&R

A389 RECORDINGS 
P.O. Box 12058 
Baltimore, MD 21281 
E-mail: dom@a389records.com
Web: www.a389records.com
Styles/Specialties: hard rock, metal

AARON RECORDS
P.O. Box 428
Portland, TN 37148
615-325-3340
E-mail: aaronrecords@aol.com
Web: www.aaronrecords.com
Jim Case, A&R 

ACCIDENTAL MUZIK, INC.
323-316-4932 
E-mail: adammoseley@mac.com,  
accmuz@mac.com
Styles: alternative, latin, rock, acoustic, 
indie, electronic/pop
Music placement for TV and "lm
*Please request via email to submit 
material
Adam Moseley, A&R

ACTIVATE ENTERTAINMENT
11054 Ventura Blvd., Ste. 333
Studio City, CA 91604
818-505-0669
E-mail: jay@2activate.com
Styles/Specialties: Rock, HipHop, R&B/
Soul, Country, Club/Party Music
James Arthur, A&R

A-F RECORDS
P.O. Box 71266
Pittsburgh, PA 15213
E-mail: press@a-frecords.com
Web: www.a-frecords.com
Styles/Specialties: punk rock
*Accepts unsolicited material
Pat Thetic, A&R
Chris Head, A&R 
Justin Sane, A&R 

AFTERMATH ENTERTAINMENT
(Interscope Records)
2220 Colorado Ave., 5th Fl.
Santa Monica, CA 90404
310-865-7642 
Web: www.aftermathmusic.com
Styles/Specialties: hip-hop, rap, urban, 
contemporary R&B
*No unsolicited material
Andre Young (Dr Dre), President

ALIAS RECORDS
838 E. High St., #290
Lexington, KY 40502
E-mail: accounts@aliasrecords.com
Web: www.aliasrecords.com
Styles/Specialties: indie-rock, singer/
songwriters, electronica
Distribution: Morphius, Carrot Top, 
iTunes, IODA
*No unsolicited material
Delight Jenkins, Owner

ALLIGATOR RECORDS 
New Material
P.O. Box 60234
Chicago, IL 60660
773-973-7736 
E-mail: info@allig.com
Web: www.alligator.com
Styles/Specialties: blues, roots, 
contemporary blues
*Please include a letter-sized stamped 
envelope so we ca reply to your 
submission.
*Due to the large number of 
submissions we receive, response 
time is approximately three months. 
All submissions will be responded to 
by mail; if no legible address is Please 
keep submissions to a maximum of four 
songs (If we like what we hear, we’ll ask 
for more). 
*Alligator will NOT accept inquiries or 
phone calls regarding the receipt or 
status of submissions. We do not visit 
artist website or listen.
Bruce Iglauer, President

ALTERNATIVE TENTACLES
P.O. Box 419092
San Francisco, CA 94141
510-596-8981 Fax 510-596-8982
E-mail: jb@alternativetentacles.com 
Web: www.alternativetentacles.com
Styles/Specialties: punk rock, spoken-
word, underground
*ONLY accept physical demos-audio 
CD, vinyl, DVD or cassette. No electronic 
demos or links to websites.
Jello Biafra, A&R 

A&M (UMG)
2220 Colorado Ave., 5th Fl.
Santa Monica, CA 90404
310-865-0770
Web: www.interscope.com
Styles/Specialties: pop, rock, 
alternative, metal
*No unsolicited material

A&M - OCTONE RECORDS
113 University Pl., 11th Fl.
New York, NY 

646-845-1700
Web: www.amoctone.com

AMATHUS MUSIC 
P.O. Box 95
Hewlett, NY 11557
E-mail: info@amathusmusic.com
Web: www.amathusmusic.com
Styles/Specialties: dance, electronic, 
pop

AMERICAN EAGLE RECORDINGS
13001 Dieterle Ln.
St. Louis, MO 63127
888-521-8146, 314-965-5648
E-mail: info@americaneaglerecordings.com
Web: www.americaneaglerecordings.com
Styles/Specialties: country

AMERICAN LAUNDROMAT RECORDS
P.O. Box 85
Mystic, CT 06355
860-460-8903 
E-mail: americanlaundromat@hotmail.com
Web: www.alr-music.com
Styles/Specialties: indie rock, tribute 
compilations
*We do not accept unsolicited materials
Joseph H. Spadaro, Founder, 
President

AMERICAN RECORDINGS 
(Republic Records/Universal)
Styles/Specialties: all genres
*No unsolicited material
Rick Rubin, President

ANTI- 
2798 Sunset Blvd.
Los Angeles, CA 90026
213-413-7353
E-mail: info@anti.com
Web: www.anti.com
Styles/Specialties: indie rock 
Brett Gurewitz, Owner

API RECORDS 
P.O. Box 7041 
Watchung, NJ 07069
E-mail: apirecords@verizon.net
Web: www.apirecords.com
Styles/Specialties: classical, pop-rock
*We do not accept unsolicited 
submissions

APPLESEED RECORDINGS
P.O. Box 2593
West Chester, PA 19380
610-701-5755
E-mail: jim@appleseedmusic.com
Web: www.appleseedmusic.com
Styles/Specialties: AC
*accepts demo submissions, see website

ARISTA NASHVILLE
(See Sony Music Nashville)

ASTRALWERKS
150 5th Ave.
New York, NY 10011
E-mail: astralwerks.astralwerks@gmail.
com
Web: www.astralwerks.com
Styles/Specialties: electronic, dance, 
alternative, techno
*No Unsolicited material accepted. 
Ryan Murphy, Director A&R
Jeremy Vuernick, Sr. Manager A&R

ATLANTIC RECORDS 
(Warner Music Group)
3400 W. Olive Ave., 2nd Fl.
Burbank, CA 91505
818-238-6800
E-mail: sam.riback@atlanticrecords.com 

Web: www.atlanticrecords.com
*No unsolicited material
Michael Caren, President, A&R
Sam Riback, Sr. VP, A&R
Maureen Kenny, Sr. VP, A&R

ATLANTIC RECORDS GROUP 
1290 Ave. of the Americas
New York, NY 10104
212-707-2000 
Web: www.atlanticrecords.com
*No unsolicited material
Pete Ganbarg, Head of A&R 

ATO RECORDS
44 Wall St. 23rd
New York, NY 10005
212-422-4280
E-mail: info@atorecords.com
Web: www.atorecords.com
Styles/Specialties: All Genres: pop, 
rock, acoustic rock, indie
*Demo Submissions will only be accepted 
by mail
Will Botwin, President/CEO

AVERAGE JOE ENTERTAINMENT
3738 Keystone Ave.
Nashville, TN 37211
615-733-9983
E-mail: info@averagejoesent.com
Web: www.averagejoesent.com
Roster: Bubba Sparxx, Moonshine 
Bandits, Charlie Farley, The Lacs
Styles/Specialties: country rap

AUDIO MIX HOUSE
14 Sunset Way
Henderson, NV 89014
702-318-6001 
E-mail: info@oddsonrecording.com
Web: www.oddsonrecords.com
Specialties: pop/rock
*No unsolicited material please

BA DA BING! RECORDS
181 Clermont Ave., Apt. #403
Brooklyn, NY 11205
718-360-5561
E-mail: hello@badabingrecords.com
Web: www.badabingrecords.com
Styles/Specialties: Really weird stuff 
that can still make you cry

BAD BOY RECORDS 
Subsidiary of Warner Music Group
Bad Boy World Entertainment Group
1710 Broadway, 6th Fl.
New York, NY 10019
E-mail: scombs@badboyworldwide.com 
Web: www.interscope.com/badboy
*No unsolicited material
Sean Combs, CEO

BAR/NONE RECORDS 
P.O. Box 1704 
Hoboken, NJ 07030 
201-770-9090 
E-mail: glenn@bar-none.com 
Web: www.bar-none.com 
Styles/Specialties: indie rock
*Unsolicited material accepted
Glenn Morrow, Owner

BARSUK RECORDS
P.O. Box 22546 
Seattle, WA 98122 
E-mail: questions@barsuk.com
Web: www.barsuk.com
Distribution: ADA/WEA
Styles/Specialties: Indie Rock
*Accepts Demo submission, see website
Josh Rosenfeld, President

BEGGARS GROUP
(XL Recordings, Beggars Music, 4AD, 
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Matador, Rough Trade)
304 Hudson St., 7th Fl.
New York, NY 10013-1012
212-995-5882 
E-mail: chrissystuart@beggars.com
Web: www.beggarsgroupusa.com
Styles/Specialties: indie-rock, pop, 
electronic and many more
Roster: Badly Drawn Boy, Tindersticks, 
Mojave 3, the National, Electrelane, 
Peaches, Natacha Atlas and more
Distribution: ADA

Additional location:

2035 Hyperion Ave.
Los Angeles, CA 90027
323-663-0607

BIELER BROS. RECORDS
4100 N. Powerline Rd. #U5
Pompano Beach, FL 33073
954-979-4781
E-mail: info@bielerbros.com
Web: www.bielerbros.com
Styles/Specialties: hard rock, metal
*Accepts unsolicited material, EPK only
Jason Bieler, Owner
Aaron Bieler, Owner 

BIG DEAL RECORDS
15503 Ventura Blvd, Ste. #300
Encino, CA 91436
818-922-0807
E-mail: info@bigdealmusic.com
Web: www.bigdeal.com
Styles/Specialties: rock, pop, AC
Distribution: Ryko
*No unsolicited material
Henry Marx, President/CEO
Bill Dern, GM/Head of Business Affairs

Additional locations:

15 W. 26th St., 12th Fl.
New York, NY 10010
212-518-2668

437 E. Iris Dr.
Nashville, TN 37204
615-942-8328

BIG NOISE
11 S. Angell St., Ste. 336
Providence, RI 02906
401-274-4770
E-mail: al@bignoisenow.com
Web: www.bignoisenow.com
Styles/Specialties: artists have 
included Christina Aguilera, AJ Flow, 
Chantal Ambrloise, American Idol, A. 
Michelle, the Accomplice
*Currently accepting demo submissions. 
*Please call or e-mail "rst.
Al Gomes, A&R 

BIG MACHINE LABEL GROUP
1219 16th Ave. S.
Nashville, TN 37212
615-324-777
E-mail: mail@bigmachine.us
Web: www.bigmachinelabelgroup.com
Roster: Taylor Swift, Zac Brown Band, 
Florida Georgia Line, Brantley Gilbert, 
Danielle Bradbery, Drake White, Hank 
Williams, Jr., Eli Young Band
Scott Borchetta, President/CEO
Sandi Spika Borchetta, Sr. VP, Creative
Allison Jones, Sr. VP, A&R

BLACKHEART RECORDS
636 Broadway
New York, NY 10012
212-353-9600 Fax 212-353-8300
E-mail: blackheart@blackheart.com
Web: www.blackheart.com
Styles/Specialties: all styles
*Unsolicited material accepted, attn: 
A&R Dept.
Zander Wolff, A&R

BLIND PIG RECORDS
(now handled by The Orchard)
E-mail: info@blindpigrecords.com
Web: www.blindpigrecords.com; 
www.theorchard.com
Styles/Specialties: blues

BLOODSHOT RECORDS
3039 W. Irving Park Rd.
Chicago, IL 60618 
773-604-5300
E-mail: bshq@bloodshotrecords.com
Web: www.bloodshotrecords.com
Styles/Specialties: punk, country, soul, 
pop, bluegrass, blues and rock
Rob Miller, Owner
Nan Warshaw, Owner

BLUE NOTE RECORDS
(Universal Music Group)
Blue Note, Narada Jazz, Metro Blue
150 5th Ave., 6th Fl.
New York, NY 10011
E-mail: emiclassicsus@emimusic.com
Web: www.bluenote.com
Don Was, President
Eli Wolf, Sr. Director, A&R

BOMP/ALIVE NATURALSOUND 
RECORDS
919 Isabel, Unit G
Burbank, CA 91506
promo@alive-records.com
Web: www.alive-records.com
Roster: The Black Keys, Two Gallants, 
Buffalo Killers, Brian Olive
Distribution: Lumberjack Mordam 
Music Grp.
*Unsolicited material accepted. Do not 
contact us, we will contact you if we dig 
what we hear!
Patrick Boissel, A&R

BURNSIDE RECORDS
20048 N.E. San Rafael St.
Portland, OR 97203
800-288-2007
E-mail: info@burnsiderecords.com
Web: www.burnsiderecords.com
Styles/Specialties: blues, americana, folk

CAPITOL MUSIC GROUP 
(Universal Music Group)
1750 N. Vine St., 9th Fl.
Hollywood, CA 90028
323-462-6252
Web: www.capitolrecords.com
*No unsolicited material
Mike Flynn, Sr. VP, A&R
Alex Luke, Exec. VP, A&R

CAPITOL MUSIC GROUP - NEW YORK
(Universal Music Group)
150 5th Ave., 3rd Fl. 
New York, NY 10011 
212-786-8200    
Web: www.capitolrecords.com
*No unsolicited material 
Ronette Bowi, Director, A&R Admin.

CAPITOL RECORDS NASHVILLE 
(Universal Music Group)
3322 W. End Ave., 11th Fl.
Nashville, TN 37203
615-269-2000
E-mail: a&r@emicap.com
Web: www.capitolrecords.com
Autumn House, VP, A&R

CASH MONEY RECORDS
(Universal Music Group)
E-mail: 1stunna@tmo.blackberry.net
Web: www.cashmoney-records.com
Styles/Specialties: Urban, Hip-hop
Bryan Williams, Co-owner
Ronald ‘Slim’ Williams, Co-owner

CASTLE RECORDS
P.O. Box 2435
Hendersonville, TN 37077
615-559-5226
E-mail: castlerecords@castlerecords.com
Web: www.castlerecords.com
Styles/Specialties: country
*We accept unsolicited material. See 
website for demo submission
Dave Sullivan, A&R

CENTURY MEDIA RECORDS
2323 W. El Segundo Blvd.
Hawthorne, CA 90250
323-418-1400 
E-mail: mail@centurymedia.com

Web: www.centurymedia.com
Styles/Specialties: heavy metal, hard rock
*Unsolicited material accepted, see web 
for details.
Jens Prueter, Head of A&R

CHERRYTREE RECORDS 
(Interscope Records)
1418 4th St.
Santa Monica, CA 90401310-865-1000
E-mail: info@cherrytreerecords.com
Web: www.cherrytreerecords.com
Styles/Specialties: All genre styles 
considered
Roster: Feist, Ellie Goulding, Sting, 
LMFAO, Robyn, Michael Kiwanuka, 
Marianas Trench, Nero, Sir Sly, MNEK
Scott Enright, A&R
Kelvin Chu, A&R
Jody Klein, A&R
 
CLEOPATRA RECORDS
11041 Santa Monica Blvd., PMB 703
Los Angeles, CA 90025
310-477-4000 
Web: www.cleopatrarecords.com 
Styles/Specialties: gothic, rock, metal, 
rap, R&B, dance, classics, soundtracks 
Brian Perera, President
Tim Yasul, VP/GM

CLICKPOP RECORDS
P.O. Box 5765
Bellingham, WA 98227
E-mail: dave@clickpoprecords.com
Web: www.clickpoprecords.com
Styles/Specialties: folk, metal, pop, 
punk, electronic, ambient noise and 
more
Dave Richards, A&R

CLUBSTREAM LABEL GROUP
Gothenburg Sweden
+46-(0)733 101 808
E-mail: h.ludvigson@substream.se
Web: www.clubstream.se
Style/Specialties: techno, all types of 
electronic dance music
*Accepts unsolicited material. Do not 
send rock music, reggae or psy-trance. 
See website for instructions
Hakan Ludvigson, A&R Manager

CMH RECORDS 
2898 Rowena Ave.
Los Angeles, CA 90039
323-663-8073
Web: www.cmhrecords.com
Styles/Specialties: country, bluegrass, 
electric, children’s, Christmas

COAST RECORDS
2530 Atlantic Ave., Ste. C
Long Beach, CA 90806 
310-325-2800 
E-mail: coast@logginspromotion.com
Web: www.logginspromotion.com,  
www.myspace.com/paulloggins
Styles/Specialties: all styles
*Accepts unsolicited material
Paul Loggins, A&R

COLUMBIA RECORDS - LOS 
ANGELES 
(Sony Music)
9830 Wilshire Blvd.
Beverly Hills, CA 90212
310-272-2783
E-mail: Mark.Williams@sonymusic.com
Web: www.columbiarecords.com
*No unsolicited material
Mark Williams, President, A&R
JR Lindsey, Director, A&R
Harley Wertheimer, Manager, A&R

COLUMBIA RECORDS - NEW YORK 
550 Madison Ave., 24th Fl.
New York, NY 10022
E-mail: john.doelp@sonymusic.com
Web: www.columbiarecords.com
*No unsolicited material
John Doelp, Sr. VP, A&R Operations
Andrew D. Keller, A&R
Justin Eshak, VP, A&R
Imran Majid, VP, A&R

COMPASS RECORDS 
916 19th Ave. S. 
Nashville, TN 37212 
615-320-7672, 800-757-2277
E-mail: info@compassrecords.com
Web: www.compassrecords.com
Styles/Specialties: celtic, roots
Alison Brown, A&R
Gary West, A&R 

CONCORD MUSIC GROUP
100 N. Crescent Dr.
Beverly Hills, CA 90210
310-385-4455
E-mail: submissions@concordrecords.com
Web: www.concordmusicgroup.com
Styles/Specialties: jazz
John Burk, Exec. VP, A&R
Chris Dunn, Sr. Director, A&R
Joe McEwen, VP, A&R 

CRANK! A RECORD COMPANY
1223 Wilshire Blvd., Ste. 823
Santa Monica, CA 90403  
E-mail: fan@crankthis.com 
Web: www.crankthis.com  
Styles/Specialties: “melodic-indie hard-
pop-rock”  
Distribution: Nail  
*Not accepting any new demos at this point
Jeff Matlow, A&R

CURB RECORDS 
48 Music Sq. E.
Nashville, TN 37203
615-321-5080 
E-mail: licensing@curb.com 
Web: www.curb.com
Styles/Specialties: country, pop, gospel
*No unsolicited material
Bryan Stewart, VP, A&R
 
DANGERBIRD RECORDS
3801 Sunset Blvd.
Los Angeles, CA 90026
323-665-1144
E-mail: info@dangerbirdrecords.com
Web: www.dangerbirdrecords.com
Roster: Butch Walker, Royal Teeth, 
T. Hardy Morris, Broadheds, JJAMZ, 
Maritime
*We do not accept unsolicited demos
Jenni Sperandeo, President

DECAYDANCE MUSIC
New York, NY
E-mail: info@dcd2records.com
Web: www.dcd2records.com
*See website about demo submission

DEEP ELM RECORDS 
P.O. Box 792197
Paia, HI 96779
808-214-4407
E-mail: info@deepelm.com
Web: www.deepelm.com,  
www.deepelm.com/submit
Styles/Specialties: indie rock, emo, 
punk, pop, atmospheric, slowcore, alt-
country, instrumental
John Szuch, A&R

DEEP SOUTH ENTERTAINMENT
P.O. Box 17737
Raleigh, NC 27619
919-844-1515
E-mail: info@deepsouthentertainment.com
Web: www.deepsouthentertainment.com
Styles/Specialties: rock
*See website for demo submission policy
Dave Rose, CEO

DEF JAM
See Island Def Jam

DEFEND MUSIC, INC.
5631 Hollywood Blvd., Ste. C
Los Angeles, CA 90028
323-305-7315
E-mail: greg@defendmusic.com
Web: defendmusic.com
*Accepts unsolicited material
Michael Prommer, President
Greg Katz, Head of A&R
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DELICIOUS VINYL RECORDS 
6607 Sunset Blvd.
Los Angeles, CA 90028
323-464-7467
E-mail: contact@deliciousvinyl.com
Web: www.deliciousvinyl.com 
*No unsolicited material
Michael Ross, A&R/Owner
Rick Ross, A&R

DELMARK RECORDS 
4121 N. Rockwell 
Chicago, IL 60618 
773-539-5001 Fax 773-887-0329
E-mail: delmark@delmark.com
Web: www.delmark.com
Styles/Specialties: blues and jazz
Bob Koester, Sr., A&R
Steve Wagner, A&R

DINE ALONE RECORDS 
290 Gerrard St. E 
Toronto, ON M5A2G4
416-585-7885
E-mail: info@dinealonerecords.com 
Web: dinealonerecords.com 
Styles/Specialties: Various, including 
rock, indie, punk, R&B, hip-hop, post 
hardcore and emo
Roster: City and Colour, Jimmy Eat 
World, Kate Nash, Vanessa Carlton, 
Tokyo Police Club
Distribution: Caroline Distribution 
(U.S.), Universal Music Group (CAN)
Joel Carriere, Founder-Owner, A&R

DISCHORD RECORDS
3819 Beecher St. N.W.
Washington, DC 20007
703-351-7507
E-mail: dischord@dischord.com
Web: www.dischord.com
Styles/Specialties: punk rock

DOMO MUSIC GROUP
11022 Santa Monica Blvd., Ste. 300
Los Angeles, CA 90064
310-966-4414
E-mail: info@domomusicgroup.com
Web: www.domomusicgroup.com
Styles/Specialties: new age, world 
music, rock, soundtrack, ambient, 
electronic
*Accepts demo submissions - 
submissions are addressed to Dino Malito

D’MAR ENTERTAINMENT, INC.
7723 Tylers Place Blvd., Ste. 275
West Chester, OH 45069
513-617-2392
E-mail: dmarentertainment@fuse.net
Web: www.dmarentertainment.com
Styles/Specialities: smooth jazz, R&B, 
gospel
*Accepts unsolicited material
Sheila A. Jordan, A&R

DRAG CITY RECORDS
P. O. Box 476867 
Chicago, IL 60647
312-455-1015 Fax 312-455-1057
E-mail: press@dragcity.com
Web: www.dragcity.com
Styles/Specialties: rock, hard rock, 
experimental
*Does not accept Demos

DUAL TONE RECORDS
3 Mcferrin Ave.
Nashville, TN 37206
615-320-0620 Fax 615-320-0692
E-mail: info@dualtone.com
Web: www.dualtone.com
Styles/Specialties: country, rock
Will McDonald, A&R Marketing

E1 MUSIC GROUP
22 Harbor Park Dr.
Port Washington, NY 11050
516-484-1000
E-mail: ala.grunblatt@kochent.com
Web: www.eonemusic.com
Alan Grunblatt, President

EARTH MUSIC PRODUCTIONS, LLC
P.O. Box 72 

Litch"eld, CT 06759
860-567-8796
Styles/Specialties: new age

ELEKTRA
(Warner Music Group)
3400 W. Olive Ave.
Burbank, CA 91505
Web: www.elektra.com

EMI CHRISTIAN MUSIC GROUP 
(CMG) 
101 Winners Cir. 
Brentwood, TN 27027
615-371-4300
E-mail: info@capitolcmg.com
Web: www.capitolchristianmusicgroup.com
*No unsolicited material

EMI MUSIC GROUP 
(See Universal Music Group)
Web: www.universalmusic.com
*No unsolicited material

EMPEROR JONES RECORDS
P.O. Box 4730
Austin, TX 78765
E-mail: brutus@emperorjones.com
Web: www.emperorjones.com
Styles/Specialties: folk, indie, alt.

EPIC RECORDS GROUP 
(Sony Music Entertainment)
550 Madison Ave., 22nd Fl.
New York, NY 10022
212-833-8000 
E-mail: eesean.bolden@epicrecords.com
Web: www.epicrecords.com
*No unsolicited material
Styles/Specialties: Various, 
including pop, R&B, rock and Hip-hop 
Distribution: Sony Music Entertainment
Roster: Avril Lavigne, Fifth Harmony, 
Fiona Apple, Meghan Trainor, Modest 
Mouse, Sara Bareilles, Travi$ Scott 
Eesean Bolden, VP, A&R

Additional location:

9830 Wilshire Blvd.
Beverly Hills, CA 90212

EPITAPH / ANTI (WMG)
2798 Sunset Blvd.
Los Angeles, CA 90026
213-413-7353
E-mail: BGreen@epitaph.com
Web: www.epitaph.com
Styles/Specialties: alternative rock, 
post-hardcore, punk rock, hip hop, 
metalcore
*Accepts unsolicited material. See 
website for instructions
Brett Greenberg, Radio Promotion

Additional locations:

Canada
366 Adelaide St. E., Ste. 432
Toronto, ONT M5A 3X9, Canada
416-868-4848

The Netherlands
Studio Korte Leidse
Korte Leidse Dwarstraat 12 / Unit 211
1017 RC Amsterdam, The Netherlands
+31 (20) 550-3838

EQUAL VISION
P.O. Box 38202
Albany, NY 12203-8202
518-458-8250
E-mail: info@equalvision.com
Web: www.equalvision.com
Dan Sandshaw, GM/A&R

FAIR TRADE RECORDS
Attn: A&R Department
9003 Overlook Blvd.
Brentwood, TN 37027
E-mail: info@fairtradeservices.com 
Web: www.fairtradeservices.com
Styles/Specialties: Christian
*Accepts unsolicited material. See 
website for submission

FAT POSSUM RECORDS 
P.O. Box 1923
Oxford, MS 38655
662-234-2828  Fax 662-234-2899
E-mail: matthew@fatpossum.com 
Web: www.fatpossum.com
Styles/Specialties: indie
*Accepts unsolicited material
Matthew Johnson, President
Patrick Addison, A&R
Sam Gilbert, A&R
Stephen Pietrzykowski, A&R

FAT WRECK CHORDS
2196 Palou Ave.
San Francisco, CA 94124
415-284-1790
Web: www.fatwreck.com
Styles/Specialties: punk
*Send demos to: 
Asian Man Records
ATTN: Mike
P.O. Box 35585
Monte Soreno, CA 95030

FAVORED NATIONS RECORDS
Hollywood, CA 90078
Web: www.favorednations.com
Styles/Specialties: all styles welcome

FEARLESS RECORDS
5870 W. Jefferson Blvd., Ste. E
Los Angeles, CA 90016
562-592-3438
E-mail: demos@fearlessrecords.com
Web: www.fearlessrecords.com
Styles/Specialties: pop punk, punk 
rock, emo, alternative rock, post-
hardcore
*Accepts unsolicited material. See 
website for mailing instructions
Chris Foitle, VP, A&R

FERRET MUSIC
1290 Ave. of the Americas, 24th Fl.
New York, NY 10104
609-799-2424
E-mail: ferretstyle@ferretstyle.com
Web: www.ferretstyle.com
Carl Severson, President/A&R

FERVOR RECORDS 
1810 W. Northern Ave., Ste. A-9 Box 186
Phoenix, AZ 85021
602-595-3582
E-mail: info@fervor-records.com
Web: www.fervor-records.com
Styles/Specialties: vintage, new indie
*We do not accept unsolicited 
submissions
Jeff Freundlich, Exec. Producer
 
FONOVISA 
(Universal Music Group)
Woodland Hills, CA
Web: www.universalmusica.com/
fonovisa
*Accepts unsolicited material

FOODCHAIN RECORDS
6464 Sunset Blvd., Ste. 920
Hollywood, CA 90028
323-957-7900 Fax 323-957-7911
E-mail: info@foodchainrecords.com
Web: www.foodchainrecords.com
Roster: Supagroup, Minibar, Coyote 
Shivers, Betty Blowtorch, Dear John 
Letters and more
Style/Specialties: hard rock, punk 
*Please submit demos by mail only
Kelly Spencer, VP, A&R

FRONTIER RECORDS
P.O. Box 22
Sun Valley, CA 91353
818-759-8279 
E-mail: info@frontierrecords.com
Web: www.frontierrecords.com
Styles/Specialties: hardcore punk, OC 
punk, punk-pop, alternative rock 
*No unsolicited material.

FUELED BY RAMEN
1633 Broadway, 10th Fl.
New York, NY 10019
Web: www.fueledbyramen.com

Mike Easterlin, GM
*Accepts unsolicited material. See 
website

GEARHEAD RECORDS
P.O. Box 2375
Elk Grove, CA 95759
916-897-2451
E-mail: info@gearheadrecords.com
Web: www.gearheadrecords.com
Styles/Specialties: rock n’ roll, outlaw 
country, punk, garage, rockabilly and 
sleaze metal
*No unsolicited material 
Michelle Haunold, President 

GEFFEN 
See Interscope

GLASSNOTE RECORDS
770 Lexington Ave., 12th Fl.
New York, NY 10065
646-214-6000 Fax 646-237-2711
E-mail: dglass@glassnotemusic.com
Web: www.glassnotemusic.com
Daniel Glass, President

Additional location:

1750 N. Vine St.
Hollywood, CA 90028
323-871-5583
Web: www.glassnotemusic.com
Marc Nicolas, A&R

GLOBAL CREATIVE GROUP 
4757 E. Greenway Rd., Ste. 
107B-PMB180
Phoenix, AZ 85032
800-884-4553
E-mail: info@GCGMusic.com
Web: www.gcgmusic.com 
Styles/Specialties: pop, rock, world
Distribution: Redeye
*Accepts unsolicited material
Ian Faith, CEO 

GNP CRESCENDO
Web: www.store.gnpcrescendo.com/new
Styles/Specialties: jazz, "lm/tv 
soundtracks
Neil Norman, President

GOGIRLSMUSIC.COM 
E-mail: gogogirlsmusic@gmail.com
Web: www.gogirlsmusic.com
Styles/Specialties: all genres
*The oldest and largest online 
community of indie women in music
Madalyn Sklar, A&R

GO-KUSTOM REKORDS
P.O. Box 77750
Seattle, WA 98177
E-mail: gokustom@gmail.com
Web: www.go-kustom.com
Styles/Specialties: surf, psychobilly, 
hot rod, lo-", post-punk, electronica
D.A. Sebasstian, A&R

GREEN LINNET 
916 19th Ave. S. 
Nashville, TN 37212 
800-757-2277, 615-320-7672  
Fax 615-320-7378
E-mail: info@greenlinnet.com
Web: www.greenlinnet.com
Styles/Specialties: celtic, world music
Garry West, A&R 

HACIENDA RECORDS
1236 S. Staples St.
Corpus Christi, TX 78404
361-882-7066
E-mail: sales@haciendarecords.com
Web: www.hacienda-records.myshopify.com
Styles/Specialties: Mexicana, 
Ranchito, gospel

HEADLINER RECORDS
George Tobin Music. Inc.
102 N.E. 2nd St.
Boca Raton, FL 33432
E-mail: georgetobinmusic@aol.com
Web: www.headlinerrecords.com 
Styles/Specialties: pop, pop 
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alternative, R&B, always looking for new 
opportunities and great singers and 
writers
*Unsolicited material welcome
George Tobin, Owner

HOLLYWOOD RECORDS – LOS 
ANGELES
500 S. Buena Vista St., Old Team Bldg.
Burbank, CA 91521
818-560-5670
Web: www.hollywoodrecords.com
*No unsolicited material, No MP3s
Mio Vukovic, Sr. VP, A&R/Head of 
Creative, Disney Music Group, (DMG) 
A&R
Patrick Clifford, VP, Music Publishing 
A&R, Nashville, DMG A&R - Nashville
Barbara Vander Linde, VP, Music 
Publishing A&R, DMG A&R
Mike Daly, Exec. Director, A&R, Music 
Publishing, DMG A&R
Dani Markman, Director, A&R, DMG 
A&R
Brandon Kitchen, Director, A&R, 
DMG A&R
Ciara Shortridge, A&R 
Representative - Nashville

HOLOGRAPHIC RECORDS
700 W. Pete Rose Way 
Lobby B, 3rd Fl., Ste. 390 PMB 18
Cincinnati, OH 45203
513-442-3886
E-mail: info@holographicrecords.com
Web: www.holographicrecords.com
Styles/Specialties: fusion, jazz
James Sfarnas, President

HOPELESS/SUB CITY
P.O. Box 7495
Van Nuys, CA 91409
E-mail: ar@hopelessrecords.com
Web: www.hopelessrecords.com
Louis Posen, Owner

HYDRAHEAD RECORDS
P.O. Box 291430
Los Angeles, CA 90029
E-mail: info@hydrahead.com
Web: hydrahead.com
Styles/Specialties: hard rock, metal, 
experimental
*No unsolicited material.

IAMSOUND RECORDS
PO Box 46460Los Angeles, CA 90046
E-mail: niki@iamsoundrecords.com
Web: www.iamsoundrecords.com
Roster: Banks, Bird Dog, Bleeding 
Knees Club, The Black Ghosts, Charli 
XCX, Florence + the Machine, Fools 
Gold, IO Echo
Styles/Specialties: indie rock, electro
Niki Roberton, Founder

INTERSCOPE-GEFFEN-A&M-UMG 
2220 Colorado Ave., 5th Fl.
Santa Monica, CA 90404
310-865-1000 
E-mail: ben.gordon@umusic.com
Web: www.interscoperecords.com
*No unsolicited material 

IPECAC RECORDINGS
E-mail: info@ipecac.com
Web: www.ipecac.com
Distribution: Fontana
Roster: Fantomas, Melvins Big Band, 
Northern State, Dalek, Skeleton Key, 
Peeping Tom, Dub Trio
Greg Werckman, A&R

IRONWORKS MUSIC
4775 Corbin Ave.
Tarzana, CA 91356
E-mail: jenn.johnson@ironworksmusic.com
Web: www.ironworksmusic.com
Styles/Specialties: a full facility 
entertainment company

*No unsolicited material
Jenn Johnson, A&R

ISLAND DEF JAM MUSIC GROUP - 
LOS ANGELES - UMG
2220 Colorado Ave., 5th Fl.
Santa Monica, CA 90404
310-865-5000
Web: www.islandrecords.com
*No unsolicited material 
Sam Watters, VP, A&R 

ISLAND DEF JAM MUSIC GROUP
825 8th Ave., 29th Fl. 
New York, NY 10019 
212-333-8000
E-mail: karen.kwak@umusic.com
Web: www.islanddefjam.com 
Styles/Specialties: hip hop, rap, urban, 
R&B
*No unsolicited materia
Steve Bartels, President/CEO
Sophia Chang, Sr. VP, A&R

JAGGO RECORDS, LLC
315 W. 5th St., #914
Los Angeles, CA 90013
323-850-1819 
E-mail: jaggo@jaggo.com
Web: www.jaggo.com
Styles/Specialties: pop, rock, jazz, 
R&B, hip-hop, soul, World music
*Unsolicited material accepted

K RECORDS
P.O. Box 7154
Olympia, WA 98507
360-786-1594  
E-mail: info@krecs.com
Web: www.krecs.com
Roster: Kimya Dawson, the Curious 
Mystery, the Blackouts
Calvin Johnson, Owner

KEMADO RECORDS
87 Guernsey St. 
Brooklyn, NY 11222
E-mail: info@kemado.com
Web: www.kemado.com
Styles/Specialties: hard rock, metal
*Accepts unsolicited material

KILL ROCK STARS
107 S.E. Washington St., Ste. 155 
Portland, OR 97214
E-mail: krs@killrockstars.com
Web: www.killrockstars.com
Styles/Specialties: punk, indie

KOBALT MUSIC
8201 Beverly Blvd., #400
Los Angeles, CA 90048-4505
310-967-3087
E-mail: info@kobaltmusic.com
Web: www.kobaltmusic.com
Diarmuid Quinn, President, Label 
Services, North America

Additional locations:

220 W. 42nd St., 11th Fl.
New York, NY 10036
212-247-6204
Bob Bortnick, Sr. V.P, Creative

1019 17th Ave., S., Ste. 201
Nashville,TN 37212
615-321-8585
Stephanie Cox, Creative

83 Walton St., N.W., Ste. 400
Atlanta, GA 30303
404-954-6600
Al McLean, SVP, Creative

4 Valentine Pl.
London, SE1 8QH England
+44 (0) 207 401 5500

ONE WEEK 
UNLIMITED OPPORTUNITY

“This is the one time of the year when the 
entire global music scene gathers in one city...” 

–Herald Scotland

Next Registration 
 Deadline: January 15

Learn More: sxsw.com/musicnetwork

T Y

follow us: @sxsw

Photo Credit: Christy Sanchez
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2100 Ponce De Leon, Ste. 1230
Coral Cables, FL 33134
305-456-1624

KOCH ENTERTAINMENT / 
EONE MUSIC GROUP
22 Harbor Park Dr.
Port Washington, NY
Web: www.us.eonemusic.com/home
Chris Herche, VP, Digital Marketing, 
A&R

Additional location:

109 W. Park Dr., Ste. 360
Brentwood, TN 37027

KRIAN MUSIC GROUP
224 W. 30th St., Ste. 1007
New York, NY 10001-1077
212-967-3548
E-mail: pr@krianmusicgroup.com
Web: www.krianmusicgroup.com
Frank Blasucci, GM

LITTLE FISH RECORDS
P.O. Box 19164 
Cleveland, OH 44119
216-481-1634 
E-mail: little"shrecords@gmail.com
Web: www.little"shrecords.com
Styles/Specialties: roots reggae, jam 
band, smooth jazz, pop
*Accepts unsolicited material
Lawrence Koval, President, Artist 
Mgmt

LIZZARD SUN ENTERTAINMENT
305-505-3958
E-mail: Floyd@lizardsunentertainment.com
Web: www.locoentertainment.com
Roster: Cliff Morrison
Floyd Bocox, CEO

LOST HIGHWAY RECORDS 
(See UMG Nashville)
401 Commerce St., Ste. 1100
Nashville, TN 37219
615-244-8944
Web: www.umgnashville.com
Styles/Specialties: rock, country, folk
*No unsolicited material accepted

LOVECAT MUSIC
P.O. Box 548, Ansonia Station
New York, NY 10023 
E-mail: lovecatmusic@gmail.com
Web: www.lovecatmusic.com
Styles/Specialties: rock, pop, R&B, 
Latin, world, dance, jazz
*Accepts unsolicited material

LOVEPUMP UNITED 
61 Greenpoint Ave., #508
Brooklyn, NY 11222
347-469-0627
E-mail: info@lovepumpunited.com
Web: www.lpurecords.com/v1/index.php
Roster: Glitter Pals, Genghis Tron
Distribution: Secretly Canadian Distro
Styles/Specialties: indie, electro

MAGNA CARTA RECORDS
A-1 Country Club Rd. 
East Rochester, NY 14445
585-381-5224 
E-mail: info@magnacarta.net
Web: www.magnacarta.net
Styles/Specialties: progressive metal
*See website for Demo Submission
Peter Morticelli, A&R

MALACO RECORDS 
3023 W. Northside Dr.
Jackson, MS 39213
601-982-4522 
E-mail: demo@malaco.com
Web: www.malaco.com 
Styles/Specialties: gospel, R&B, 
spoken word, jazz, blues, soul
*No unsolicited material
Tommy Couch, Jr., President/R&B A&R
Wolf Stephenson, VP, A&R
Darrell Luster, Director, Gospel
Oscar Laws, R&B Promotions 
Director

MATADOR RECORDS 
304 Hudson St., 7th Fl.
New York, NY 10013
212-995-5882 Fax 212-995-5883
Web: www.matadorrecords.com
Styles/Specialties: all styles
*No Unsolicited Material
Robby Morris, Director, A&R

Additional location:

17-19 Alma Rd.
London, SW18 1AA U.K.
+020-8875-6200

MAXJAZZ 
115 W. Lockwood Ave.
St. Louis, MO 63119 
800-875-8331
E-mail: info@maxjazz.com
Web: www.maxjazz.com
Styles/Specialties: jazz
Richard McDonnell, President

MERGE RECORDS
Durham, NC 
E-mail: merge@mergerecords.com
Web: www.mergerecords.com
Styles/Specialties: alt-rock
Roster: Arcade Fire, others

MEROKE SKY RECORDS
Van Nuys, CA
818-780-5525
Styles/Specialties: folk/rock
Roster: Barry Goldberg, Alex Del 
Zoppo, Tony Kaye, Todd Taylor, Alex 
Sherman, Don LeBlanc
Mike Giangreco, A&R

METAL BLADE RECORDS
5737 Kanan Rd., #143
Agoura Hills, CA 91301
818-597-1964
E-mail: metalblade@metalblade.com
Web: www.metalblade.com
Styles/Specialties: heavy metal, 
progressive, rock
*See website for Demo Submission
Brian Slagel, President

Additional location:

Metal Blade Records GMBH
Marstallstrasse 14
73033 Goppingen, Germany

METROPOLIS RECORDS 
P.O. Box 974 
Media, PA 19063 
610-595-9940 
E-mail: info@metropolis-records.com
Web: www.metropolis-records.com
Styles/Specialties: electronic, 
industrial, goth
*Accepts unsolicited material by CD or 
CD-R

MILAN ENTERTAINMENT 
Burbank, CA 91505
E-mail: jc.chamboredon@milanrecords.com
Web: www.milanrecords.com
Styles/Specialties: soundtracks, 
electronic, world

MINT RECORDS
P.O. Box 3613, M.P.O.
Vancouver, BC Canada V6B 3Y6
604-669-MINT
E-mail: info@mintrecs.com
Web: www.mintrecs.com
Roster: Duotang, Duplex, Fanshaw, Hot 
Panda, Immaculate Machine
Styles/Specialties: indie
*Send demos via mail 

MORPHIUS RECORDS
100 E. 23rd St.
Baltimore, MD 21218
410-662-0112
E-mail: info@morphius.com
Web: www.morphius.com
Styles/Specialties: rock, punk, hip-hop, 
experimental

MOTORIZED MUSIC GROUP
P.O. Box 3154
Glendale, CA 91221
818-548-7989
E-mail: info@motorizedmusic.com
Web: www.motorizedmusic.com
Styles/Specialties: all
Randy Nicklaus, A&R (818-548-7989)
Laure Dunham, A&R (818-548-7984)

MOTOWN
1755 Broadway, 6th Fl.
New York, NY 10019
212-373-0750
Web: www.motownrecords.com
Ne-Yo, Sr. VP, of A&R
*No unsolicited material

Additional location:

2220 Colorado Ave., 3rd Fl.
Santa Monica, CA 90404
Web: www.motownrecords.com

MOUNTAIN APPLE COMPANY, THE
1330 Ala Moana Blvd., Ste. 001
Honolulu, HI 96814
800-882-7088, 808-597-1888 
Fax 808-597-1151
E-mail: lisa@mountainapplecompany.com
Web: www.mountainapplecompany.com
Styles/Specialties: traditional and 
contemporary Hawaiian

MRG RECORDINGS 
Los Angeles, CA 
310-629-9782 
E-mail: info@mrgrecordings.com, 
submission@mrgrecordings.com 
Web: www.mrgrecordings.com 
Styles/Specialties: rock, electronic, 
ambient, folk

NETTWERK RECORDS
575 W. 8th Ave.
Vancouver, B.C. V5Z oC4
604-654-2929 Fax 604-654-1993
E-mail: info@nettwerk.com
Web: www.nettwerk.com
*No unsolicited material
Mark Jowett, VP A&R - International

Additional locations:

6525 W. Sunset Blvd., Ste. 800
Hollywood, CA 90028
323-301-4200 Fax 323-301-4199

345 7th Ave., Ste. 1101
New York, NY 10001
212-760-1540 Fax 212-760-9719

124 Rindge Ave., Unit 25
Cambridge, MA 02140
617-497-8200 Fax 617-497-9988

33 Music Square W., #110
Nashville, TN 37203

NEW PANTS PUBLISHING INC. &  
OLD PANTS PUBLISHING INC.
102 E. Pikes Peak Ave., Ste. 200
Colorado Springs, CO 80903
719-632-0227 Fax 719-634-2274
E-mail: rac@crlr.net
Web: www.newpants.com,  
www.oldpants.com
Styles/Specialties: all genre styles 
considered
Roster: Stephanie Aramburo, Chad 
Steele, C. Lee Clarke, Tech T, James 
Becker, Kathy Watson, Lisa Bigwood, 
George Montalbano, Silence, Sherwin 
Greenwood, Joel Diehl, John Ellis and 
Rocky Shaw.
*Unsolicited material through 
management or lawyer only. Please call 
or e-mail before submitting.
Robert A. Case, A&R

NEW WEST RECORDS
3723 W. Olive Ave.
Burbank, CA 91505
818-433-3500
E-mail: michael@sugaroo.com
Web: www.newwestrecords.com

Styles/Specialties: country, pop, 
singer/songwriter

NONESUCH RECORDS 
1290 Ave. of the Americas, 23rd Fl.
New York, NY 10104
212-707-2900 Fax 212-707-3207
E-mail: info@nonesuch.com 
Web: www.nonesuch.com
Roster: Emmylou Harris, Joni Mitchell, 
Gipsy Kings, KD Lang, Randy Newman, 
Wilco, Brian Wilson, Stephen Sondheim, 
Kronos Quartet, Youssou N’Dour, Buena 
Vista Social Club, Laurie Anderson and 
more.
Styles/Specialties: jazz, classical, 
Americana, singer/songwriter, 
contemporary, world, pop
*No Unsolicited material
David Bither, Sr. VP, A&R

OGLIO ENTERTAINMENT
520 Fremont St., #216
Las Vegas, NV 89101
702-800-5500
Web: www.oglio.com
Contact: Carl Caprioglio, Mark 
Copeland
Roster: the Leftovers, Foreign 
Globester, Margo Guryan, BigBang, 
Beatallica, George Lopez , Jackie 
“Joke Man” Martling, comedy, reissues, 
novelty, soundtracks, Brian Wilson 
(Beach Boys), Robbie Krieger (the 
Doors), Ray Manzarek (the Doors), 
Wisely, Phunk Junkeez, Bouquet of Veal 
and Ogden Edsl
Carl Caprioglio, President

OH BOY RECORDS 
P.O. Box 150222
Nashville, TN 37215
615-742-1250
E-mail: ellen@ohboy.com
Web: www.ohboy.com
Styles/Specialties: country
*No unsolicited materials

OMNIVORE RECORDINGS
7958 Beverly Blvd.
Los Angeles, CA 90048-4511
877-733-3931 Ext. 232
E-mail: cary@conqueroo.com
Web: www.omnivorerecordings.com
*Accepting no demos

ORCHARD
23 E. 4th St., 3rd Fl.
New York, NY 10003
212-201-9280
E-mail: communications@theorchard.com
Web: www.theorchard.com
Brad Navin, CEO

PAPER GARDEN RECORDS
170 Tillary St., Apt. 608
Brooklyn, NY 11201
E-mail: info@papergardenrecords.com, 
demos@papergardenrecords.com
Web: www.papergardenrecords.com
Roster: Alcoholic Faith Mission, Arms, 
Conveyor, Dad Rocks!

PEAK RECORDS 
30765 Paci"c Coast Hwy., Ste. 134
Malibu, CA 90210
310-589-8604
E-mail: peakrecords@aol.com
Web: www.peakrecords.com
*No unsolicited material
Styles/Specialties: classical, 
contemporary, jazz
Andi Howard, President

POSI-TONE
P.O. Box 2848
Los Angeles, CA 90294
310-871-2652
E-mail: info@posi-tone.com
Web: www.posi-tone.com
Styles/Specialties: jazz
Roster: Jim Rotondi, Spike Wilner, 
Ralph Bowen, Orrin Evans, Steve Davis, 
Jared Gold, Brandon Wright and Ken 
Fowser
Marc Free, A&R 
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PPL ENTERTAINMENT GROUP, INC. 
468 N. Camden Dr., Ste. 200
Beverly Hills, CA 90210
310-860-7499, 818-506-8533 
E-mail: pplzmi@aol.com
Web: www.pplzmi.com
Styles/Specialties: all
*No unsolicited material accepted. 
Must "rst e-mail or write with SASE for 
permission.

PRA RECORDS
1255 Fifth Ave., Ste. 7K
New York, NY 10029
212-860-3233
E-mail: pra@prarecords.com
Web: www.prarecords.com
Styles/Specialties: jazz
Distribution: E-1
Patrick Rains, A&R

PRAVDA RECORDS
P.O. Box 268043
Chicago, IL 60626
773-763-7509 
E-mail: info@pravdamusic.com
Web: www.pravdamusic.com
Styles/Specialties: rockabilly, pop, 
blues
Distribution: ADA

PRIMARILY A CAPPELLA
P.O. Box D
San Anselmo, CA 94979
415-455-8602, 800-SING-181 
E-mail: harmony@singers.com
Web: www.singers.com
Styles/Specialties: a cappella
*Unsolicited material accepted

PUTUMAYO WORLD MUSIC 
Attn: A&R
413 Carpenter Rd.
Charlotte, VT 05445
212-625-1400 Fax 212-460-0095
E-mail: info@putumayo.com

Web: www.putumayo.com
*Accepts unsolicited materials. 

RAMP RECORDS
Santa Barbara, CA
E-mail: info@ramprecords.com
Web: www.ramprecords.com
Styles/Specialties: eclectic
Roster: Michael McDonald, Jeff Bridges
*No unsolicited material

RAP-A-LOT RECORDS 
P.O. Box 924190
Houston, TX 77292
800-861-7272
E-mail: info@rapalotrecords.com
Web: www.rapalotrecords.com
Styles/Specialties: Hip-Hop, Rap

RAZOR & TIE MUSIC 
214 Sullivan St., Ste. 5
New York, NY 10012
212-598-2200
E-mail: info@razorandtie.com
Web: www.razorandtie.com
Contact: Nick Haussling,  
nhaussling@razorandtie.com
Styles/Specialties: pop, metal, rock, 
soul, folk, dance, world
Roster: All That Remains, The Pretty 
Reckless, Starset, The Sword, The 
Ready Set, Yellowcard, Attila, Chelsea 
Grin, For Today, Hatebreed, HIM, KYNG 
and Nonpoint 
Nick Haussling, Sr. Director, A&R
Brooke Primont, Sr. VP, Music 
Placement & Licensing

Additional locations:

Los Angeles, CA
E-mail: mgitter@razorandtie.com
Web: www.razorandtiepublishing.com
Kourtney Kirkpatrick, Director of Film 
& TV Music

511 8th Ave. S.
Nashville, TN 37203
Brad Kennard, VP, Creative

RCA RECORDS 
550 Madison Ave.
New York, NY 10022
212-930-8000
Web: www.rcarecords.com
*No unsolicited material
Keith Naftaly, Exec. VP/Head of A&R
David Wolter, Sr. VP, A&R
Dan Chertoff, VP, A&R

Additional locations:

9830 Wilshire Blvd.
Beverly Hills, CA 90212-1804
Greg Federspiel, A&R Consultant

9 Derry St., 4th Fl.
London, W8 5HY England
Web: www.sonymusic.co.uk

RCA RECORDS - NASHVILLE 
1400 18th Ave. S., 4th Fl.
Nashville, TN 37212
615-301-4488
Web: www.sonymusicnashville.com 

*No unsolicited material

REBEL WALTZ / TIME BOMB 
RECORDINGS
31652 2nd Ave.
Laguna Beach, CA 92651
E-mail: info@rebelwaltz.com
Web: www.rebelwaltz.com
Styles/Specialties: punk, alt. rock
*No unsolicited material 

RED BULL RECORDS
9026 Melrose Ave.
Hollywood, CA 90069
310-248-4835
E-mail: customercare@redbullrecords.com

Web: www.redbullrecords.com
*Demo submission: http://bit.ly/
rbrsubmissions

RED HOUSE RECORDS 
P.O. Box 4044
St. Paul, MN 55104
800-695-4687, 651-655-4161  
Fax 651-644-4248
E-mail: shipping@redhouserecords.com, 
customerservice@redhouserecords.com
Web: www.redhouserecords.com
Styles/Specialties: singer/songwriters, 
blues, traditional folk, or instrumental

RELAPSE RECORDS
P.O. Box 2060Upper Darby, PA 19082
610-734-1000 Fax 610-734-3719
E-mail: bob@relapse.com
Web: www.relapse.com
Styles/Specialties: metal, rock
Roster: Baroness, Origin, Brutal Truth, 
Obscura, Revocation, Red Fang, Toxic 
Holocaust
Rennie Jaffe, VP, A&R

Additional location:

Relapse Records Europe
P.O. Box 6818
5975 ZG Sevenum
The Netherlands 

REPUBLIC RECORDS
1755 Broadway, 8th Fl.
New York, NY 10019-3743
Web: www.republicrecords.com
Ben Adelson, Sr. VP, A&R
Nate Albert, VP, A&R

REVELATION RECORDS
P.O. Box 5232
Huntington Beach, CA 92615
714-842-7584
E-mail: webmaster@revhq.com
Web: www.revelationrecords.com 



74 January 2016     musicconnection.com

Directory of A&R

Styles/Specialties: hardcore, punk, 
emo
*Unsolicited material accepted

RHYMESAYERS ENTERTAINMENT
2409 Hennepin Ave.
Minneapolis, MN 55405 
612-977-9870
E-mail: info@rhymesayers.com
Web: www.rhymesayers.com,  
www.facebook.com/Rhymesayers
Styles/Specialties: hip-hop/rap
Brent Sayers, CEO

RISE RECORDS
15455 N.W. Greenbrier Pkwy, Ste. 115
Beaverton, OR 97006
E-mail: www.riserecords.com

ROADRUNNER RECORDS
Warner Bros. Group
1290 Ave. of the Americas, 28th Fl.
New York, NY 10104
212-274-7500 
E-mail: publicity@roadrunnerrecords.com
Web: www.roadrunnerrecords.com

ROCKZION RECORDS 
673 Valley Dr.
Hermosa Beach, CA 90254 
310-379-6477 Fax 310-379-6477
E-mail: rockzionrecords@rockzion.com 
Web: www.rockzion.com
Styles/Specialties: Christian and 
crossover rock

ROIR (say ROAR!)
(Reachout International Records)
540 President St.
Brooklyn, NY 11215
718-477-ROIR (7647) 
E-mail: info@roir-usa.com
Web: www.roir-usa.com
Styles/Specialties: punk, reggae, rock
*Unsolicited material accepted, but look 
at our website so you know who we are.

ROTTEN RECORDS 
A&R Dept.
P.O. Box 56 
Upland, CA 91785 
909-920-4587
E-mail: rotten@rottenrecords.com 
Web: www.rottenrecords.com 
Styles/Specialties: metal, punk
*Unsolicited material accepted. 

ROUNDER RECORDS 
Nashville, TN
E-mail: info@rounder.com 
Web: www.rounder.com 
*No unsolicited material
Styles/Specialties: roots music
Ken Irwin, Founder
Marian Leighton Levy, Founder
Bill Nowlin, Founder 
John Virant, President
Scott Billington, VP, A&R
Tracy Gershon, VP, A&R

ROUND HILL MUSIC
400 Madison Ave., 18th Fl.
New York, NY 10017
212-380-0080
E-mail: info@roundhillmusic.com
Web: www.roundhillmusic.com
Jonnie Davis, Sr. VP, A&R

Additional locations:

Los Angeles, CA 
1233 Wilshire Blvd., Ste. 112
Santa Monica, CA 90403
212-380-0080

Nashville, TN
1802 Grand Ave.
Nashville, TN 37212
615-292-5100
Kari Smith, Director, A&R
Josh Saxe, Associate Director, A&R

SADDLE CREEK RECORDS
P.O. Box 8554
Omaha, NE  68108
402-558-8208
E-mail: info@saddle-creek.com
Web: www.saddle-creek.com/home.html
Styles/Specialties: rock, electronica, 
country rock
*Accepts unsolicited material
Robb Nansel, Pres.

SHANGRI-LA PROJECTS 
P.O. Box 40106 
Memphis, TN 38174 
901-359-3102 
E-mail: sherman@shangrilaprojects.com
Web: www.shangrilaprojects.com
Styles/Specialties: alternative rock
Sherman Willmott, A&R

SIX DEGREES RECORDS
P.O. Box 411347
San Francisco, CA 94141
415-626-6334
E-mail: publicity@sixdegreesrecords.com
Web: www.sixdegreesrecords.com
Styles/Specialties: world music, 
ambient, folk, contemporary classical 
and intelligent pop music 
*No unsolicited material

SKAGGS FAMILY RECORDS
P.O. Box 2478
Hendersonville, TN  37077
615-264-8877 Fax 615-264-8899
E-mail: info@skaggsfamilyrecords.com
Web: www.skaggsfamilyrecords.com
Contact: Ricky Skaggs, Charlotte Scott

SONIC PAST MUSIC, LLC 
11271 Ventura Blvd., #205
Studio City, CA 91604
818-203-9999
E-mail: joeystec@sonicpastmusic.com
Web: www.sonicpastmusic.com
Styles/Specialties: specializes in 
unreleased material by famous artists as 
well as cult-based musicians of the ‘60s 
through the ‘90s
Joey Stec, President

SONIC SAFARI MUSIC / JONKEY 
ENTERPRISES
663 W. California Ave.
Glendale, CA 91203
818-247-6219, 800-259-6004
E-mail: chuck@sonicsafarimusic.com
Web: www.sonicsafarimusic.com
Styles/Specialties: environmental, 
world, traditional, ethnic
Distribution: Indies
Chuck Jonkey, A&R

SONY MUSIC LABEL GROUP
550 Madison Ave.
New York, NY 10022
212-833-8000
Web: www.sonymusic.com
*No unsolicited material

SONY MUSIC LATIN
SONY DISCOS
550 Madison Ave.
New York, NY 10022
212-833-8000
Web: www.sonymusiclatin.com 

SONY MUSIC NASHVILLE 
(Arista Nashville, BNA Records, 
Columbia, Nashville, RCA Records 
Nashville)
1400 18th Ave. S., 4th Fl.
Nashville, TN 37212
615-301-4488
Web: www.sonynashville.com
*No unsolicited material
Jim Catino, VP, A&R
Taylor Lindsey, A&R Director

SPARROW RECORDS 
101 Winners Circle
Brentwood, TN 37027
615-371-4300
E-mail: info@capitolcmg.com
Web: www.sparrowrecords.com
Styles/Specialties: Christian
*No unsolicited materials

SST 
406 Talbot St.
Taylor, TX 76574
206-309-3417
Web: www.sstsuperstore.com
Styles/Specialties: rock, jazz, punk 
progressive rock
*Unsolicited material accepted

STEF ANGEL MUSIC GROUP
310-388-5880
E-mail: stefaniah@stefangelmusic.com
Web: stefangelmusic.com
Contact: Stefaniah McGowan
*Accepts unsolicited material to 
musicsubmission@stefangelmusic.com

STONES THROW RECORDS, LLC
2658 Griffith Park Blvd., #504
Los Angeles, CA 90039
E-mail: losangeles@stonesthrow.com, 
demos@stonesthrow.com
Web: www.stonesthrow.com
*Accepts unsolicited material

SUB POP RECORDS 
2013 4th Ave., 3rd Fl.
Seattle, WA, 98121 
206-441-8441
E-mail: info@subpop.com
Web: www.subpop.com
*Accepts unsolicited materials
Tony Kiewel, Head of A&R
Richard Laing, A&R

SUMERIAN RECORDS
10866 Wilshire Blvd., Ste. 700
Los Angeles, CA 90024
424-832-7275
E-mail: info@sumerianrecords.com  
Web: www.sumerianrecords.com
Ash Avildsen, Pres.
Shawn Keith, GM, A&R

SURFDOG RECORDS
1126 S. Coast Hwy. 101
Encinitas, CA 92024
760-944-8000 Fax 760-944-7808
E-mail: scott@surfdog.com
Web: www.surfdog.com
Styles/Specialties: rock
Roster: Brian Setzer, Stray Cats, 
Richard Cheese, Gary Hoey, Rusty 
Anderson, Slightly Stoopid, Dan Hicks, 
Butthole Surfers, Gibby Haynes, Dylan 
Donkin, Dave Stewart, the Wylde Bunch, 
Burning of Rome
*Unsolicited material accepted
Scott Seine, A&R

SYMPATHY FOR THE RECORD 
INDUSTRY
120 State Ave., N.E. 134 
Olympia, WA 98501
E-mail: sympathy13@aol.com
Web: www.sympathyrecords.com
Styles/Specialties: rock, pop, punk

TANGENT RECORDS
P.O. Box 383
Reynoldsburg, OH 43068-0383
614-751-1962 Fax 614-751-6414
E-mail: info@tangentrecords.com
Web: www.tangentrecords.com
Styles/Specialties: contemporary 
instrumental, rock instrumental, 
electronic, jazz-rock, world beat
Distribution: self-distributed
*Unsolicited material accepted
Andrew J. Batchelor, President

THIN MAN RECORDS
P.O. Box 322 
Torrance, CA 90507 
310-320-8822 
E-mail: submissions@
thinmanentertainment.com, ar@
thinmanentertainment.com 
Web: www.thinmanentertainment.com 
Styles/Specialties: alternative rock, 
dark wave, death rock, gothic, industrial, 
jazz, junk, punk, and psychobilly

THIRD MAN RECORDS
623 7th Ave. S.
Nashville, TN 37203-4601
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615-891-4394
E-mail: swank@thirdmanrecords.com, 
blackwell@thirdmanrecords.com
Web: www.thirdmanrecords.com
Styles/Specialties: Various genres, 
specialize in vinyl records pressing
Roster: Jack White, The Dead Weather, 
Olivia Jean, The Raconteurs, The White 
Stripes, Wanda Jackson, Wolf Eyes, 
Karen Elson
Jack White, Founder
Ben Swank, Co-Founder
Ben Blackwell, Director of Operations, 
Psychedelic Stooge

Additional location:

Detroit 
441 W. Can"eld St. 
Detroit, MI 48201
313-209-5205

THUMP RECORDS
P.O. Box 9605
Brea, CA 92822
909-595-2144
E-mail: info@thumprecords.com
Web: www.thumprecords.com 
Styles/Specialties: Latin rap, old skool, 
rap, R&B, Latin, oldies, disco
*Unsolicited material accepted

TOMMY BOY ENTERTAINMENT
32 W. 18th St.
New York, NY 10011
212-3888-8300
E-mail: info@tommyboy.com
Web: www.tommyboy.com
*Accepts unsolicited material. To submit 
demos. Please don’t send mp3/album 
download links.
Rosie Lopez, President

TOOTH & NAIL
P.O. Box 12698
Seattle, WA 98111-4698
206-691-9782
Web: www.toothandnail.com

TRICOPOLIS RECORDS
33261 Adelfa St.
Lake Elsinore, CA 92530 
951-678-0831, 951-757-5055
E-mail: info@tricopolisrecords.com 
Web: www.tricopolisrecords.com 
Contact: Mike Nadolson 
Styles/Specialties: bluegrass, folk, 
acoustic
*No unsolicited material

TRIPLE CROWN RECORDS
331 W. 57th St. #472
New York, NY 10019-3101
E-mail: info@triplecrownrecords.com
Web: www.triplecrownrecords.com
Fred Feldman, President

TRIPLE X RECORDS 
P.O. Box 862529
Los Angeles, CA 90086-2529
323-221-2204 Fax 323-221-2778
E-mail: triplexrecords@gmail.com
Styles/Specialties: alt. rock, reissues, 
goth, rap
Distribution: Navarre
*Call before sending material
Peter Huer, Owner
Dean Naleway, A&R

UNIVERSAL MUSIC GROUP
2220 Colorado Ave., 3rd Fl.
Santa Monica, CA 90404
310-865-4500
Web: www.universalmusic.com

UNIVERSAL MUSIC GROUP - 
NASHVILLE 
401 Commerce St., Ste. 1100
Nashville, TN 37219
615-244-8944 
E-mail: brian.wright@umusic.com
Web: www.umgnashville.com
*No unsolicited material
Brian Wright, Sr. VP, A&R

URBAN & LAZAR
1617 Cosmo St., Ste. 411
Los Angeles, CA 90028
323-230-6592
E-mail: help@urbandlazar.com
Web: www.urbandlazar.com,  
www.myspace.com/urbandlazar
Styles/Specialities: indie rock, 
alternative, singer/songwriter
*We do not accept unsolicited material

VAGRANT RECORDS 
BMG Records
2118 Wilshire Blvd., Ste. 361
Santa Monica, CA 90403
323-302-0100
E-mail: info@vagrant.com
Web: www.vagrant.com
Styles/Specialities: rock, indie, 
experimental
Roster: City and Colour, Dashboard 
Confessional, the Eels, Face to Face 
*We do not accept unsolicited demos
Jon Cohen, Exec. VP
Dan Gill, GM

VANGUARD RECORDS 
310-829-9355 
E-mail: info@vanguardrecords.com
Web: www.vanguardrecords.com
Syles/Specialties: jazz, folk music
*No unsolicited material
Bill Bentley, Director of A&R

VAN RICHTER RECORDS
2145 E. Tahquitz Canyon Way, 4-219
Palm Springs, CA 92262
858-731-2995
E-mail: manager@vanrichter.net
Web: www.vanrichter.net
Styles/Specialties: industrial, gothic, 
metal
*Accepts unsolicited material
Paul Abramson, A&R

VAPOR RECORDS
1460 4th St., #300
Santa Monica, CA 90401
310-393-8442 Fax 310-393-6512
E-mail: webstar@vaporrecords.com
Web: www.vaporrecords.com
Styles/Specialties: indie, rock
*Accepts unsolicited material

VERVE MUSIC GROUP-UMG 
Santa Monica, CA
E-mail: contact@vervemusicgroup.com
Web: www.vervemusicgroup.com
Styles/Specialties: jazz, adult 
contemporary, classical
*No unsolicited material
David Foster, Chairman

VICE RECORDS
Brooklyn, NY  
718-233-3657 Fax 718-599-1769
E-mail: music@vice.com
Web: www.vicerecords.com
Styles/Specialties: rock
*Accepts unsolicited material

VICTORY RECORDS 
346 N. Justine St., 5th Fl.
Chicago, IL 60607
312-666-8661 
E-mail: contact@anothervictory.com
Web: www.victoryrecords.com
Styles/Specialties: rock, punk, metal
Tony Brummel, Founder
*Accepts unsolicited demos

VIRGIN RECORDS 
(see Capitol Music Group)

VOLCOM ENTERTAINMENT
1740 Monrovia Ave.
Costa Mesa, CA 92627
949-646-2175
E-mail: volcoment@volcom.com
Web: www.volcom.com/music
Styles/Specialties: punk, indie, rock
Roster: Valient Thorr, Riverboat 
Gamblers, Year Long Disaster, ASG
*No unsolicited material
Ryan Immegart, A&R

WARNER BROS. NASHVILLE 
20 Music Sq. E. 
Nashville, TN 37203 
615-748-8000
E-mail: nashville.ar@wbr.com
Web: www.warnermusicnashville.com
*No unsolicited material 
Scott Hendricks, Exec. VP A&R
Cris Lacy, VP, A&R
Rebekah Sterk, Director/A&R Film/TV, 
Special Proj.

WARNER BROS. RECORDS 
3300 Warner Blvd., 3rd Fl.
Burbank, CA 91505
818-846-9090 Fax 818-840-2343
Web: www.warnerbrosrecords.com
*No unsolicited material
Jeff Fenster, Sr. Exec. VP, A&R
Mike Elizondo, Sr. VP, A&R

WARNER MUSIC GROUP 
1633 Broadway 
New York, NY 10019
212-275-2000  
Web: www.wmg.com
*No unsolicited material
Mike Caren, President Worldwide A&R

WARNER MUSIC LATINA 
555 Washington Ave., 4th Fl.
Miami Beach, FL 33319
305-702-2200 Fax 305-266-8771
E-mail: gabriella.martinez@wmg.com
Web: www.facebook.com/
warnermusiclat
*No unsolicited material
Gabriella Martinez, VP Marketing

WICKED COOL RECORDS
434 6th Ave., Ste. 6R
New York, NY 10011
347-229-2960
E-mail: info@wickedcoolrecords.com,  
scott@wickedcoolrecords.com
Web: www.wickedcoolrecords.com

Styles/Specialties: garage rock
Scott Hueston, Label Manager

WILD RECORDS
Web: www.wildrecordsusa.com
Styles: rockabilly, blues, surf, garage 
and soul
Reb Kennedy, President, Founder

WIND-UP 
79 Madison Ave., 17th Fl.
New York, NY 10016
212-895-3100
E-mail: aargior@winduprecords.com
Web: www.winduprecords.com
*Accepts unsolicited material
Gregg Wattenberg, Sr. VP, A&R, CCO
Shawn Cohen, Manager, Director, A&R

WORD ENTERTAINMENT 
25 Music Sq. W.
Nashville, TN 37203
615-251-0600 
Web: www.wordlabelgroup.com
*No unsolicited material
Styles: Christian
Rod Riley, President/CEO

XL RECORDINGS
304 Hudson St., 7th Fl.
New York, NY 10013
E-mail: biog@xlrecordings.com
Web: www.xlrecordings.com
Styles/Specialties: rock, indie, electro
Roster: Adele, Sigur Rós, the xx, 
MIA, Friendly Fires, Ratatat, Vampire 
Weekend, Peaches, the White Stripes, 
Jack White

For hundreds more contacts from 
current directories, visit our website: 
musicconnection.com/industry-
contacts.
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TIP JAR – 

GLENN T. LITWAK is a veteran, Santa Monica, CA-based music and entertainment 
attorney. He is a frequent speaker at music conferences around the country, and has written 
numerous articles about the music business. He can be reached at glenn@glennlitwak.com; 
glennlitwak.com.

INVESTIGATE PARTIES: Check out the people you are dealing with. 
For instance, if you are considering hiring a music producer, research 
his or her reputation. Your research can start with the basics—Goo-
gling the person and reviewing their website. Also, try to speak to other 
people in the music business about the person’s reputation for honesty 
and integrity. You simply can’t rely on someone you meet at Starbucks 
who tells you he “just produced a hit for Rihanna, but I got cheated out 
of my credit.”

EDUCATE YOURSELF: Learn as much as you can about the music biz 
by, for instance, reading magazines and sites like Music Connection, 
newspapers and books, taking classes, attending music conferences 
and "nding a mentor.

GET CONTRACTS IN WRITING: Although most oral contracts are 
enforceable, their existence is more difficult to prove in court. Written 
contracts can force the parties to clarify potential disagreements. They 
can also help avoid honest misunderstandings. Watch out for the situa-
tion where someone tells you not to waste time and money on preparing 
and negotiating a contract and that you should just trust them. 

UNDERSTAND YOUR CONTRACTS: Make sure you understand all 
terms and conditions of your contracts. And remember, most contracts 
are negotiable. Do not let yourself be pressured into signing a contract 
before you have had a chance to read and understand it and have it 
reviewed by an experienced attorney. Make sure your contracts specify 
exactly what you will be doing, what you will be paid (or paying) and 
when.

HAVE AN ARBITRATION CLAUSE: Include a binding arbitration 
clause in most contracts so if there is a dispute, it will be arbitrated, not 
litigated in court. Usually, if the case is arbitrated, the attorney’s fees 
will be reduced, and you will obtain a faster resolution of your dispute. 
There are arbitration companies such as ADR and JAMS that you can 
designate in your contract as the company to use, and they will provide 
you with a choice of retired judges to act as arbitrators.  

HAVE AN ATTORNEY’S FEES PROVISION: Have your contract 
provide that the prevailing party in any dispute will be entitled to recover 
their reasonable attorney’s fees and costs from the losing side. This 
type of provision will usually be bene"cial if a dispute arises (if you win 
the dispute!).

HAVE AN ATTORNEY REVIEW YOUR CONTRACTS: Use an expe-
rienced attorney to review and negotiate your contracts. The attorney 
should have experience in the type of contract you are negotiating. For 
instance, not all entertainment attorneys have experience with music 
contracts. Many specialize in "lm and TV only. 

MAKE SURE TO CLEAR MUSIC RIGHTS: Make sure you clear any 
and all music rights (to the masters and the compositions) and samples.

DOCUMENT AS MUCH AS POSSIBLE: For instance, if you are per-
forming at a small club and there will be no written contract, at least try 
via email to con"rm your agreement regarding what you will be doing 
and what you will be paid (and when). 

KEEP COPIES: Keep copies of all pertinent agreements, emails, letters, 
notes, phone messages, etc. This will help you prove your case in the 
event of a dispute. Don’t be caught in a situation where you lose helpful 
evidence because you lose your cell phone or your computer crashes.

BE AWARE OF THE STATUTE OF LIMITATIONS: The statute of 
limitations (in California) for a written contract is four years; for an oral 
contract, two years; and for fraud, three years. If you fail to "le your 
lawsuit within the required time, you will lose the right to recover for your 
damages.

WARRANTIES AND REPRESENTATIONS: These are promises a 
party to a contract makes to the other party. Try to limit your own war-
ranties and representations. For instance, try to add the phrase “to the 
best of my knowledge and belief” to any warranties you agree to.

COPYRIGHTS: Registration with the Copyright Office is not necessary 
to be entitled to a copyright, but additional remedies are available if you 
do so (such as attorney’s fees and statutory damages if you win a copy-
right infringement lawsuit). When you are working with others to create 
original music, document who will be the owner of the copyright.

AVOID CLAIMS OF COPYRIGHT INFRINGEMENT: An idea is not 
copyrightable. However, the expression of an idea is. Make sure your 
music is original. Recently, the Marvin Gaye family won a multi-million 
dollar copyright infringement case that claimed the song  “Blurred Lines” 
(written by Pharrell Williams and Robin Thicke) infringed on the Marvin 
Gaye song “Got to Give it Up.” This demonstrates how costly it can be if 
your music is determined to infringe on someone else’s.

ALWAYS BE OPEN TO SETTLEMENT: A settlement will cut off your 
attorney’s fees and you will have a de"nite resolution of the dispute. One 
time I went through an entire trial for a client, and right before the judge 
rendered his decision the other side and I settled the case. Remember, 
a settlement usually involves a compromise. Sometimes you can agree 
to a mediation of your dispute. This is a settlement conference (usually 
with a retired judge or experienced attorney) who will listen to both sides 
and try and get them to agree on a settlement. It differs from a binding 
arbitration in that the mediator can make a recommendation but does 
not render a decision.

Avoiding Legal Disputes in the Music Biz

Whether you’re an artist, songwriter, 
manager, music producer, independent 

record label or music publisher, you 
want to do everything possible to avoid 

disputes. No one wants to deal with 
the lost time, expense and stress they 
entail. This article specifies the steps 
you can take to avoid these problems.





With TouchMix you don’t need to be an experienced sound engineer to sound like one. 

In the hands of an experienced photographer, a modern DSLR camera can create stunning 
images in any number of shooting conditions. But see the presets for portraits, landscapes, 
close-ups and more? The camera is pre-programmed by experienced professionals so that 
anyone can get a quality image in just about any condition. Just point and shoot. The camera 
knows what it needs to do to give you a great shot. 

Same with TouchMix. It’s one of the most advanced digital mixers ever made, with features 
that rival consoles costing thousands more. But its real genius is how the Presets, Wizards 
and Simple Modes put all that power to work easily and seamlessly to deliver you an amazing 
mix that will have everyone convinced that you are a professional sound engineer. How? Just 
like the DSLR, our own team of pony-tailed professionals* put everything they learned over 
decades of mixing live sound into TouchMix so that whether you’re a pro or not, you’ll get 

 
and that’s why we say that TouchMix is Simply Genius.

POINT-AND-SHOOT MIXING
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TouchMix™
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Compact Digital Mixers
TouchMix™ 8  I  TouchMix™ 16 
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*Our research indicates that professional sound engineers have, per capita, more ponytails than 
any other profession. We’re still investigating the cause of this phenomenon.


